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The Tower of Healthy Living

Live at the height of health in  The One. 
HEPA filters clean the air.
Ion sanitation fi ltration.

Windows open to the sky.
Terraces reinvent backyard gardens. 

Sheer glass walls bring you close to nature. 
True luxury is excellent health. 

We invite you to make an appointment
to visit our Presentation Gallery at

181 Davenport Road (Yorkville), Toronto 

OVER 80% SOLD 

ONEBLOORWEST.COM    1-844-SEE-THE-1
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www.studio93inc.com | info@studio93inc.com | 416.558.3989
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fenixforinteriors-na.com

THE NEW COLLECTION  
FOR NEVER-ENDING DESIGN STORIES.
With low light reflectivity, the FENIX surface is extremely opaque, 

soft touch and anti-fingerprint. 

J0750 Verde Comodoro
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fenixforinteriors-na.com

THE NEW COLLECTION  
FOR NEVER-ENDING DESIGN STORIES.
With low light reflectivity, the FENIX surface is extremely opaque, 

soft touch and anti-fingerprint. 

J0750 Verde Comodoro

E.D. meds prescribed 
online, delivered 
to your door.

Start your online visit

felixforyou.ca/dolce

felixforyou.ca

dolce-felix-2021.indd   1dolce-felix-2021.indd   1 2021-04-13   3:25 PM2021-04-13   3:25 PM
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(905) 990-5500
ppreteam.com

Leaders in Luxury.
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(905) 990-5500
ppreteam.com

Leaders in Luxury.

wstudio.ca  |  Follow us @wstudiocarpets

Contact Founder and Creative Director Alan Pourvakil for your complimentary
consultation today!

Alan Pourvakil, founder and creative 
director of the award-winning Toronto 
carpet design house W Studio

1330 Castle
 eld Ave. Toronto, ON | info@wstudio.ca | 416-929-9290

HARMONIOUS & 
TIMELESS DESIGN

Select one of our consultation services that suits you best

Studio Visit 
Book an appointment 
for a private viewing 

in our studio

On-Site Visit
Browse our collections at wstudio.ca, 

select the carpets you would like to 
view and we will gladly bring them to 

your space for trial.

Virtual Appointment 
Select a range of carpets from 

our website and we will prepare 
them for a virtual viewing via 

Zoom or Facetime.

At W Studio, we realize how important our art is to our customers. Not only do we provide a 
superior luxury product in terms of materials and craftsmanship, but also understand the positive 
effects that our designs bring to each individual, family and friend that experience our works of art 
in a room. Together, we can fi nd or design the carpet of your dreams!

Find the carpet of your dreams by using any of our three easy methods. You can visit our studio 
in-person, book a virtual tour or have a selection brought to your space for an inhome trial. 
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SHOP OUR NEW WEBSITE: A BRAND NEW, FASTER AND EASIER SHOPPING EXPERIENCE 

OR VISIT OUR SHOWROOM: 255 Bass Pro Mills Drive, Vaughan, Ont.  |  905 851 1188

primalighting.ca

LIGHTING |    FURNITURE   |   ACCESSORIES    |   WALL

E
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PERSONAL INJURY TEAM

Helping Hand is associated with the law firm of Daniel 
J. Balena personal injury lawyers. We are a dedicated 
team of seasoned and knowledgeable staff who 
provide immediate support and assistance to victims 
of injury or accident. Daniel J. Balena has over 40 
years of experience as a personal injury lawyer with 
expertise in automobile accident claims and disability 
claims. We know what it takes to rebuild lives. We are 
available to our clients 7-days a week.

WHAT SETS US APART
• Over 40 years of Legal Experience
• Free Initial Consultations
• Access to Leading Expert Witnesses
•  We extend a helping hand. If you can no 

longer drive, we will pick you up and take you 
to your doctors appointments.

•  We take the time to get you the settlement 
you deserve.

2 Robert Speck Pkwy, Mississauga, ON   |   1-844-288-4878   |   helpinghandinc.com
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Crafting 
Distinctive Niche 
Communities
StateView offers a unique view 
on homebuilding. Here you are 
the view. Your needs. Your style. 
Your experience. Your absolute 
and enduring satisfaction.
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Live Inspired 
Across the GTA.

Modern luxury living and idyllic country 
charm in a master-planned community 
with a scenic natural heritage system. 

 The Heights of Fine Living.

Coming to Brooklin

BALDWIN HEIGHTS
Townhomes & Detached Homes

Surrounded by protected 
greenspace yet only minutes to 

great shops, dining and GO Transit.

Carefully Crafted Living Awaits.

Coming to Stouffville

ELM & CO.
Townhomes

VISIT StateViewHomes.com

 12 estate-style 50’ homes on a 
private cul-de-sac just a short 
walk to downtown Kleinburg.

Find Your Gem. 

Coming to Kleinburg

THE TESORO COLLECTION
Detached Homes

An elite collection of urban 
townhomes in Newmarket, minutes 

from highways, GO and more.

Chic Style Meets Smart Design.

Final Release

ELIA COLLECTION
Traditional & Urban Townhomes

A new collection of homes in Brampton 
designed to fit your lifestyle. Near GO 

highways, and ZUM transit at your door.

 Make Your Move.

Now Open in Brampton

QUEEN’S COURT
Townhomes & Detached Homes

Lexus RX 350 shown.

BOLD, ELEGANT, 
CHISELED TO 
PERFECTION

2280 Queen St E 
Brampton, ON, L6S 5X9

northwestlexus.com  | 905-494-1000

With its exquisite blend of style, substance and performance, the 2022 Lexus RX rewards you every time 
you get behind the wheel. High levels of luxurious comfort, intelligent connectivity and advanced safety 
systems, serve to make every journey one to cherish. Visit Northwest Lexus today for a test drive.
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Distinctive Property Sales

W W W. M O FFAT D U N L A P.CO M  |  9 05.8 41.74 3 0
 Founded 1972: Celebrating 50 years of service to the countryside*S
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HIDDEN GEM, HOCKLEY VALLEY | $5,750,000
A magni� cent modern contemporary country 
retreat set in the hills of Hockley Valley. 
6,000 sq ft, 4-bedroom, 4-bathroom home. Pool. 
Great area for hiking, skiing, golf. 

RIVERVIEW, HOCKLEY VALLEY | $2,999,000
A builder’s own home on 14 acres overlooking 
the Nottawasaga River. Meticulous 5-bedroom 
bungalow plus a 2-bedroom coach house with 
a chef’s kitchen! 

KETTLEBY HILLS, KING | $3,499,000
A hidden 5-acre property. Updated 4-bed 
country home + 1 bedroom coach house with 
elevator. Superb views over protected lands. 
Magical waterfall garden, koi pond & pool. Heated 
workshop. $$$ income from solar panels.

TAMARACK RIDGE FARM, MONO | $7,995,000
One of the premier horse facilities in Ontario with a superbly restored stone century home. 12-stall 
stable, viewing lounge, indoor & outdoor arenas. A wonderful 100-acre country retreat with views of 
Mono Cli� s Park. Permission for 2nd home available.

GLENCAIRN HOUSE, HALTON HILLS | $3,750,000
Overlooking Sixteen Mile Creek with great western 
views of the Escarpment. Fully updated country 
home on 7+ acres with your own skating pond 
and hiking trails.

NEW STONE HOME, KING | $3,995,000
You won’t believe the sunset views from this new 
home built in 2020! 7,492 sq ft of � nished space 
including a private loft apartment over heated 
3-car garage. Huge picture windows, main � oor 
primary bedroom suite, walk-out lower level. 

AMARANTH HOUSE, AMARANTH | $2,790,000
Fantastic live/work opportunity. 10+ acres 
Modernized 5-bed, 3-bath, 3,225 sq ft log house, 
350 sq ft log studio + 4,557 sq ft commercial 
o�  ce building. 

TOP-CALIBRE HORSE FARM 
NEAR NEWMARKET | $6,499,000
50 acres with renovated stone main house, 
1-bedroom loft apartment & 2-bedroom sta�  
house. Award-winning stable complex.16 stalls, 
indoor arena with � bre footing, miles of trails, 
pool with beach & cabana.

Mo� at Dunlap, Chairman; John Dunlap, Broker of Record;
Murray Snider*, Nik Bonellos*, Elizabeth Campbell*, Courtney Murgatroyd*, 

David Warren, Broker; Sean Wynn*, Mark Campbell*
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Competent.
Proven.

Unmatched.
Our approach includes top quality photography and videography, virtual tours and 3D floor plans, robust digital ad 

campaigns, high level social media account management, and more – allowing  potential buyers to discover (and explore) 
the listings they’re interested in, with ease. We have the range of local expertise in Muskoka and Simcoe plus the concierge 

style infrastructure required to find you what you’re looking for – or, to get your property sold.

Reach out to us today.

BOB CLARKE
BROKER

Scan to
view our
listings

Bob Clarke - Broker  | o: 705.765.1820  | website: mymuskokacottages.com  | social media: @mymuskokacottages
Port Carling Office: 2 Bruce Wilson Drive PO Box 362, P0B 1J0  | Port Severn Office: 78 Lone Pine Rd., L0K 1S0

“We use the latest in marketing 
technology to create a robust and 
proficient sales strategy to get 
your property sold.”
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SLOWER TRAFFIC, KEEP RIGHT
FAST-TRACK YOUR LEASE WITH AUTO|ONE

TORONTO • VANCOUVER • HALIFAX 

AUTOONE.CA
@autoonedrive

For the love of driving
Drive2@autoone.ca

There are not many journeys like the one between a car and its driver. Being a niche player in the leasing 
industry gives AUTO|ONE the fl exibility to customize your lease, keeping the passion for driving at its 
core. We want to ensure our relationship with you can go the distance, whether for a commercial, luxury 
or classic vehicle.
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or classic vehicle.

Offerings are subject to errors, omissions, prior sales or withdrawal without notice. 2022 Hammond International Properties Limited, Brokerage. 

Not intended to solicit sellers or buyers currently under written contract with another Realtor.

T O R O N T O     N E W  Y O R K     M I A M I     L O S  A N G E L E S     L O N D O N     H O N G  K O N G     S H A N G H A I

CHATEAU FAIRFIELD
5 FAIRFIELD PL.

OFFERED AT 5,78M

MALIBU
14455 WOODBINE AVE.

OFFERED AT 6,388M

THE BAYVIEW HILL
67 AVA CRES.

OFFERED AT 2,789M

50 FIFESHIRE RD
OFFERED AT 11,380,000

SOLD WITH OUR PLEASURE IN 15 DAYS.

A CLASS OF ITS OWN
6 BRYSON DR.

OFFERED AT 6,8M

EXQUISITE MASTERPIECE
7 MARYVALE CRES.

OFFERED AT 9,788M

SOUTH RICHVALE
50 OAK AVE.

OFFERED AT 2,75M, SOLD WITH OUR PLEASURE

GRAND CAYMAN
MANDARIN ORIENTAL

FROM OUTSIDERS TO INSIDERS,   TO INNOVATORS,  TO LEADERS.

1 . 8 7 7. 7 0 2 . 7 8 7 0    H A M M O N D I N T E R N A T I O N A L P R O P E R T I E S . C O M

Think of This as Your Home Button.
Just aim your smartphone’s camera at the QR code, 
and you are on the way to the home of your dreams.
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MODERN DESIGN  •  EASY TO CLEAN  •  CANADIAN-WEATHER-APPROVED  •  COOK UP TO 4 PIZZAS AT A TIME

BUILT-IN THERMOMETER  •  HEAVY-GAUGE STAINLESS STEEL  •  ACCESSORIES AVAILABLE

    BRING HOME YOUR LOVE FOR 
AUTHENTIC WOOD-BURNING
            ITALIAN PIZZA!

www.ciaobellapizzaovens.com
ORDER ONLINE
647-220-0494

ENJOY PIZZA IN JUST 2 MIN

SHOP BY DEALER LOCATION

W
E
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E
R

Mimi Foods, Vaughan

Omni Food Equipment, Toronto

MVR Cash and Carry, North York

Phoenix Food Equipment, Mississauga

ACE Pools, Stouffville

Warmth by Design, Upper Onslow
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W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 
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natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo

A
ll too often these days, people are 
publicized for the wrong reasons, 
such as their popularity on social 
media channels, rather than actions 
they’ve taken to improve the world. 

Furthermore, the media’s attention on women in 
the spotlight is often problematic, focusing more 
on who wore less than who did their best.

But the unforgettable woman gracing our cover, 
Supreme Court Justice Ruth Bader Ginsburg, was 
both a role model and a pop culture icon. 

Soon after graduating from Cornell University, 
Ginsburg married her husband and gave birth to 
their fi rst child. Societal values in the mid-fi fties 
demanded that Ginsburg quit her career to become 
a housewife and a stay-at-home mother, but she 
and her husband were equal partners in life. The 
next year, Ginsburg enrolled in Harvard Law 
School, one of only nine women in her class of 500 
men. There was only one women’s restroom on 
the entire campus, one of the libraries didn’t allow 
women inside, and the dean himself questioned 
the female students’ right to be there.  

The blatant sexism Ginsburg faced throughout 
her career became the core of her legal work. A 
pioneer in gender equality legislation, she rose to 
prominence in her fi eld, eventually reaching the 
pinnacle of her profession in 1993, her appointment 
to the U.S. Supreme Court.

For 27 years, she ruled on issues of constitutional 
law, becoming well-known not only for her fi ght 
for equality, but also for the eye-catching collars 
made of beads, lace and even shells that she wore 
with her robes. These collars came to symbolize 
the substance of her work or her position, such as 
the collar she wore on days she dissented. 

“Justice Ginsburg inspired leagues of men and 
women to fi ght for equality based on gender, 
race and basic civil rights,” says Shana Knizhnik, 
a lawyer who created the blog (and, later, book) 
“The Notorious RBG,” which compares Ginsburg 

to beloved rapper The Notorious B.I.G. Designer 
Frank Chi and writer Aminatou Sow created the 
famous “Can’t Spell Truth Without Ruth” image 
that graces posters and stickers. Fans of Ginsburg 
have tattooed themselves with images of her face, 
worn her most famous quotes on shirts and pins, 
and dressed up as her for Halloween. On the 
popular comedy show Saturday Night Live, Kate 
McKinnon’s impression of Ginsburg delivered 
sharp put-downs with the catchphrase, “That’s 
a Gins-bur.” 

Sadly, Ginsburg passed away in September 2020 
at the age of 87 due to complications of metastatic 
pancreatic cancer. Even in death, she made history 
as the fi rst woman and the fi rst Jewish person to lie 
in state at the U.S. Capitol Building. She told NPR 
in a 2019 interview that she had no regrets about 
her professional life, and her trail-blazing legacy 
will be remembered by generations to come.

We hope you enjoy our spring edition and feel 
empowered and inspired to follow suit.

“I do think I was 
born under a very 

bright star” 
— Ruth Bader Ginsburg

Strive to be notorious

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative DirectorThe Bravo quote contains the truth about 

Her Majesty Queen Elizabeth II, who 
acceded to the throne on Feb. 6, 1952, 
at the age of 25 upon the death of her 

father, George VI, and was proclaimed queen by 
her privy and executive councils shortly thereafter. 
When she assumed the throne, few Britons had 
cars, home phones or indoor plumbing. By the 
time of her death, British astronauts were working 
on the International Space Station, the country 
was a leader in research and development of 
pharmaceuticals and technology and you could 
take a train under the English Channel to France. 
Not sure how His Majesty King Charles III is going 
to top that.

She had an innate ability to laugh at herself 
and her station, taking a keen joy in removing the 
crown and embracing what was popular at the time, 
whether it was making the Beatles Members of the 
Order of the British Empire in 1965 or jumping out 
of a helicopter with James Bond (OK, that was a 
stunt double) to open the 2012 London Olympics, 
or sharing tea and a marmalade sandwich with 
Paddington Bear this past spring to mark her 70th 
year on the throne. In any case, no matter which 
version of the Queen you preferred, she will be 
sadly missed and dearly remembered.

The life story of Her Majesty Queen Elizabeth 
is something that we will all cherish for years to 
come. Her 70-year reign made her Britain’s longest-
living monarch. And, given her legacy, one cannot 
help wondering whether the new King will be as 
loved and respected by her subjects as she was.

One thing the Queen enjoyed was a glass of wine. 
If you do, too, and your all-time favourite movie 
list includes The Godfather series, then you might 
want to try a bottle of the wine produced by its 
famed director, producer and screenwriter, Francis 
Ford Coppola. Always an innovator and a leader, 

Coppola is revered not only as a movie director but 
also as the proprietor of the Napa Valley Inglenook 
winery, known globally for its critically acclaimed 
Rubicon, Cabernet Sauvignon and many more 
distinctive blends. Recently, Inglenook expanded 
with a spectacular 22,000-square-foot winery cave, 
literally built into a hillside under a vineyard on 
the estate, a site-specific advantage that means the 
eco-friendly winery cave maintains its moderate 
temperature naturally throughout the year and 
doesn’t need artificial cooling or heating. One of 
Coppola’s trademarks as a director was his hands-
on approach to every aspect of every production, 
and that has obviously spilled over into wine-
making. Cheers to that!

In fact, cheers to all leaders who are needed in 
most aspects of society, whether politics, religion, 
business or community-based organizations like 
Global Citizen, which is responding to the critical 
issues of climate change, poverty and inequality, 
and is dedicated to achieving an end to extreme 
poverty. Take David Beame, for instance, an 
entertainment lawyer who is also Global Citizen’s 

vice-president of global events and experiences. 
Beame has a framed quote on his office wall from 
Margaret Mead: “Never doubt that a small group 
of thoughtful, committed citizens can change the 
world. Indeed, it is the only thing that ever has.” 
In 2012, Global Citizen hosted its first festival 
in New York’s Central Park, inviting bands like 
Foo Fighters and Black Keys, all embracing the 
mission to help end extreme poverty. Since then, 
the organization has continued to join talent with 
purpose, distributing $56 billion to NGOs around 
the world — heeding Margaret Mead’s call to action.

As world citizens, we all need to take urgent 
action, especially when it comes to global climate 
change. Perhaps reading our interview with Peter 
Wohlleben, forester and author, will help shed 
some light. In The Secret Life of Trees he discusses 
how to do forestry right and explores the science 
of how trees communicate — astonishingly, 
Wohlleben claims that trees can call on birds to 
get rid of caterpillars feeding on their leaves, among 
other amazing feats. The book, a New York Times, 
Washington Post and Wall Street Journal bestseller, 
has now been translated into 47 languages, proof 
that people all over the world care about nature. 
We’ll raise a glass to that! 

We hope that you enjoy the latest edition of 
Dolce, which is filled with the stories of individuals 
who may not have set out to be leaders but have 
through their actions become leaders, and legends 
in their own right.

“Great leaders don’t 
set out to be a leader, 
they set out to make a 
difference. It’s never 

about the role, always 
about the goal.”

Follow  
the Leader

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

— Jeremy Bravo
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W
ell, in the case of Yolanda Gampp, this could be 
a real possibility. If you’re not yet familiar with 
her work, she is a multi-millionaire YouTube 
baker (3.3 million subscribers, that is) … all 

thanks to her incredible imagination. 
� is is a woman who dreams up cakes for a living — not 

traditional tiered shapes and   avours, but cakes that look like 
hot dogs, huge candy apples, watermelons, in   avours like the 
ultimate red velvet and chocolate cake … You get the idea. 
Sweet mother of God, this lady has the power to tempt even 
the strongest-willed person with her cakes! Her belief is that 
anything is possible, and with the love and support of family 
and friends, the highest levels of success are attainable. Read 
her story on page 38.

Speaking of belief, we all pray that our faith need never be 
tested the way Paul De Lio’s is. Many of us go through life 
without ever having to question why tragedies strike our lives or 
the lives of others in the world. A few years back, we published 
an article about the de� nition of God. I remember asking the 
writer to pose this question to various religious leaders: “Where 
was God in moments such as 9/11?” Given the recent state of 
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natural disasters and extreme weather conditions, one could 
ask the same question now. In De Lio’s case, where was God 
when deadly bacteria infected his body, nearly taking his life and 
resulting in the amputation of both of his legs? 

In that article years ago, one of the questioned religious leaders 
replied that God was in the � remen going up the stairs to rescue 
the people in the towers. It’s a response that to this date gives me 
comfort. Likewise, now, God is in the rescue workers bringing 
relief to Puerto Rico, Mexico and Florida. And God was in the 
doctors who fought to save Paul De Lio. He was with the family 
and friends who prayed for De Lio’s life and later, for his recovery. 
Today, just a few months after his ordeal, De Lio is � lled with 
positivity and gratitude. He is ready to help others � nd ways to 
live with motivation. Dare I say, then, God also resides in De 
Lio’s heart. See his story on page 32.

Of course, it’s possible you do not agree with my thoughts 
on the whereabouts of God. We all know that one should not 
speak casually of politics or religion, for these are sensitive 
topics (although the weather isn’t exactly a safe topic anymore, 
either). But perhaps you will be interested in our story about 
the Bahá’Í Faith, a relatively new religion with 5 to 7 million 
adherents practising globally. If you believe in the betterment of 
the world, in unity, love and service, you might � nd your place 
here. Bahá’Í’s believe in equality of all sexes, races and creeds, 
and in the harmony of science and religion. Story on page 74. 
In this day and age, we could all use more unity, love and faith, 
regardless of what form it takes. May you enjoy this edition of 
City Life Magazine. It, like life, is yours to experience and do 
with what you will.

Michelle Zerillo-Sosa, Publisher/Editor-in-Chief

Believe 
In a world that is fast becoming soulless
Be challenged to fi nd your own soul 
Then make it selfl ess. 
When the television portrays only tragedy 
Be challenged to turn it off  
Spend your time working on your own humility. 
If you’re surrounded by people who are envious
Be challenged to cull the herd around you 
Fill your life with those who bring joyousness. 
During the times you feel utterly hopeless
Be challenged to claw your way out 
Understand that genuine happiness is timeless. 
Find your soul. Believe in yourself. Trust in your God. 
Love your family. Share your plenty. Lean when you 
need. Live out loud. 
Love heartily. Grow your humanity. 
Infect the world with your faith. 

— from The Wife by Iris Imeneo

A
ll too often these days, people are 
publicized for the wrong reasons, 
such as their popularity on social 
media channels, rather than actions 
they’ve taken to improve the world. 

Furthermore, the media’s attention on women in 
the spotlight is often problematic, focusing more 
on who wore less than who did their best.

But the unforgettable woman gracing our cover, 
Supreme Court Justice Ruth Bader Ginsburg, was 
both a role model and a pop culture icon. 

Soon after graduating from Cornell University, 
Ginsburg married her husband and gave birth to 
their fi rst child. Societal values in the mid-fi fties 
demanded that Ginsburg quit her career to become 
a housewife and a stay-at-home mother, but she 
and her husband were equal partners in life. The 
next year, Ginsburg enrolled in Harvard Law 
School, one of only nine women in her class of 500 
men. There was only one women’s restroom on 
the entire campus, one of the libraries didn’t allow 
women inside, and the dean himself questioned 
the female students’ right to be there.  

The blatant sexism Ginsburg faced throughout 
her career became the core of her legal work. A 
pioneer in gender equality legislation, she rose to 
prominence in her fi eld, eventually reaching the 
pinnacle of her profession in 1993, her appointment 
to the U.S. Supreme Court.

For 27 years, she ruled on issues of constitutional 
law, becoming well-known not only for her fi ght 
for equality, but also for the eye-catching collars 
made of beads, lace and even shells that she wore 
with her robes. These collars came to symbolize 
the substance of her work or her position, such as 
the collar she wore on days she dissented. 

“Justice Ginsburg inspired leagues of men and 
women to fi ght for equality based on gender, 
race and basic civil rights,” says Shana Knizhnik, 
a lawyer who created the blog (and, later, book) 
“The Notorious RBG,” which compares Ginsburg 

to beloved rapper The Notorious B.I.G. Designer 
Frank Chi and writer Aminatou Sow created the 
famous “Can’t Spell Truth Without Ruth” image 
that graces posters and stickers. Fans of Ginsburg 
have tattooed themselves with images of her face, 
worn her most famous quotes on shirts and pins, 
and dressed up as her for Halloween. On the 
popular comedy show Saturday Night Live, Kate 
McKinnon’s impression of Ginsburg delivered 
sharp put-downs with the catchphrase, “That’s 
a Gins-bur.” 

Sadly, Ginsburg passed away in September 2020 
at the age of 87 due to complications of metastatic 
pancreatic cancer. Even in death, she made history 
as the fi rst woman and the fi rst Jewish person to lie 
in state at the U.S. Capitol Building. She told NPR 
in a 2019 interview that she had no regrets about 
her professional life, and her trail-blazing legacy 
will be remembered by generations to come.

We hope you enjoy our spring edition and feel 
empowered and inspired to follow suit.

“I do think I was 
born under a very 

bright star” 
— Ruth Bader Ginsburg

Strive to be notorious

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative DirectorThe Bravo quote contains the truth about 

Her Majesty Queen Elizabeth II, who 
acceded to the throne on Feb. 6, 1952, 
at the age of 25 upon the death of her 

father, George VI, and was proclaimed queen by 
her privy and executive councils shortly thereafter. 
When she assumed the throne, few Britons had 
cars, home phones or indoor plumbing. By the 
time of her death, British astronauts were working 
on the International Space Station, the country 
was a leader in research and development of 
pharmaceuticals and technology and you could 
take a train under the English Channel to France. 
Not sure how His Majesty King Charles III is going 
to top that.

She had an innate ability to laugh at herself 
and her station, taking a keen joy in removing the 
crown and embracing what was popular at the time, 
whether it was making the Beatles Members of the 
Order of the British Empire in 1965 or jumping out 
of a helicopter with James Bond (OK, that was a 
stunt double) to open the 2012 London Olympics, 
or sharing tea and a marmalade sandwich with 
Paddington Bear this past spring to mark her 70th 
year on the throne. In any case, no matter which 
version of the Queen you preferred, she will be 
sadly missed and dearly remembered.

The life story of Her Majesty Queen Elizabeth 
is something that we will all cherish for years to 
come. Her 70-year reign made her Britain’s longest-
living monarch. And, given her legacy, one cannot 
help wondering whether the new King will be as 
loved and respected by her subjects as she was.

One thing the Queen enjoyed was a glass of wine. 
If you do, too, and your all-time favourite movie 
list includes The Godfather series, then you might 
want to try a bottle of the wine produced by its 
famed director, producer and screenwriter, Francis 
Ford Coppola. Always an innovator and a leader, 

Coppola is revered not only as a movie director but 
also as the proprietor of the Napa Valley Inglenook 
winery, known globally for its critically acclaimed 
Rubicon, Cabernet Sauvignon and many more 
distinctive blends. Recently, Inglenook expanded 
with a spectacular 22,000-square-foot winery cave, 
literally built into a hillside under a vineyard on 
the estate, a site-specific advantage that means the 
eco-friendly winery cave maintains its moderate 
temperature naturally throughout the year and 
doesn’t need artificial cooling or heating. One of 
Coppola’s trademarks as a director was his hands-
on approach to every aspect of every production, 
and that has obviously spilled over into wine-
making. Cheers to that!

In fact, cheers to all leaders who are needed in 
most aspects of society, whether politics, religion, 
business or community-based organizations like 
Global Citizen, which is responding to the critical 
issues of climate change, poverty and inequality, 
and is dedicated to achieving an end to extreme 
poverty. Take David Beame, for instance, an 
entertainment lawyer who is also Global Citizen’s 

vice-president of global events and experiences. 
Beame has a framed quote on his office wall from 
Margaret Mead: “Never doubt that a small group 
of thoughtful, committed citizens can change the 
world. Indeed, it is the only thing that ever has.” 
In 2012, Global Citizen hosted its first festival 
in New York’s Central Park, inviting bands like 
Foo Fighters and Black Keys, all embracing the 
mission to help end extreme poverty. Since then, 
the organization has continued to join talent with 
purpose, distributing $56 billion to NGOs around 
the world — heeding Margaret Mead’s call to action.

As world citizens, we all need to take urgent 
action, especially when it comes to global climate 
change. Perhaps reading our interview with Peter 
Wohlleben, forester and author, will help shed 
some light. In The Secret Life of Trees he discusses 
how to do forestry right and explores the science 
of how trees communicate — astonishingly, 
Wohlleben claims that trees can call on birds to 
get rid of caterpillars feeding on their leaves, among 
other amazing feats. The book, a New York Times, 
Washington Post and Wall Street Journal bestseller, 
has now been translated into 47 languages, proof 
that people all over the world care about nature. 
We’ll raise a glass to that! 

We hope that you enjoy the latest edition of 
Dolce, which is filled with the stories of individuals 
who may not have set out to be leaders but have 
through their actions become leaders, and legends 
in their own right.

“Great leaders don’t 
set out to be a leader, 
they set out to make a 
difference. It’s never 

about the role, always 
about the goal.”

Follow  
the Leader

Michelle Zerillo-Sosa
Publisher/Editor-in-Chief

Fernando Zerillo
Co-Founder/Creative Director

— Jeremy Bravo
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PREMIUM EXTRA VIRGIN OLIVE OIL FROM 
THE ADRIATIC COAST OF ITALY.

Zerillo Oil is crafted to perfection by more than three generations of 
olive growers. Reinforced by the grandeur of the ancient olive trees, 
Famiglia Zerillo honours our family’s heritage and legacy a� orded by its 
founding members by serving you an elevated farm-to-table experience. 

Much more than a brand of olive oil, Famiglia Zerillo symbolizes 
generational aspiration, passion, connection and humility toward the 
craft of making olive oil.ZERILLO.CA

Available at
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ORDER NOW
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 DOLCE EXCELLENCE AUTOMOTIVE 

SPEED FOR SALE

Michael Schumacher’s legendary Ferrari F300 No. 187, undefeated in 
his historic streak in 1998, will go on public sale  

for the first time in Monterey, California
WRITTEN BY RICK MULLER

If you are of the opinion that no one, or 
anything, can go undefeated in sports, 
Michael Schumacher and the people at 
Ferrari would like a word.

For the first time in its history, the most 
successful UNDEFEATED Schumacher car, 
Ferrari F300 No. 187, will be offered for public sale 
in Monterey, Calif., by RM Sotheby’s, the world’s 
largest collector-car auction house by total sales. 
The car is the most successful Ferrari Formula One 
car, utilized during the 1998 Formula One World 
Championship season, piloted to four victories 
at the hands of one of history’s greatest drivers, 
Michael Schumacher.

In early January of 1998, Ferrari debuted the car, 
dubbed “The F300,” to more than 800 journalists. 
This latest Ferrari titan employed a new 3-litre 
V-10 engine and featured a maximum engine 

Grand Prix with the 33rd win of his extraordinary 
career, making chassis 187 the only undefeated 
chassis to run at least three races.

In September 1999, the famous car was sold 
privately in the same race-used condition in which 
it remains today. In those intervening 23 years, 
chassis 187 has been remarkably preserved, as it 
has never been restored or altered from its as-raced 
condition. It has also been shielded from public 
view until now, ensuring its pristine and historical 
condition and authenticity.

Those with a sense of history will be asked to 
pay, however. RM Sotheby’s estimates Michael 
Schumacher’s most successful and undefeated 
Ferrari F300, No. 187, will sell at a price somewhere 
between six and eight million dollars.

speed of 17,500 rpm, producing an impressive 
800 horsepower. While the car continued to be 
tinkered with during the season, even the sport’s 
most jaded journalists admit the design’s efficient 
aerodynamics and well-balanced V-10 power plant 
were the foundation of its soon-to-be domination 
of the Formula One world. 

Schumacher, in the F300, specifically chassis 187, 
began his winning streak at the Canadian Grand 
Prix in Montreal. There he claimed the win with 
a jaw-dropping fastest lap, with a 16-second lead 
over the runner-up. That is the type of historical 
dominance you rarely see, similar to Secretariat’s 
legendary 31-length win in the 1973 Belmont 
Stakes in another sport of speed, horse racing.

Schumacher continued the streak with wins 
in the F300 No. 187 in France and Britain, and 
concluded the streak weeks later at the Italian 

rmsothebys.com 
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The Ferrari F300 No. 187 was 
undefeated during the 1998 
Formula One season, piloted to four 
victories by one of history’s greatest 
champions, Michael Schumacher
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 DOLCE EXCELLENCE AUTOMOTIVE 

SPEED FOR SALE

Michael Schumacher’s legendary Ferrari F300 No. 187, undefeated in 
his historic streak in 1998, will go on public sale  

for the first time in Monterey, California
WRITTEN BY RICK MULLER

If you are of the opinion that no one, or 
anything, can go undefeated in sports, 
Michael Schumacher and the people at 
Ferrari would like a word.

For the first time in its history, the most 
successful UNDEFEATED Schumacher car, 
Ferrari F300 No. 187, will be offered for public sale 
in Monterey, Calif., by RM Sotheby’s, the world’s 
largest collector-car auction house by total sales. 
The car is the most successful Ferrari Formula One 
car, utilized during the 1998 Formula One World 
Championship season, piloted to four victories 
at the hands of one of history’s greatest drivers, 
Michael Schumacher.

In early January of 1998, Ferrari debuted the car, 
dubbed “The F300,” to more than 800 journalists. 
This latest Ferrari titan employed a new 3-litre 
V-10 engine and featured a maximum engine 
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career, making chassis 187 the only undefeated 
chassis to run at least three races.

In September 1999, the famous car was sold 
privately in the same race-used condition in which 
it remains today. In those intervening 23 years, 
chassis 187 has been remarkably preserved, as it 
has never been restored or altered from its as-raced 
condition. It has also been shielded from public 
view until now, ensuring its pristine and historical 
condition and authenticity.

Those with a sense of history will be asked to 
pay, however. RM Sotheby’s estimates Michael 
Schumacher’s most successful and undefeated 
Ferrari F300, No. 187, will sell at a price somewhere 
between six and eight million dollars.

speed of 17,500 rpm, producing an impressive 
800 horsepower. While the car continued to be 
tinkered with during the season, even the sport’s 
most jaded journalists admit the design’s efficient 
aerodynamics and well-balanced V-10 power plant 
were the foundation of its soon-to-be domination 
of the Formula One world. 

Schumacher, in the F300, specifically chassis 187, 
began his winning streak at the Canadian Grand 
Prix in Montreal. There he claimed the win with 
a jaw-dropping fastest lap, with a 16-second lead 
over the runner-up. That is the type of historical 
dominance you rarely see, similar to Secretariat’s 
legendary 31-length win in the 1973 Belmont 
Stakes in another sport of speed, horse racing.

Schumacher continued the streak with wins 
in the F300 No. 187 in France and Britain, and 
concluded the streak weeks later at the Italian 
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The Ferrari F300 No. 187 was 
undefeated during the 1998 
Formula One season, piloted to four 
victories by one of history’s greatest 
champions, Michael Schumacher
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 DOLCE EXCELLENCE RETREATS

NATURE’S LUXURY

With 25 stunning retreats in its 
portfolio, complete with concierge 
services, Muskoka Luxury Retreats 
offers its clients pampered luxury 
surrounded by the natural beauty of 
the Muskoka Lakes region

The definition of the word “vacation” 
is: “an extended period of leisure and 
recreation, especially one spent away 
from home or travelling.” Note it does 

not say paint the porch, install new shutters, fix 
the plumbing or sand the deck. 

Vacations have been meant to be times of 
relaxing and unwinding in order to recharge. 
That is why so many people are now choosing a 
luxury vacation rental as opposed to the ongoing 
expense, maintenance headaches and security 
concerns of owning a vacation property. 

It is also why so many discerning people in 
Canada, the United States and overseas are turning 
to Muskoka Luxury Retreats to find the perfect 
property to rent in Canada’s cottage playground, 
the Muskoka Lakes, two hours north of Toronto. 

Founded in 2019 by 30-year-old entrepreneur 
Reid Soper, who, after struggling to source a 
credible vacation-rental provider for his own 

Soper’s penchant for personalized attention 
led to his introduction of concierge services as a 
part of Muskoka Luxury Retreats. “We prepare 
a guest manual and greet each guest personally 
upon arrival at the property,” says Soper. “We can 
access anything a guest may require, such as a 
personal chef, yoga instructor, or point them to 
the best farmer’s market. Christmas is a wonderful 
time in Muskoka, and we set up the whole house, 
including all the decorations and Christmas  
tree — whatever the guest may need.”

Muskoka Luxury Retreats will be expanding 
that winter theme even further with expansion 
into the Collingwood, Ont., ski country 
shortly, giving its clientele calm, peaceful and 
relaxing sanctuaries and vacations — and no  
painting required.

family’s vacation rental property in Muskoka, 
identified a gap in the marketplace for bespoke, 
customized luxury cottage rental services — a 
company that would deliver outstanding services 
to a select clientele looking only for rentals that 
would meet the high standards of a luxury five-
star hotel. 

“I’ve been coming to Muskoka my whole life, 
and I thought there could be better services that 
we could bring to the table,” says Soper. “We 
are really focused on attention to detail and are 
bespoke and niche, and that’s what separates us.”

Headquartered in Port Carling, Ont., Muskoka 
Luxury Retreats already has a portfolio of 25 
properties and will be expanding in the next year, 
adding some of the grandest Muskoka estate 
cottages, made popular in the 1920s by American 
steel tycoons searching for spectacular scenery 
and pristine lakes that were a quick train ride  
from Toronto. 

muskokaluxuryretreats.com 
      @muskokaluxury P
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Muskoka Luxury Retreats provides the finest Muskoka estate cottages and 
bespoke services to those looking to rent and relax during their vacations

WRITTEN BY RICK MULLER
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led to his introduction of concierge services as a 
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a guest manual and greet each guest personally 
upon arrival at the property,” says Soper. “We can 
access anything a guest may require, such as a 
personal chef, yoga instructor, or point them to 
the best farmer’s market. Christmas is a wonderful 
time in Muskoka, and we set up the whole house, 
including all the decorations and Christmas  
tree — whatever the guest may need.”
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that winter theme even further with expansion 
into the Collingwood, Ont., ski country 
shortly, giving its clientele calm, peaceful and 
relaxing sanctuaries and vacations — and no  
painting required.
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customized luxury cottage rental services — a 
company that would deliver outstanding services 
to a select clientele looking only for rentals that 
would meet the high standards of a luxury five-
star hotel. 

“I’ve been coming to Muskoka my whole life, 
and I thought there could be better services that 
we could bring to the table,” says Soper. “We 
are really focused on attention to detail and are 
bespoke and niche, and that’s what separates us.”

Headquartered in Port Carling, Ont., Muskoka 
Luxury Retreats already has a portfolio of 25 
properties and will be expanding in the next year, 
adding some of the grandest Muskoka estate 
cottages, made popular in the 1920s by American 
steel tycoons searching for spectacular scenery 
and pristine lakes that were a quick train ride  
from Toronto. 
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Muskoka Luxury Retreats provides the finest Muskoka estate cottages and 
bespoke services to those looking to rent and relax during their vacations

WRITTEN BY RICK MULLER

27developments.com                        905.266.2145                inquiry@hotelvie.com

Coming to Vaughan in 2024, Hotel Vie is the first luxury hotel 
of its kind in Vaughan, Ontario. The 12-storey building broke 
ground this September and features 261 guest suites and 
54 luxury executive offices. Designed by MATAJ Architects 
with Interior design by Provencher Roy, this hotel is a vision 
of opulence. The space features an extensive list of five-star 
amenities including a spa, rooftop pool, gym, restaurant, 
market and wine club. Whether you are looking for a luxury 
stay, business space or entertainment, Hotel Vie offers it all.From left: Laura Compagni, Julian Parentela, Millie Perricone

SCAN TO WATCH VIDEO
NOT TO BE MISSED 
The Launch of Hotel Vie Penthouse 
Suites on Oct. 18th with special pricing  
& incentives available — 1 day only!
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 DOLCE EXCELLENCE WORTHWHILE CAUSES

MOËT & CHANDON’S SUPPORT OF 
‘TIFF SHARE HER JOURNEY’

Richard Roundtree of Moving On 
and Michelle Monaghan of Nanny 
were just two of several stars to 
autograph a Moët & Chandon bottle 
to be auctioned off to raise funds to 
support the cause

The Toronto International Film Festival 
(TIFF), which returned to a full in-
person experience this September 
after two hybrid years, has grown to 

become perhaps the world’s most glamorous star-
powered, fan-friendly film festival in the world 
during its 47 years, and it has also become famous 
for the many worthwhile causes it supports  
and promotes.

One of which is TIFF’s Share Her Journey, 
which began in 2017 as a five-year campaign 
committed to achieving gender parity and 
championing women in front of and behind the 
camera, both year-round and during TIFF. The 
stars who attend TIFF give back by signing a 
9.0 L bottle of Moët & Chandon, which will 
be auctioned off later this year with proceeds 
benefiting TIFF’s Share Her Journey.

Evan Rachel Wood, in Toronto for the première 
of Weird: The Al Yankovic Story.

Others participating during the three-day 
bottle-signing, held toward the opening of the 
10-day festival, included Daniel Radcliffe, Judd 
Apatow, Anna Kendrick, John Boyega and Viola 
Davis. 

TIFF’s Share Her Journey has become a global 
movement dedicated to building frameworks, 
empowering creators and forging paths for 
women to succeed as storytellers who help shape 
our cultural landscape, and Moët & Chandon is 
doing its part to support this noble cause.

If half the world’s population is women, yet 
they aren’t making movies, then it’s simple  
math — only half the story is being told. 

For those in the creative field, there is a 
considerable lack of women storytellers in key 
creative and decision-making roles in the film 
industry. For example:
- Of the 51 top-grossing films of 2021, only 12.7 
per cent of the 55 directors involved in creating 
those films were women — only three of whom 
were women of colour.
- Of the 100 top-grossing films of 2021, only 11 
had a woman or girl of colour as their protagonist.
- In 2021, only 7 per cent of movies featured more 
women than men, and only 8 per cent featured 
equal numbers of men and women.

At the 2022 TIFF, plenty of Hollywood’s 
biggest names showed their support by signing 
this year’s Moët & Chandon bottle, including 
Oscar winner Sir Ben Kingsley, comedy legend 
Lily Tomlin, Joe Jonas, Richard Roundtree and 

tiff.net/shareherjourney 
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This noble cause is shining a light on the gender imbalance in today’s moviemaking
WRITTEN BY RICK MULLER



S P O N S O R E D  C O N T E N T

The senior wealth adviser opens up on finding 
success in today’s turbulent market and what 
he’s learned after 25 years in the business

STEVEN CARINCI IS 
TAKING A BESPOKE 
APPROACH TO WEALTH 
MANAGEMENT 

When asked how Steven Carinci 
got into wealth management, 
given that he’d gone to university 
for urban studies, he said, “Stocks 

and trading were my true passion. The rest is 
history.”  While the journey to reach the point he’s 
at today has spanned work with a roster of highly 
respected companies, he is currently a senior 
wealth adviser at Foster & Associates, spending 
his time helping clients navigate everything from 
investments to legacy and retirement planning.

“For the last 25 years, I’ve dealt with clients 
one-on-one,” Carinci says. “What I typically do 
is emphasize a relationship where we’re not only 
going to their office or home but having lunch 
and dinner, going to sporting events and getting 
to know what’s important to them in life. It’s a 
holistic approach.” 

Having just gone through the hardships of 
the pandemic, with threats of a recession making 
headlines in the media, Carinci is quick to call 
these times “unprecedented,” which makes his 
expertise even more valuable. 

“We’re seeing inflation and the cost of living 
going through the roof.  We’re seeing interest rates 
going up, and that’s put a crashing halt on the 
real estate market,” he continues. “When you’re 
trying to navigate turbulent times, advisers are 
paramount. That’s when handholding comes into 
play, to strategize and perhaps go in a different 
direction. There are ways to navigate these waters. 
That’s what an adviser’s job is.” 

While much of Carinci’s job entails keeping 
a close eye on headlines and market trends to 
anticipate what’s coming next, his success comes 
with the bespoke, personalized approach he 
takes to every client’s portfolio. 

During COVID-19, he shares how he 
contacted clients every other week, by phone or 
email, as well as held monthly Zoom meetings 
to offer insight on where their portfolios were, 
what was happening in the market, and how that 
was going to impact them in the future. It was 
something that was well-received by clients, and 
proves the attention to detail Carinci puts into  
his work. 

He’s also a philanthropist, supporting charities 
including Sick Kids, Princess Margaret Cancer 
Centre and Right To Play. 

For Carinci, la dolce vita is about living a life 
that’s full of fun, passion and indulgence. “It’s 
about getting the most bang for your buck,” he 
says. “Living each day like it’s your last.” 
For a complimentary consultation,  
kindly contact Carinci and his team:
www.stevencarinci.ca
    @steven_carinci
Direct Line: 647.479.8832

Steven Carinci is a senior wealth adviser, 
pairing his extensive experience of the 
market with a personal approach to help 
client portfolios thrive
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‘TIFF SHARE HER JOURNEY’

Richard Roundtree of Moving On 
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were just two of several stars to 
autograph a Moët & Chandon bottle 
to be auctioned off to raise funds to 
support the cause

The Toronto International Film Festival 
(TIFF), which returned to a full in-
person experience this September 
after two hybrid years, has grown to 

become perhaps the world’s most glamorous star-
powered, fan-friendly film festival in the world 
during its 47 years, and it has also become famous 
for the many worthwhile causes it supports  
and promotes.

One of which is TIFF’s Share Her Journey, 
which began in 2017 as a five-year campaign 
committed to achieving gender parity and 
championing women in front of and behind the 
camera, both year-round and during TIFF. The 
stars who attend TIFF give back by signing a 
9.0 L bottle of Moët & Chandon, which will 
be auctioned off later this year with proceeds 
benefiting TIFF’s Share Her Journey.

Evan Rachel Wood, in Toronto for the première 
of Weird: The Al Yankovic Story.

Others participating during the three-day 
bottle-signing, held toward the opening of the 
10-day festival, included Daniel Radcliffe, Judd 
Apatow, Anna Kendrick, John Boyega and Viola 
Davis. 

TIFF’s Share Her Journey has become a global 
movement dedicated to building frameworks, 
empowering creators and forging paths for 
women to succeed as storytellers who help shape 
our cultural landscape, and Moët & Chandon is 
doing its part to support this noble cause.

If half the world’s population is women, yet 
they aren’t making movies, then it’s simple  
math — only half the story is being told. 

For those in the creative field, there is a 
considerable lack of women storytellers in key 
creative and decision-making roles in the film 
industry. For example:
- Of the 51 top-grossing films of 2021, only 12.7 
per cent of the 55 directors involved in creating 
those films were women — only three of whom 
were women of colour.
- Of the 100 top-grossing films of 2021, only 11 
had a woman or girl of colour as their protagonist.
- In 2021, only 7 per cent of movies featured more 
women than men, and only 8 per cent featured 
equal numbers of men and women.

At the 2022 TIFF, plenty of Hollywood’s 
biggest names showed their support by signing 
this year’s Moët & Chandon bottle, including 
Oscar winner Sir Ben Kingsley, comedy legend 
Lily Tomlin, Joe Jonas, Richard Roundtree and 
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MOTORSPORTS

PRESERVING 
MOTORING HERITAGE

� e Rolex Monterey Motorsports Reunion Pays Tribute to the 100th Anniversary of 
the 24 Hours of Le Mans with a Five-Day Celebration in California

WRITTEN BY RICK MULLER 

race with activities, racing and paying homage 
to motorsports history all around the Monterey 
Peninsula. 

Le Mans is unlike anything else in motor racing 
as an endurance test for both man and machine. It 
is the world’s oldest active endurance racing event, 
and unlike traditional fi xed-distance races whose 
winner is determined by the fastest time across the 
fi nish line, the 24 Hours of Le Mans is won by the 
car that covers the greatest distance in 24 hours, 
even allowing for rolling starts by the racers. 

The cars on the track near the town of Le Mans, 
France, can go up to 366 kilometres per hour, and 
the challenge for teams is they must balance the 
demands of speeds with the cars’ ability to run for 
24 hours without mechanical failure.

The annual Rolex Monterey Motorsports 
Reunion is a celebration of automotive excellence 
over its fi ve days on the Peninsula, from the 
challenging Corkscrew Descent and double-apex 
Andretti Hairpin along Highway 1 to a spectacular 
closing event and vintage automobile showcase on 

T
he Triple Crown of Motorsport 
are perhaps not coincidentally 
the world’s three most famous 
races — the Monaco Grand Prix, 
the Indianapolis 500 and the 24 

Hours of Le Mans. Next year will mark the 100th 
anniversary of Le Mans, the world’s toughest 
endurance race, and this August in California 
they marked this occasion with legendary 
Swiss watchmaker Rolex once again being title 
sponsor for a fi ve-day celebration of the great 
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More than 500 historic cars 
took part in the event winding 
more than 3,600 kilometres 
around California’s Monterey 
Peninsula

MARKING 
MILESTONES 

AND REFLECTING 
ON THE PAST 
HELPS YOU 

MOVE FORWARD, 
SUCCEED AND 
ACHIEVE NEW 

RECORDS

‘‘

‘‘

— Event Grand Marshal and Rolex 
Testimonee, Tom Kristensen

The Rolex Monterey Motorsports Reunion featured two Rolex Testimonees in Tom Kristensen (left), who holds the record as a nine-time winner of the 24 Hours of Le Mans, and Jenson Button 
(right), the 2009 FIA Formula One Drivers World Champion

the famous 18th hole at Pebble Beach Golf Links. 
It is car-crazy California paying homage to Le 
Mans and preserving motoring heritage.

“I’m immensely proud of the legacy of the 24 
Hours of Le Mans, and it makes me very nostalgic 
when I see these events in California recognizing 
it,” says this year’s Event Grand Marshal and 
Rolex Testimonee, Tom Kristensen, who holds 
the record at Le Mans with nine career victories, 
seven of which with Audi. “Marking milestones 
and reflecting on the past helps you move forward, 
succeed and achieve new records. It’s what Rolex 
and motorsport are about — always improving 
and breaking down the boundaries of possibility. 
Taking part in such a wonderful occasion gives 
me the chance to reminisce on the remarkable 
time I had competing, and it also inspires me 
to look ahead to the future as technology  
rapidly develops.”

Headquartered in Geneva, Rolex is the 
very essence of elegance, beauty and tradition, 
attributes that may explain its deep connection 
to motorsports since the 1930s. Rolex became 
associated with Formula One having supported 
the legendary Rolex Testimonee Sir Jackie Stewart 
since 1968, who personified the word ‘perpetual,’ 
which is inscribed on every Rolex Oyster watch, 
by being the very best motor car driver in the 
world for decades.

More than 500 historic cars took part in this 
year’s Rolex Monterey Motorsports Reunion, 
which, over its four days of racing, covered an 
undulating 3,602-kilometre track, marking the 
largest-ever assembly of winning or historically 

significant Le Mans cars in appreciation of the 
legendary race.

The tour began with the Pebble Beach Tour 
d’Elegance presented by Rolex as more than 
150 cars from across the decades began a 
scenic journey along the Pacific Coast on famed 
Highway 1, including the notable 17-Mile Drive, 
in a return to Pebble Beach Golf Links, a six-time 
host of the U.S. Open Men’s Golf Championship. 

Set against the backdrop of the Santa Lucia 
Mountain range the next day, the greens of the 

Quail Lodge & Golf Club in Carmel welcomed the 
American debut of the new Rolls-Royce Motor 
Cars Phantom II, with an all-electric Meyers 
Manx 2.0 also being unveiled. The festivities also 
included the “50th Anniversary of the BMW M 
Division,” “All Things MINI Cooper” and “70 
Years of Jaguar and their Wins at Le Mans.”

The Quail event drew out the motor car 
enthusiasts, as well as the famous, including new 
Rolex Testimonee, Jenson Button, the 2009 FIA 
Formula One Drivers World Champion. “The 
Quail is truly unique and inspires everyone who 
attends,” says Button. “I love seeing pioneering 
new designs and prototypes being launched by 
the resourceful and independent coachbuilders, 
alongside car manufacturers who are household 
names. Equally, the style and functionality of 
Rolex watchmaking is reflected here in the beauty 
and longevity of these classic cars. For me, it’s all 
about the stunning lines and seeing machines that 
are carefully sculpted works of art.”

The Pebble Beach Concours d’Elegance is the 
grand finale of this motorsports extravaganza, 
staged on the final day on the 18th fairway of 
Pebble Beach Golf Links. A glamorous showcase 
of automotive design and engineering, the Sunday 
afternoon concluded with the Best of Show being 
awarded a Rolex Timepiece and a trophy to 
honour their exceptional commitment. Much 
like a Rolex itself, the 24 Hours of Le Mans is 
a timeless marking of tradition, precision and 
perpetual excellence.  
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Peninsula. 

Le Mans is unlike anything else in motor racing 
as an endurance test for both man and machine. It 
is the world’s oldest active endurance racing event, 
and unlike traditional fi xed-distance races whose 
winner is determined by the fastest time across the 
fi nish line, the 24 Hours of Le Mans is won by the 
car that covers the greatest distance in 24 hours, 
even allowing for rolling starts by the racers. 

The cars on the track near the town of Le Mans, 
France, can go up to 366 kilometres per hour, and 
the challenge for teams is they must balance the 
demands of speeds with the cars’ ability to run for 
24 hours without mechanical failure.

The annual Rolex Monterey Motorsports 
Reunion is a celebration of automotive excellence 
over its fi ve days on the Peninsula, from the 
challenging Corkscrew Descent and double-apex 
Andretti Hairpin along Highway 1 to a spectacular 
closing event and vintage automobile showcase on 

T
he Triple Crown of Motorsport 
are perhaps not coincidentally 
the world’s three most famous 
races — the Monaco Grand Prix, 
the Indianapolis 500 and the 24 

Hours of Le Mans. Next year will mark the 100th 
anniversary of Le Mans, the world’s toughest 
endurance race, and this August in California 
they marked this occasion with legendary 
Swiss watchmaker Rolex once again being title 
sponsor for a fi ve-day celebration of the great 
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More than 500 historic cars 
took part in the event winding 
more than 3,600 kilometres 
around California’s Monterey 
Peninsula

MARKING 
MILESTONES 

AND REFLECTING 
ON THE PAST 
HELPS YOU 

MOVE FORWARD, 
SUCCEED AND 
ACHIEVE NEW 

RECORDS

‘‘

‘‘

— Event Grand Marshal and Rolex 
Testimonee, Tom Kristensen

The Rolex Monterey Motorsports Reunion featured two Rolex Testimonees in Tom Kristensen (left), who holds the record as a nine-time winner of the 24 Hours of Le Mans, and Jenson Button 
(right), the 2009 FIA Formula One Drivers World Champion

the famous 18th hole at Pebble Beach Golf Links. 
It is car-crazy California paying homage to Le 
Mans and preserving motoring heritage.

“I’m immensely proud of the legacy of the 24 
Hours of Le Mans, and it makes me very nostalgic 
when I see these events in California recognizing 
it,” says this year’s Event Grand Marshal and 
Rolex Testimonee, Tom Kristensen, who holds 
the record at Le Mans with nine career victories, 
seven of which with Audi. “Marking milestones 
and reflecting on the past helps you move forward, 
succeed and achieve new records. It’s what Rolex 
and motorsport are about — always improving 
and breaking down the boundaries of possibility. 
Taking part in such a wonderful occasion gives 
me the chance to reminisce on the remarkable 
time I had competing, and it also inspires me 
to look ahead to the future as technology  
rapidly develops.”

Headquartered in Geneva, Rolex is the 
very essence of elegance, beauty and tradition, 
attributes that may explain its deep connection 
to motorsports since the 1930s. Rolex became 
associated with Formula One having supported 
the legendary Rolex Testimonee Sir Jackie Stewart 
since 1968, who personified the word ‘perpetual,’ 
which is inscribed on every Rolex Oyster watch, 
by being the very best motor car driver in the 
world for decades.

More than 500 historic cars took part in this 
year’s Rolex Monterey Motorsports Reunion, 
which, over its four days of racing, covered an 
undulating 3,602-kilometre track, marking the 
largest-ever assembly of winning or historically 

significant Le Mans cars in appreciation of the 
legendary race.

The tour began with the Pebble Beach Tour 
d’Elegance presented by Rolex as more than 
150 cars from across the decades began a 
scenic journey along the Pacific Coast on famed 
Highway 1, including the notable 17-Mile Drive, 
in a return to Pebble Beach Golf Links, a six-time 
host of the U.S. Open Men’s Golf Championship. 

Set against the backdrop of the Santa Lucia 
Mountain range the next day, the greens of the 

Quail Lodge & Golf Club in Carmel welcomed the 
American debut of the new Rolls-Royce Motor 
Cars Phantom II, with an all-electric Meyers 
Manx 2.0 also being unveiled. The festivities also 
included the “50th Anniversary of the BMW M 
Division,” “All Things MINI Cooper” and “70 
Years of Jaguar and their Wins at Le Mans.”

The Quail event drew out the motor car 
enthusiasts, as well as the famous, including new 
Rolex Testimonee, Jenson Button, the 2009 FIA 
Formula One Drivers World Champion. “The 
Quail is truly unique and inspires everyone who 
attends,” says Button. “I love seeing pioneering 
new designs and prototypes being launched by 
the resourceful and independent coachbuilders, 
alongside car manufacturers who are household 
names. Equally, the style and functionality of 
Rolex watchmaking is reflected here in the beauty 
and longevity of these classic cars. For me, it’s all 
about the stunning lines and seeing machines that 
are carefully sculpted works of art.”

The Pebble Beach Concours d’Elegance is the 
grand finale of this motorsports extravaganza, 
staged on the final day on the 18th fairway of 
Pebble Beach Golf Links. A glamorous showcase 
of automotive design and engineering, the Sunday 
afternoon concluded with the Best of Show being 
awarded a Rolex Timepiece and a trophy to 
honour their exceptional commitment. Much 
like a Rolex itself, the 24 Hours of Le Mans is 
a timeless marking of tradition, precision and 
perpetual excellence.  
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www.rolex.com
      @rolex
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S A collection of completed design projects, including a restaurant and an 
office, spanning Montreal and San Diego
WRITTEN BY JOSH WALKER

Cameo Kitchen & Fine Cabinetry’s Design Statement
A recent project completed by Cameo Kitchen & Fine Cabinetry 
renovates a kitchen to give it a more contemporary look. By using 
white wood for the cabinets, a standout grey island and brushed 
nickel hardware for the space’s accents, the traditional kitchen has 
been transformed into something more modern and brighter. 
www.cameokitchens.comStudio UNLTD’s Callie Restaurant

Studio UNLTD designed a space to establish Callie as a restaurant 
in San Diego. Drawing inspiration from the warmth of the sun and the 
soul of the sea, the project aims to tell the story of an intrepid explorer 
who’s returned home after gathering knowledge abroad. The design 
includes an arched bar design, to mimic the barrel of a wave, and skate 
and surf references to inject a sense of rebellious energy. 
www.studiounltd.com

OneSpan’s Montreal Offices
In collaboration with lighting agency 
LumiGroup, Inside Studio completed 
OneSpan’s head office relocation. The 
project was heavily informed by the 
former Windsor Station, where the 
offices are now based. The result retains 
original details, like sweeping windows, 
exposed brick and ornate doors, but 
adds modern fixtures to create a space 
that’s brimming with character. 
www.inside-studio.ca
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Cameo Kitchens prides itself on working with incredibly talented and 

award-winning interior designers. Introducing our latest project in 

collaboration with Wise Nadel Design.

DESIGN BY WISE NADEL DESIGN



COLLECTORS AND CONNOISSEURS

WOMAN IN TIME 
Meet the millennial spreading her 
enthusiasm for watch-collecting

WRITTEN BY ESTELLE ZENTIL 
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Owen’s interest in 
watches began when 
she was just 13, when 
she saw them featured 
so prominently in James 
Bond films

A woman in the field of watch collection 
is a rarity. Especially because she’s 
gone by “J.J.” since she was a three-
year-old, it’s no surprise that people 

assume Jessica Owens is a man when first dealing 
with her. But to assume that her gender indicates 
a lack of experience or insight would be a  
mistake — Owens’ interest in watches started 
when she was 13, when she began collecting them 
with her father and began developing a passion 
for the craftsmanship and detail that goes into a 
classic timepiece, a shared passion which has been 
a lifelong bond.   

However, it wasn’t until New York auction 
house Phillips sold Paul Newman’s 1968 Rolex 
Daytona for almost $23.5 million (US$17.8 million) 
in 2017 that she saw herself turning her hobby into 
a career. Instead of preparing a paper résumé, 
Owens ingeniously sent prospective auction 
houses and publications a video of herself walking 
through her own watch collection — a gambit that 
enabled her to put her enthusiasm and knowledge 
on full display. As coincidence would have it, the 
first person to reply to her was Paul Boutros, the 
Head of Watches, Americas, for Phillips, an auction 
house dedicated to fine collectors’ watches. “I 
worked there as a viewing assistant for auction 
seasons while I was in college, and that really gave 
me such hands-on background and knowledge of 
such delicate and once-in-a-lifetime timepieces. 
And I thought, OK, this is exactly what I want to 
do. The rest, as they say, is history. Today, she 
is a marketer for Watchonista, a leading digital 
platform for watch collectors and connoisseurs, 
and she hopes to spread her enthusiasm to her  
fellow millennials. 

We sat down with Owens to learn more about 
the art of collecting watches and her philosophy 
when it comes to her personal collection. 

 
Q: From an early age, you were captivated by 
watches. Can you share how this fascination 
started? 
A: My father and I originally started bonding over 
James Bond movies. I think the Bond movie that 
sang most to me wasn’t when he wore a Rolex, 
which he did in the earlier films, but when he 
wore an Omega, because I grew up with Daniel 
Craig as Bond. So, that was always something 
very special. The watches in those films were so  
prominent — that’s where my first infatuation 
came from because my father always wore a watch, 
as did my mother, which for the time was pretty 
rare. Not many women were wearing watches in 
the late ’90s. And my mother, to this day, always 
has a watch on her wrist. I grew up seeing that, 
but I think seeing a watch so prominently featured 
in a movie instilled in me that, OK, these are  
really important.

 
Q: Why wouldn’t it be as common for a woman to 
wear a watch?  

A: What I’ve noticed with some of my girlfriends 
who are recently getting into watches is that we 
have so many other things to choose from. We 
have so many other accessories, to choose how to 
allocate our money. I think watches are not top of 
mind unless you grew up with someone who was 
very into them. Think about girls with makeup —
they get into that because typically you see your 
mother with it, or you see your mother or the 
women around you with a handbag. I think that, 
as women, we just have so many other things to 
choose first! 

 

Q: What do you personally love about the art of 
collecting watches? 
A: I am primarily into vintage. I always think of 
myself as the custodian of a piece. Each piece 
has so much life before me, and I love thinking 
Whose watch was this in the ’60s? or Whose watch 
was this in the ’70s? Even thinking of the life that 
my father’s or my grandfather’s watches had, I love 
that there’s such a story in that watch. In the ’60s 
or ’70s, most people had one watch, or they had 
two or three, and that was it — they didn’t have 
these vast collections. They really wore that watch 
for everything. I just love thinking that I’m giving it 
more life. But I’m also taking care of it by learning 
as much as I can about it. You’re respecting the 
history of the watch. And there aren’t many things 
today, especially, that millennials are interested in, 
that don’t go obsolete after a few years, whereas 
some of these watches have been around for 100 
years and they’re still wearable. They still have 
such a classic look. 

 
Q: When it comes to vintage pieces, do you ever 
think about the karma of certain watches and the 
energy that they hold from past owners? 
A: That’s really interesting. It hasn’t correlated to 
watches, whereas with fashion accessories it has. 
It might just be because I have such a pure love 
for watches … My father’s firm belief, which he 
instilled in me, is that watches are meant to be 

worn. They’re not meant to sit in a safe — you’re 
meant to enjoy them. You’re really meant to just 
love them and wear them. 

I have watches that I’ve picked up along the 
way that have really intimate inscriptions on  
them — I have a piece with an inscription that says 
“Christmas of 1971.” That has really no meaning 
to me as I’m Jewish, I don’t celebrate Christmas, 
[but] I love that it was gifted to someone in 
1971. And, obviously, if somebody’s selling it, for 
whatever reason they’re selling it, the life of that 
watch is done with them; they want it to go on to 
somebody else. And I like the idea that anybody, 
not just myself, can extend the life of a watch as 
opposed to it sitting in a safe. 

 
Q: Would you suggest engraving a watch or are you 
opposed to that due to decreasing its value? 
A: I’m a pretty serious collector. An engraving really 
diminishes the value quite minimally. An engraving 
would be far less of a detriment to a watch’s value 
than not having the box and papers. 

Q: How do you vet watches? 
A: I mean, the fake watches out there are wildly 
impressive, coming from someone who’s seen 
incredible — like, scary-good — fakes. There’s no 
safer bet than buying it from an authorized dealer. 
That’s the best. Now, obviously, that gets more 
and more difficult. But in terms of vintage, you’re 
buying the dealer, you’re not just buying the watch. 
I think the most important thing when buying 
vintage is you’re buying the dealer. 

 
Q: Is there a watch that’s on the top of your list, the 
watch that you’ve always wanted but still haven’t 
found? 
A: It’s not a matter of finding — it’s that there’s a 
price-prohibitive factor. It’s a 6062 Rolex, a Rolex 
that has stars on the dial as well as a moonphase. 
That is a kind of a watch that, to me, has so much 
historical significance in the time that Rolex made 
it — it’s wild to look at because they don’t typically 
make complications, such as a moonphase, 
anymore. It’s really just such a beautiful watch. 
I got to handle it a few times when I worked at 
Phillips. I got such a sense of glee because, in the 
watch industry, you see so many pieces. Every time 
I see it I just get this childlike smile on my face. 

 
Q: Have the crypto world or NFTs translated into the 
world of watches? 
A: I’m not super-involved in crypto or NFTs, but 
what I can say is there are watch brands that have 
started accepting crypto as payment. And there are 
many watch collectors who are getting into the 
NFT market by either creating NFTs that have 
a watch in them or minting watches as NFTs. A 
brand that’s pushed this is TAG Heuer. It has a 
connected watch — it’s a digital watch, and you 
can display your NFTs on the watch. That’s kind 
of a double whammy because you have the luxury 

THE CONFIDENCE 
AND KIND OF 
CHARISMA IT 
TAKES FOR A 

MAN TO WEAR A 
SMALLER WATCH 
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SO MUCH  
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Owen’s interest in 
watches began when 
she was just 13, when 
she saw them featured 
so prominently in James 
Bond films

A woman in the field of watch collection 
is a rarity. Especially because she’s 
gone by “J.J.” since she was a three-
year-old, it’s no surprise that people 

assume Jessica Owens is a man when first dealing 
with her. But to assume that her gender indicates 
a lack of experience or insight would be a  
mistake — Owens’ interest in watches started 
when she was 13, when she began collecting them 
with her father and began developing a passion 
for the craftsmanship and detail that goes into a 
classic timepiece, a shared passion which has been 
a lifelong bond.   

However, it wasn’t until New York auction 
house Phillips sold Paul Newman’s 1968 Rolex 
Daytona for almost $23.5 million (US$17.8 million) 
in 2017 that she saw herself turning her hobby into 
a career. Instead of preparing a paper résumé, 
Owens ingeniously sent prospective auction 
houses and publications a video of herself walking 
through her own watch collection — a gambit that 
enabled her to put her enthusiasm and knowledge 
on full display. As coincidence would have it, the 
first person to reply to her was Paul Boutros, the 
Head of Watches, Americas, for Phillips, an auction 
house dedicated to fine collectors’ watches. “I 
worked there as a viewing assistant for auction 
seasons while I was in college, and that really gave 
me such hands-on background and knowledge of 
such delicate and once-in-a-lifetime timepieces. 
And I thought, OK, this is exactly what I want to 
do. The rest, as they say, is history. Today, she 
is a marketer for Watchonista, a leading digital 
platform for watch collectors and connoisseurs, 
and she hopes to spread her enthusiasm to her  
fellow millennials. 

We sat down with Owens to learn more about 
the art of collecting watches and her philosophy 
when it comes to her personal collection. 

 
Q: From an early age, you were captivated by 
watches. Can you share how this fascination 
started? 
A: My father and I originally started bonding over 
James Bond movies. I think the Bond movie that 
sang most to me wasn’t when he wore a Rolex, 
which he did in the earlier films, but when he 
wore an Omega, because I grew up with Daniel 
Craig as Bond. So, that was always something 
very special. The watches in those films were so  
prominent — that’s where my first infatuation 
came from because my father always wore a watch, 
as did my mother, which for the time was pretty 
rare. Not many women were wearing watches in 
the late ’90s. And my mother, to this day, always 
has a watch on her wrist. I grew up seeing that, 
but I think seeing a watch so prominently featured 
in a movie instilled in me that, OK, these are  
really important.

 
Q: Why wouldn’t it be as common for a woman to 
wear a watch?  

A: What I’ve noticed with some of my girlfriends 
who are recently getting into watches is that we 
have so many other things to choose from. We 
have so many other accessories, to choose how to 
allocate our money. I think watches are not top of 
mind unless you grew up with someone who was 
very into them. Think about girls with makeup —
they get into that because typically you see your 
mother with it, or you see your mother or the 
women around you with a handbag. I think that, 
as women, we just have so many other things to 
choose first! 

 

Q: What do you personally love about the art of 
collecting watches? 
A: I am primarily into vintage. I always think of 
myself as the custodian of a piece. Each piece 
has so much life before me, and I love thinking 
Whose watch was this in the ’60s? or Whose watch 
was this in the ’70s? Even thinking of the life that 
my father’s or my grandfather’s watches had, I love 
that there’s such a story in that watch. In the ’60s 
or ’70s, most people had one watch, or they had 
two or three, and that was it — they didn’t have 
these vast collections. They really wore that watch 
for everything. I just love thinking that I’m giving it 
more life. But I’m also taking care of it by learning 
as much as I can about it. You’re respecting the 
history of the watch. And there aren’t many things 
today, especially, that millennials are interested in, 
that don’t go obsolete after a few years, whereas 
some of these watches have been around for 100 
years and they’re still wearable. They still have 
such a classic look. 

 
Q: When it comes to vintage pieces, do you ever 
think about the karma of certain watches and the 
energy that they hold from past owners? 
A: That’s really interesting. It hasn’t correlated to 
watches, whereas with fashion accessories it has. 
It might just be because I have such a pure love 
for watches … My father’s firm belief, which he 
instilled in me, is that watches are meant to be 

worn. They’re not meant to sit in a safe — you’re 
meant to enjoy them. You’re really meant to just 
love them and wear them. 

I have watches that I’ve picked up along the 
way that have really intimate inscriptions on  
them — I have a piece with an inscription that says 
“Christmas of 1971.” That has really no meaning 
to me as I’m Jewish, I don’t celebrate Christmas, 
[but] I love that it was gifted to someone in 
1971. And, obviously, if somebody’s selling it, for 
whatever reason they’re selling it, the life of that 
watch is done with them; they want it to go on to 
somebody else. And I like the idea that anybody, 
not just myself, can extend the life of a watch as 
opposed to it sitting in a safe. 

 
Q: Would you suggest engraving a watch or are you 
opposed to that due to decreasing its value? 
A: I’m a pretty serious collector. An engraving really 
diminishes the value quite minimally. An engraving 
would be far less of a detriment to a watch’s value 
than not having the box and papers. 

Q: How do you vet watches? 
A: I mean, the fake watches out there are wildly 
impressive, coming from someone who’s seen 
incredible — like, scary-good — fakes. There’s no 
safer bet than buying it from an authorized dealer. 
That’s the best. Now, obviously, that gets more 
and more difficult. But in terms of vintage, you’re 
buying the dealer, you’re not just buying the watch. 
I think the most important thing when buying 
vintage is you’re buying the dealer. 

 
Q: Is there a watch that’s on the top of your list, the 
watch that you’ve always wanted but still haven’t 
found? 
A: It’s not a matter of finding — it’s that there’s a 
price-prohibitive factor. It’s a 6062 Rolex, a Rolex 
that has stars on the dial as well as a moonphase. 
That is a kind of a watch that, to me, has so much 
historical significance in the time that Rolex made 
it — it’s wild to look at because they don’t typically 
make complications, such as a moonphase, 
anymore. It’s really just such a beautiful watch. 
I got to handle it a few times when I worked at 
Phillips. I got such a sense of glee because, in the 
watch industry, you see so many pieces. Every time 
I see it I just get this childlike smile on my face. 

 
Q: Have the crypto world or NFTs translated into the 
world of watches? 
A: I’m not super-involved in crypto or NFTs, but 
what I can say is there are watch brands that have 
started accepting crypto as payment. And there are 
many watch collectors who are getting into the 
NFT market by either creating NFTs that have 
a watch in them or minting watches as NFTs. A 
brand that’s pushed this is TAG Heuer. It has a 
connected watch — it’s a digital watch, and you 
can display your NFTs on the watch. That’s kind 
of a double whammy because you have the luxury 
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watch, but you are also displaying your own NFT. 
There are some watch brands that have really 
embraced it. 

 
Q: For someone who wants a really nice watch to 
commemorate a milestone, which brand would you 
suggest starting with? 
A: First and foremost, go to a watch store that has 
multiple brands. If you’re not familiar with the 
watches, just try stuff on. I think a lot of people 
have an idea of what they want, but the second 
it’s on your wrist, you might change your mind. 

If you’re not used to having a watch on your 
wrist and not used to the mechanisms and the 
sensitivity of a watch, I would honestly go with 
getting a quartz watch. I think there’s no better 
quartz watch brand that is still luxurious than 
Cartier. What people don’t realize is that with 
a lot of mechanical watches there’ll be a rather 
expensive service fee three or four years down 
the line — it can be anywhere from $700 to  
$1,000 — whereas, with a quartz watch, it’s a 
battery replacement. And also, with a Rolex, 
you have to wear it for it to go. If you’re not 
comfortable setting it or winding it, that’ll take the 
fun out of the watch. 

 
Q: What are your thoughts on high-level executives 
who don’t wear flashy watches? This interview has been edited for length and clarity.

      @jessicajjos

A: I became friends with someone who is a very 
well-known collector. He’s not far from my age, 
and what shocked me was that every time we 
went out to dinner or hung out he didn’t wear a 
watch. And I was really stumped by that. And so 
for two weeks I didn’t wear a watch — I have to 
tell you, I had so much fun! It was so liberating 
to not have that on my wrist, I got such a kick 
out of it. I get why the high-level guys do that … 
I think it’s because when you think of a Rolex, 
it was like the Coca-Cola of watches. That was 
kind of entrenched: If you had a Rolex, you were 
successful, especially in the ’80s or ’90s. People 
still use it as a success marker because it’s very 
recognizable. If you wear a Rolex you haven’t 
bought a quieter brand — you want people to 
know you’re wearing a Rolex. But there is also 
a school of thought where “I don’t need to be 
recognizable. I don’t need to impress anybody.” 
And I also think the flip side of that is “I’m wearing 
the watch for me.” For example, my father wears 
very discreet watches. He’s, like, “I don’t care 
if someone doesn’t recognize it. I don’t need 
that.” True collectors, they’re wearing the watch  
for them. 

 
Q: If you were a watch, which watch would you be? 
A: The Audemars Piguet Royal Oak Jumbo 15202. 
It works with a T-shirt, it works with a ballgown. 

Q: What is one thing that fascinates you about time? 
A: Where would we be without it? 

 
Q: What are some industry trends that you’re 
keeping an eye on right now? 
A: My friend, Brynn Wallner, who runs a blog called 
Dimepiece, is very into promoting tiny watches not 
just for women, but also for men. I’d love to see 
more men wearing 34 millimetres and under. The 
confidence and charisma it takes for a man to wear 
a smaller watch just says so much about him. And I 
think it would be really interesting to see that shift. 

 
Q: What’s your favourite thing about New York? 
A: There’s always something to do. You can really 
do something at any time. And I think that appeals 
to a certain personality. 

 
Q: What does la dolce vita, the sweet life, mean 
to you? 
A: Taking your time with what you love. Being able 
to have the privilege of having the time to do what 
you love. 
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watch, but you are also displaying your own NFT. 
There are some watch brands that have really 
embraced it. 

 
Q: For someone who wants a really nice watch to 
commemorate a milestone, which brand would you 
suggest starting with? 
A: First and foremost, go to a watch store that has 
multiple brands. If you’re not familiar with the 
watches, just try stuff on. I think a lot of people 
have an idea of what they want, but the second 
it’s on your wrist, you might change your mind. 

If you’re not used to having a watch on your 
wrist and not used to the mechanisms and the 
sensitivity of a watch, I would honestly go with 
getting a quartz watch. I think there’s no better 
quartz watch brand that is still luxurious than 
Cartier. What people don’t realize is that with 
a lot of mechanical watches there’ll be a rather 
expensive service fee three or four years down 
the line — it can be anywhere from $700 to  
$1,000 — whereas, with a quartz watch, it’s a 
battery replacement. And also, with a Rolex, 
you have to wear it for it to go. If you’re not 
comfortable setting it or winding it, that’ll take the 
fun out of the watch. 

 
Q: What are your thoughts on high-level executives 
who don’t wear flashy watches? This interview has been edited for length and clarity.

      @jessicajjos

A: I became friends with someone who is a very 
well-known collector. He’s not far from my age, 
and what shocked me was that every time we 
went out to dinner or hung out he didn’t wear a 
watch. And I was really stumped by that. And so 
for two weeks I didn’t wear a watch — I have to 
tell you, I had so much fun! It was so liberating 
to not have that on my wrist, I got such a kick 
out of it. I get why the high-level guys do that … 
I think it’s because when you think of a Rolex, 
it was like the Coca-Cola of watches. That was 
kind of entrenched: If you had a Rolex, you were 
successful, especially in the ’80s or ’90s. People 
still use it as a success marker because it’s very 
recognizable. If you wear a Rolex you haven’t 
bought a quieter brand — you want people to 
know you’re wearing a Rolex. But there is also 
a school of thought where “I don’t need to be 
recognizable. I don’t need to impress anybody.” 
And I also think the flip side of that is “I’m wearing 
the watch for me.” For example, my father wears 
very discreet watches. He’s, like, “I don’t care 
if someone doesn’t recognize it. I don’t need 
that.” True collectors, they’re wearing the watch  
for them. 

 
Q: If you were a watch, which watch would you be? 
A: The Audemars Piguet Royal Oak Jumbo 15202. 
It works with a T-shirt, it works with a ballgown. 

Q: What is one thing that fascinates you about time? 
A: Where would we be without it? 

 
Q: What are some industry trends that you’re 
keeping an eye on right now? 
A: My friend, Brynn Wallner, who runs a blog called 
Dimepiece, is very into promoting tiny watches not 
just for women, but also for men. I’d love to see 
more men wearing 34 millimetres and under. The 
confidence and charisma it takes for a man to wear 
a smaller watch just says so much about him. And I 
think it would be really interesting to see that shift. 

 
Q: What’s your favourite thing about New York? 
A: There’s always something to do. You can really 
do something at any time. And I think that appeals 
to a certain personality. 

 
Q: What does la dolce vita, the sweet life, mean 
to you? 
A: Taking your time with what you love. Being able 
to have the privilege of having the time to do what 
you love. 
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Central Park is another 
urban design triumph 
by II BY IV DESIGN 
partners Dan Menchions 
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When it opens in 2025, The 
Residences at Central Park in 
Toronto’s Bayview Village will 
be an oasis next to a 500-acre 
urban forest

WRITTEN BY RICK MULLER

INTERVIEW BY ESTELLE ZENTIL 

In a city such as Toronto, where the pace 
of new condominium and residential 
development has almost become white 
noise, to break through the clutter of 

another condo replacing a block, warehouse or 
parking lot takes something truly transformational, 
a development that will impact and change an 
entire community and add to its residents’ day-
to-day living and quality of life.

That development is The Residences at Central 
Park in North York, at Sheppard Avenue East 
and Leslie Street with access to the Don River 
Valley parklands, a 500-acre urban forest that is 
one of the most natural environments within the 
boundaries of a major city in North America. The 
project is located close to both TTC subway and 
GO train stations for convenient transit access to 
the entire Greater Toronto Area, even while being 
surrounded by natural green space.

Central Park is the latest project by award-
winning Amexon Development, which has 
developed more than five million square 
feet of commercial, residential, retail and 
hospitality space in its 45 years. Central Park is 
a 12-acre mixed-use master-planned community 
reimagining how people can live, work and play 
in a natural environment in the middle of North 
America’s third largest metropolitan area.

The core feature of the development will 
be Central Park Common, a three-acre urban 
park that will be ideal for gatherings, relaxing, 
shopping and dining. Featuring tree-lined open 
streets, green spaces, bike paths, fountains and 
pools, seating areas, and surrounded by charming 
cafés and restaurants, Central Park Common will 

Central Park will be 
a 12-acre mixed-

use master-planned 
community near the 

centre of the city

floors of fitness and wellness facilities, a luxurious 
spa, and social amenity spaces, including two 
rooftop terraces, indoor and outdoor saltwater 
pools, barbecue areas and landscaped gardens.

All the residential towers’ interiors are designed 
by II BY IV DESIGN and feature contemporary-
inspired esthetics in warm tones and textures. 
Residences are offered in one-, two- and three-
bedroom designs, most with dens, and are priced 
from $722,000 to $1,282,000. All feature flow-
through floor plates and nine-foot-high floor-to-
ceiling windows with oversized balconies, and 
outstanding vistas of both city and nature are 
offered in virtually every direction.

The Residences at Central Park will be an 
example of sophisticated urban living with an 
elevated level of elegance, proving that those 
choosing the conveniences of the city can still 
enjoy and revel in the wonderful experiences  
of nature.

FEATURE HIGHLIGHT:  
II BY IV DESIGN CENTRAL PARK 
CONTINUES II BY IV DESIGN’S 

CREATIVE BRILLANCE

The Residences at Central Park will display 
the latest interior design brilliance by II BY IV 
DESIGN, an internationally recognized firm that 
has won more than 450 awards for its designs of 
condominiums, hotels, restaurants, retail, exhibits, 
showrooms and office projects since its founding 
in 1990.

The multifaceted firm, now with 50 employees 
and two studios in Toronto and satellite studios 

act as the social centrepiece of this residential 
community. In addition to the project’s pathways 
offering easy access to the Don River Valley 
parklands, Central Park Common is further 
testament to the development’s connection  
to nature.

The community’s amenities have been designed 
to promote a socially engaged lifestyle, including 
The Park Club, offering 55,000 square feet on four 

WE REALLY TOOK 
ADVANTAGE OF 

THE OPPORTUNITY 
OF BEING 

SURROUNDED BY 
ALL THAT NATURE, 

AND THAT SENSE 
OF LIGHT IS ONE 
OF THE BIGGEST 

INSPIRATIONS 
THROUGHOUT ALL 
OF THE BUILDINGS
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When it opens in 2025, The 
Residences at Central Park in 
Toronto’s Bayview Village will 
be an oasis next to a 500-acre 
urban forest

WRITTEN BY RICK MULLER

INTERVIEW BY ESTELLE ZENTIL 

In a city such as Toronto, where the pace 
of new condominium and residential 
development has almost become white 
noise, to break through the clutter of 
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to-day living and quality of life.

That development is The Residences at Central 
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and Leslie Street with access to the Don River 
Valley parklands, a 500-acre urban forest that is 
one of the most natural environments within the 
boundaries of a major city in North America. The 
project is located close to both TTC subway and 
GO train stations for convenient transit access to 
the entire Greater Toronto Area, even while being 
surrounded by natural green space.

Central Park is the latest project by award-
winning Amexon Development, which has 
developed more than five million square 
feet of commercial, residential, retail and 
hospitality space in its 45 years. Central Park is 
a 12-acre mixed-use master-planned community 
reimagining how people can live, work and play 
in a natural environment in the middle of North 
America’s third largest metropolitan area.

The core feature of the development will 
be Central Park Common, a three-acre urban 
park that will be ideal for gatherings, relaxing, 
shopping and dining. Featuring tree-lined open 
streets, green spaces, bike paths, fountains and 
pools, seating areas, and surrounded by charming 
cafés and restaurants, Central Park Common will 
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community near the 

centre of the city

floors of fitness and wellness facilities, a luxurious 
spa, and social amenity spaces, including two 
rooftop terraces, indoor and outdoor saltwater 
pools, barbecue areas and landscaped gardens.

All the residential towers’ interiors are designed 
by II BY IV DESIGN and feature contemporary-
inspired esthetics in warm tones and textures. 
Residences are offered in one-, two- and three-
bedroom designs, most with dens, and are priced 
from $722,000 to $1,282,000. All feature flow-
through floor plates and nine-foot-high floor-to-
ceiling windows with oversized balconies, and 
outstanding vistas of both city and nature are 
offered in virtually every direction.

The Residences at Central Park will be an 
example of sophisticated urban living with an 
elevated level of elegance, proving that those 
choosing the conveniences of the city can still 
enjoy and revel in the wonderful experiences  
of nature.

FEATURE HIGHLIGHT:  
II BY IV DESIGN CENTRAL PARK 
CONTINUES II BY IV DESIGN’S 

CREATIVE BRILLANCE

The Residences at Central Park will display 
the latest interior design brilliance by II BY IV 
DESIGN, an internationally recognized firm that 
has won more than 450 awards for its designs of 
condominiums, hotels, restaurants, retail, exhibits, 
showrooms and office projects since its founding 
in 1990.

The multifaceted firm, now with 50 employees 
and two studios in Toronto and satellite studios 

act as the social centrepiece of this residential 
community. In addition to the project’s pathways 
offering easy access to the Don River Valley 
parklands, Central Park Common is further 
testament to the development’s connection  
to nature.

The community’s amenities have been designed 
to promote a socially engaged lifestyle, including 
The Park Club, offering 55,000 square feet on four 
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Part of The Park Club’s 
55,000 square feet of 
amenity spaces includes 
two outdoor terraces 
and indoor and outdoor 
saltwater pools

Interior spaces by II BY IV 
DESIGN feature contemporary-
inspired esthetics in warm 
tones and textures with natural 
finishings and authentic materials

in New York and London that handle its 
international assignments, has worked with 
Amexon Developments on many projects for 
many years. 

“We speak the brand of the client as we know 
them very well, and know who their purchasers 
are and understand the demographics,” says 
Dan Menchions, who, along with partner Keith 
Rushbrook, founded II BY IV DESIGN. “We’ve 
worked closely with their sales and marketing 
teams for many years, and understanding their 
brand was an asset to bring us onto this project.”

As a tantalizing Central Park appetizer, II BY 
IV DESIGN has created a stunning presentation 
gallery located on the property near Bayview 
Village. This will become a permanent structure 
in future years as either a gallery or an event 
space. The gallery is further evidence of why II 
BY IV DESIGN has been named “Designer of the 
Year” five times.

“We worked with CORE Architects, and it’s 

just a spectacular type of skeletal architectural 
form,” says Menchions. “We’ve learned over 
the years model suites do not always showcase 
the best of the product. We had an opportunity 
here at Central Park with many thousands of 
square feet to create an environment that best 
represented the end result of the public spaces.”

Visitors to the presentation gallery are not 
subjected to a hard sell, as the environment 
and location adjacent to nature says it all. 
“Our approach was that the gallery really be 
experiential, as the area is completely open 
with naturally lit space that celebrates the green 
surroundings and ravines,” observes Menchions. 
“People can relax and enjoy the environment, as 
the development speaks for itself as soon as you 
open the front door.”

II BY IV DESIGN only had to examine 
the natural surroundings of the project for 
inspiration for the design and finishes they used 
on the interiors. “We really took advantage of 

the opportunity of being surrounded by all that 
nature,” says Menchions. “So, there are a lot more 
natural finishings and authentic materials, such 
as stones and woods, that we used throughout. 
Keeping it fairly light and neutral and taking 
advantage of the windows and natural light 
so people feel great. That sense of light is one 
of the biggest inspirations throughout all of  
the buildings.”

From the presentation gallery it has designed 
for The Residences at Central Park to the creativity 
and excellence it will bring to the development’s 
dramatic interior, II BY IV DESIGN brings 
thought and imagination to world-class design.

The lobby atrium features floor-to-ceiling windows to embrace and take advantage of its natural surroundings

centralparktoronto.com
      @centralparktoronto

iibyiv.com
      @iibyivdesign
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Visitors to the presentation gallery are not 
subjected to a hard sell, as the environment 
and location adjacent to nature says it all. 
“Our approach was that the gallery really be 
experiential, as the area is completely open 
with naturally lit space that celebrates the green 
surroundings and ravines,” observes Menchions. 
“People can relax and enjoy the environment, as 
the development speaks for itself as soon as you 
open the front door.”

II BY IV DESIGN only had to examine 
the natural surroundings of the project for 
inspiration for the design and finishes they used 
on the interiors. “We really took advantage of 

the opportunity of being surrounded by all that 
nature,” says Menchions. “So, there are a lot more 
natural finishings and authentic materials, such 
as stones and woods, that we used throughout. 
Keeping it fairly light and neutral and taking 
advantage of the windows and natural light 
so people feel great. That sense of light is one 
of the biggest inspirations throughout all of  
the buildings.”

From the presentation gallery it has designed 
for The Residences at Central Park to the creativity 
and excellence it will bring to the development’s 
dramatic interior, II BY IV DESIGN brings 
thought and imagination to world-class design.

The lobby atrium features floor-to-ceiling windows to embrace and take advantage of its natural surroundings
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Piedmont: Travel a True Italian Mosaic 
With its deep valleys and rich history, there are plenty of 
reasons to visit the Italian region of Piedmont

As a combination of the Italian words 
for “foot” and “hill,” Piedmont is 
a region encapsulated in beauty. 
Situated between Switzerland and 

France, surrounded by the Alps, it has a reputation 
for many things. Wine, food and culture are three 
such luxuries, as well as its natural and regional 
parks and reserves. 

� e cities Alessandria, Asti and Biella all brim 
with art and events, and though Piedmont isn’t 
surrounded by sea, its abundance of lakes, wetlands 
and network of rivers gives it a lush landscape. 
But, above all that, what’s particularly memorable 
about Piedmont is its hamlets; the region is home 
to 17 recognized as among the most beautiful 
in Italy.  

Vogogna is one such hamlet. Located in the 
Verbano area between Lake Maggiore and Lake 
Orta, its narrow streets, stone houses and wooden 
balconies all serve to transport visitors to another 
time and place. It’s particularly well-known for 
its Vogogna Castle, built in the 14th century by 
Giovanni Visconti, bishop of Novara and Lord 
of Milan. 

Orta San Giulio, in the province of Novara, 
is another that sits by the lakes. One main draw 
of the location is the Sacro Monte di Orta, a 
complex of 20 chapels that run along a speci� c 

route. � e buildings are � lled with sculptures and 
paintings, surrounded by Lake Orta. 

Venture closer to the coast, toward Genoa, and 
you’ll discover Monforte d’Alba, another hamlet 
steeped in medieval history; its surrounding 
vineyards boast a legacy of growing the only grape 
variety that can be used to make Barolo wine. For 
those who love its taste, the hamlet o� ers an ideal 
fusion of sipping and sightseeing.

If food is more your preference, Cocconato 
is a scenic spot, home to only 1,600 people and 
famous for its Robiola cheese. With a unique 
microclimate, its countryside also has olive and 
palm trees, as well as all sorts of wildlife. 

In the Alps, you have Garessio, a hamlet in 
Cuneo, full of high-altitude trails that traverse 
the mountain and a ski station overlooking the 
Gulf of Liguria. Venture farther north and you’ll 
� nd Usseaux in Val Chisone. It’s known as the 
“Hamlet of Murals” thanks to the variety of 
artwork depicting past life in the village. 

Rosazza, located northeast of Turin, has a 
reputation for being a place of mystery. With only 
100 people living there it’s tiny, but what it lacks 
in population it makes up for in atmosphere, with 
a castle that dates back as far as 1883 surrounded 
by houses decorated with Masonic and 
occult details. 

www.italia.it
     @italiait P
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The village of Neive

The streets of Bossolasco, located southeast of Turin

Wherever you choose to explore in Piedmont 
you can rest assured you’ll return home satis� ed, 
with new tastes, sights or experiences. But above 
all, you’ll return with lasting memories and a 
newfound appreciation for Italy.
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DESIGNER-LED 
APPLIANCES
President of the Designer’s Edge Group of Companies, Danielle 
Paul talks about the connection between design and function 
and her favourite Signature Kitchen Suite appliances

SignatureKitchenSuite.com
      @sksappliances

Q: Can you tell me about your experience as 
an interior designer?
A: I am the president of the Designer’s Edge 
Group of Companies and under that umbrella lies 
my Interior Design � rm, as well as the Western 
division of Ateliers Jacobs specializing in custom 
kitchen and bathroom design and manufacturing.

Q: What would you say are the top trends in 
interior design right now?
A: I’m loving where we are and what’s coming up 
for trends in 2023. Signature Kitchen Suite is a 
luxury line of appliances that come panel-ready, 
which aligns perfectly with the trend we are 
seeing. � ese fully customizable appliances are not 
only designed to seamlessly � t into the design of a 
kitchen but they are also equipped with the latest 
in kitchen technology innovation. � e panel-
ready Integrated Column Freezer and Integrated 
Column Refrigerator are both perfect examples 
of this. � e refrigerator comes in a variety of 
sizes to meet design and storage needs and o� ers 
precise preservation that minimizes temperature 
� uctuations, which helps to maintain food 
freshness, making it both beautiful and functional.

Q: What are the appliances every home 
should have?
A: One appliance that I always recommend to my 
clients who like to entertain is a wine refrigerator. 
Signature Kitchen Suite has an Integrated 
Column Wine Refrigerator (which comes in 
18- and 24-inch sizes and is also panel-ready!) 

and boasts some fantastic features, including 
independent temperature zones — meaning red, 
white or sparkling wine can be stored at their own 
recommended temperatures, ready to be served to 
guests regardless of their preference.  

Q: What made you choose these Signature 
Kitchen appliances?
A: � e Signature Kitchen Suite line of premium 
luxury appliances is this gorgeous intersection of 
purposeful design and leading-edge technology. 
As an interior designer, I � nd that it’s not only 
important to have appliances that capture the eye, 
but also ones that are practical and innovative. 

Q: What does “designer-led” mean to you?
A: For me, when I see the words “designer-led,” I 
feel validated in my role as a designer. I am often 
the in-between for my clients and the appliances, 
and when I see a brand that is acknowledging my 
role in designing a client’s home, I feel great about 
the work I do.  

Q: How do you balance function vs. 
esthetics?
A: It’s a very � ne line and it’s important to have 
a balance. Among many designers there is a 
common attitude toward small appliances — they 
are not very well-liked. While designers feel they 
cut into the design of a room, the client often 
needs them for the function of their kitchen. In 
these situations, I � nd it best to come to a sort 
of compromise. 

Danielle Paul is an 
entrepreneur, leader and 
designer based in Calgary

A wine refrigerator offers storage while looking chic 
and clean

Signature Kitchen Suite’s Microwave Oven 
Drawer is a great example of this because it does 
this in a great balance for this exact scenario — 
the appliance is built alongside the cabinetry, � ush 
against the wall, so it blends into the elegance of 
the rest of the kitchen space. It is also somewhat 
of an elevated microwave, with its ability to open 
with the gentle touch of a button and close with a 
slight nudge — cutting down on spills.



HISTORICAL RESTORATIONS

The restoration and renovation of a dilapidated former frat house at 85 Bedford Rd. in the 
heart of Toronto’s Annex neighbourhood has created boutique condo living at its finest

WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL

LIVING HISTORY

I
t may not seem so in this age of seemingly 
endless cookie-cutter blue-glass tall 
condo towers, but real estate actually is 
a most innovative and creative industry. 
From turning garages into music studios, 

dilapidated warehouses into prized exposed- 
brick-and-beam lofts or old fire halls into funky 
restaurants, real estate professionals have always 
looked at existing spaces to imagine what is 
possible rather than what is not. 

An emerging trend is to repurpose and reimagine 
fraternity houses and transform them into luxury 
condominium residences. Most often, fraternity 
houses are heritage buildings with “good bones,” 
ornate wainscotting and old-world woodworking 
— true gems in an architectural sense but well 
past their prime. They are usually located on 
mature-tree-lined streets in the centre of a city 
near a major university. A prime example of this is 
Toronto’s highly desirable Annex neighbourhood, 
adjacent to the city’s trendy Yorkville area. 

In this neighbourhood is 85 Bedford Rd., a 
former fraternity house well past its Animal House 
days, which has been completely transformed by 
internationally recognized architect and designer 
Dee Dee Taylor Eustace over the past several years 
into a three-unit luxury condominium residence, 
with its 2,700-square-foot third-floor penthouse 
on the market this fall for $7.95 million.

“We’ve created this magnificent, truly stunning 
property for the Annex neighbourhood,” says 
Andy Taylor, who, along with partner Jodi 
Allen, is representing the property for Sotheby’s 
International Realty Canada. “In the past, the 
conversion of student housing has been to keep 

it as student housing or to convert into a single-
family residence, but we’ve added 3,000 square 
feet to this property to turn it into three of the 
top luxury residences in the Yorkville/Annex area.”

The property represents a boutique condo 
solution in a mature neighbourhood of single-

are of a good size,” says Allen. “But they don’t 
necessarily want the 150- to 200-foot lot sizes and 
the maintenance that comes with them.”

The third-floor penthouse (with direct elevator 
access from underground parking) features three 
bedrooms, two and a half bathrooms, 10-foot-
high ceilings, a marble fireplace, a media room, 
granite heated flooring and gourmet kitchen 
with cabinetry from Italy. In the master bedroom 
ceiling heights rise to a dramatic 15 feet. 

The penthouse also features a balcony and 
an approximately 1,300-square-foot rooftop 
lounge with outdoor kitchen, an intimate, 
private sanctuary overlooking the canopy of the 
surrounding mature trees of the neighbourhood. 

Taylor Eustace, founder of Taylor Hannah 
Architect Inc., took on the 85 Bedford Rd. project 
designing the three-unit property for herself and 
two of her friends, until one had a change of mind 
due to the pandemic, which opened the rare 
opportunity to place the penthouse on the market. 

The entire opportunity may never have 
occurred but for the combination of fate and the 
trained eye and imagination of an award-winning 
architect and designer — yet another example of 
the innovation and creativity often overlooked in 
real estate industry professionals.

“I’m always looking for new projects,” recalls 
Taylor Eustace. “One day, I was walking down 
Bedford Road and I saw this dilapidated fraternity 
house. I thought it was kind of cool because it was 
so beautiful … a real diamond in the rough. Just 
a truly remarkable Edwardian building. I thought 
this could be an amazing property to develop and 
fully restore to its full historical beauty.”

family homes. It also follows a recent trend 
of a younger generation, who may have had 
the good fortune to grow up in their parents’ 
expansive homes in the nearby Forest Hill or 
Rosedale neighbourhoods choosing the Annex to  
call home.

“The location is so desired and important 
for these people, and the homes in the Annex 
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Rachael Taylor Hannah (right) both 
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be a boutique condo solution in a 
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HISTORICAL RESTORATIONS

The restoration and renovation of a dilapidated former frat house at 85 Bedford Rd. in the 
heart of Toronto’s Annex neighbourhood has created boutique condo living at its finest

WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL

LIVING HISTORY
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The first floor was dropped four 
feet to create taller ceiling heights 
on all levels and floor-to-ceiling 
windows were designed to over-
look the canopy of trees in the 
mature Annex neighbourhood of 
Toronto

What she had stumbled upon was a house 
designed by Simon and Ray Architects in 1906, 
the same architects behind Upper Canada College. 
For this historical property to be in the middle 
of the Annex made it even more attractive to 
prospective purchasers in Taylor Eustace’s mind.

“We want smaller, we’re looking for character, 
and we want to be able to walk to all the amenities 
like Yorkville but still live in these beautiful, full 
homes,” says Taylor Eustace. “And to be able to 
live in such a beautiful home, having a boutique 
condo lifestyle, I think this is a much more 
desirable alternative to a condo tower.”

It is this type of imagination and vision that 
has made Taylor Eustace one of the true stars of 
her profession. A three-time guest on The Oprah 
Winfrey Show, she is a speaker at many design and 
architectural conferences, a frequent contributor 
to many leading international publications, sits on 
several boards and committees and has established 
an entrance scholarship for the University of 
Toronto John H. Daniels Faculty of Architecture, 
Landscape and Design. 

At 85 Bedford Rd., Taylor Eustace actually 
dropped the interior first floor four feet, which 
created taller ceiling heights on all levels, opening 
up her vision for a perfect marriage of old and new 
in the restored and larger structure. It also created 
the beautiful third-floor penthouse, which Taylor 
Eustace likens to a pied-à-terre and living in Paris. 

“There is this crazy juxtaposition between 
1906, the restoration and then the renovation,” 
says Taylor Eustace. “Because the new part 
is all limestone with modern windows, it 
gives the property both a traditional and  
contemporary feel.”

85 Bedford Rd., is one of those truly rare and 
timeless properties that is created perhaps once in 
a generation but will be enjoyed for many more 
generations to come.  

The building dates from 1906 and was designed by the same architects who designed Toronto’s Upper Canada College, a 
similar jewel from a golden age of architecture

torontoluxuryhome.ca
      @torontoluxuryhome
www.taylorhannaharchitect.com
      @tharchitect
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From running barefoot to 
running boardrooms, Hall’s 
life story is a moving and 
inspirational saga of hope, 
perseverance, achievement 
and paying it forward

LIVING TO LEAD

STRENGTH OF 
RESOLVE

Dragons’ Den star Wes Hall’s new memoir is an emotional 
and captivating look at a fascinating journey — so far

WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL 
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Writing his memoir was an emotional roller-coaster for 
Hall, from facing the traumas he faced in his youth to the 
success he enjoys today

W
e all have our life stories to 
tell, but few are as inspiring, 
compelling and captivating as the 
life story of Wes Hall, who has 

returned for his second season as an investor on 
CBC’s Dragons’ Den as one of North America’s 
most influential power brokers and has just 
released his new memoir, No Bootstraps When  
You’re Barefoot.

His current success is a far cry from his 
humble beginnings, born into abject poverty in 
Saint Thomas, Jamaica, in a home with a verbally 
abusive and violent mother who kicked him 
out of the house at age 13 with no means to  
support himself.

“I was always meant to be poor,” says Hall, in a 
recent interview with Dolce. “And the reason I was 
always meant to be poor was, when you grow up 
in poverty, you’re not sitting there thinking, ‘One 
day I’ll be eating steak and living in this fancy 
house in Toronto in the financial capital of the 
country and have the respect of all these CEOs.’ 
Think about the audacity of that thinking when 
you’re walking barefoot with no shoes. So, I didn’t 
have that ambition, because I had no basis for it. 
As a child, I just wanted to survive.”

Fortunately for young Wes Hall, he went to live 
with his beloved grandmother, Julia, who became 
his mentor, role model and shining sun at the 
centre of what could well have been a very dark 
and troubling pending universe. Even though she 
worked six days a week, Julia always made sure 
the children in her home had clean and ironed 
school uniforms and looked their best for the 
most important times.

“My grandmother believed I was not an average 
kid,” recalls Hall. “I don’t know why she thought 
that but she did, and she believed in me. I knew I 
had abilities, but I had no idea how far they could 
take me. But one thing is true — poverty has 
nothing to do with being loved.”

Writing his memoir was an emotional roller- 
coaster for Hall, having to relive and face once 
again the traumas of his youth, the feelings 
of losing his brother to murder or his sister to 
cancer. He had to relive the feeling of relief 
when he heard the shower and knew this meant 
his mother would be leaving the house, or the 
fear in his heart and stomach when he saw her 
on the hill above his house, knowing she was  
coming home.

Hall immigrated to Canada in 1985 when he 
was 16. He stepped off the plane in Toronto 
and had to start reacquainting himself with his 
biological father, new stepmother and new 
siblings. He saw the success his father was having 
and immediately “saw the world I wanted to be 
in.” His fascination with his new world began 
with the tiniest of things. Arriving on a Friday, he 
was automatically registered to start school the 
following Monday, “instead of having to write 
an exam which is required for all schooling in 

Jamaica, where in Canada, schooling is a right,” 
observed Hall. 

After high school, Hall found work in the 
mailroom of a major Bay Street law firm, where 
once again the influences of his grandmother 
continued to impact his life for the better. Instead 
of wearing jeans and a T-shirt like the rest of the 
mailroom staff, he remembered Julia’s advice 
to always look your best at the most important 
times. He bought a suit at Goodwill and wore that 
instead. He received some ribbing from the other 
guys in the mailroom but Hall had other plans.

There is an unspoken hierarchy in big-time law 
firms that the partners or associates don’t really 
mingle with the clerical staff, much less those who 
work in a mailroom. “I was wearing that suit with 
pride because of what it meant to dress up like 
that in that environment,” says Hall. “So, when 
I was walking down the hallway with my suit on 
without the mail cart, the associates would speak 
with me, and those conversations were extremely 
helpful to me — they were teaching me things.”

As his grandmother wisely suspected, not your 
average kid.

After being educated as a law clerk at George 
Brown College, Hall worked in the legal division 
of CanWest, founding Kingsdale Advisors in 2002, 
a shareholder services and business consultancy. In 
2006, the firm became a major player in Canadian 
business when it managed Xstrata’s purchase 
and takeover of Falconbridge. He also later 
established QM Environmental, an environmental  
remediation firm. 

In 2020, Hall launched the BlackNorth 
Initiative, a trail-blazing organization taking aim 
at ending systemic anti-black racism in business. 
It’s an example of his passion for people, his caring 
for community and his efforts to make society a 
better place.

Now the happily married father of five children, 
Hall’s success has allowed him to give back, 
focusing on health care and education. He donates 
to the University of the West Indies by holding an 
annual fundraiser in Toronto to create scholarships 
for kids across the Caribbean, and also works with 
the SickKids Caribbean Initiative, which brings 
doctors from the Caribbean to Canada to train in 
pediatric oncology so they can go back to their 
communities to help children dealing with cancer 
and to operate a telemedicine facility.

“When you come from poverty, you become a 
first responder,” says Hall. “And your job is to go 
back into poverty and pull as many people out of 
it as possible.”

From barefoot to the boardroom, Hall’s life 
story in his new memoir is one of strong resolve, 
passion, commitment and the unwavering 
determination to succeed, effect change and 
impact lives. Those are strong life lessons for  
us all.

WHEN YOU 
COME FROM 

POVERTY, YOU 
BECOME A FIRST 

RESPONDER,” 
SAYS HALL. “AND 
YOUR JOB IS TO 
GO BACK INTO 
POVERTY AND 
PULL AS MANY 

PEOPLE OUT OF IT 
AS POSSIBLE
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      @kingofbayst
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DESIGN

A HUG TO THE PAST 
AND A NOD TO THE 
FUTURE: HOME IS 
WHERE THE ART IS

Imagine a home that embraces the 
past, the present — and the timeless 
world of art. That’s exactly what 
Martha Franco Architecture & Design 
has achieved in a showcase redesign 
of a residence, built in 1912, in 
Westmount on the island of Montreal

WRITTEN BY DONNA PARIS  

It’s a romantic, artsy and sentimental city: 
Montreal is a huge cultural hub with a 
more European feel than the usual North 
American city. It’s considered one of the 

world’s best cities to live, with the neighbourhood 
of Westmount featuring some of the best addresses.

So, it is no wonder that the owners of the home, 
a senior partner in an international investment firm 
and his wife, a Montrealer herself, were happy to 
choose Westmount as the foundation for their life 
of international travel, while providing a stable 
base for their children. 

The couple commissioned the project from 
Martha Franco Architecture & Design (MFA&D), 
a firm renowned for its work with signature 

projects and heritage properties. As avid art 
collectors, the homeowners envisioned a curation 
of their art collection — including works by Jean-
Paul Riopelle, Jim Dine, Damien Hirst, Francesco 
Vezzoli and Canadian First Nations artist Kent 
Monkman, among many others — within the 
embrace of their home’s heritage elements. 

“The clients have exquisite taste and understand 
that the dialogue of art transcends the simplicity 
of just matching colours,” says Martha Franco, 
founder of the firm. “We embarked on the project 
with that prominently in mind, while defining a 
distinct character for each space in their home and 
designing transitions to connect them all together.”

The almost 11,800-square-foot home includes 

Martha Franco’s 
firm, Martha Franco 
Architecture & Design, 
specializes in architecture 
and design within 
heritage properties

The living room is 
characterized by the elegance 
of custom contemporary 
furnishings in rich Italian 
velvets and silks
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WE FOCUS ON…
TIMELESS 

DESIGNS THAT 
CORRESPOND 
COHERENTLY 

THROUGHOUT 
THE PROJECT

‘‘

‘‘

three main living floors, buffered between an 
upper attic space and a storage cellar below. 
Gallery windows and vaulted ceilings provide a 
heritage framework for each of the home’s spaces. 
On the main floor, beginning at the entrance 
vestibule, a fabulous promenade serves as a 
natural connector between the spaces. A dining 
room opens to the left, offering amazing city views 
through its expansive windows, and epitomizing 
the firm’s approach to the home, striking a visual 
dialogue between classical design and present-
day relevance. The room is elegantly appointed 
with the custom-designed furnishings of MFA&D, 
artistically anchored by a beautiful Italian 
marble table and a magnificent chandelier from  
Barlas Baylar. 

The living room is characterized by the elegance 
of custom contemporary furnishings in rich Italian 
velvets and silks. The adjacent breakfast nook 

includes a stunning chandelier by Gabriel Scott 
that brings the room to life and transitions into 
a contemporary kitchen, showcasing a perfect 
blend of fresh materials and heritage design. “That 
timeless appeal of heritage design elements lies at 
the heart of our perspectives, principles and values 
as a firm,” says Franco. “We focus on things that 
will not only be durable and long-lasting but will 
also endure as timeless designs that correspond 
coherently throughout the project.”

The main floor also includes a music room, 
where the family often spends time playing 
music together in this more intimate space. The 
traditional feel of the room’s heritage elements is 
balanced by the custom-designed contemporary 
furniture and lighting pieces carefully selected by 
MFA&D to highlight the couple’s art collection. 
Lighting design is prominent throughout the 
project and is epitomized by the music room’s 

The traditional feel of heritage elements is balanced by the custom-designed, contemporary furniture and lighting pieces carefully selected by MFA&D for the music room and the breakfast nook

awesome Nepenthes Cordon by Christopher 
Boots, characterized by its solid brass tendrils and 
glowing hand-blown glass.

The theme of old and new is picked up in the 
main-floor office. Here, green leather upholstering 
connects the space to traditional heritage office 
design with circle pendant lighting by Roll & 
Hill, providing a fresh touch. “We approached the 
first floor as a sequence of rooms, a promenade 
of spaces with the right flow throughout the 
project,” says Franco. However, she adds, each 
room features its own distinctive look and feel. 

In addition to harmonizing heritage and 
contemporary design philosophies and elements, 
MFA&D’s selection of exquisite, high-quality 
materials for this project adds the vibrancy that 
brings it all to life. Minute detailing includes 
custom-upholstered walls throughout the home 
that are consistent with traditional design but are 
infused with fresh richly textured Italian fabric that 
captures light in different ways.

Detailing continues upstairs in the master 
bedroom suite, guest bedrooms and bathrooms 
on the upper levels. Franco commissioned 
Canadian artist Nicolas Ruel (well-known in 
architect Peter Marino’s projects for Bvlgari and 
Dior) to create an installation for the second-
floor hallway that connects the rooms together 
on this level. The artist, recognized worldwide 
for printing photographs on metals, delivered a 
triptych portrait of the owner printed on bronze as 
an artistic correlation between traditional design 
elements and modern techniques. 

Lighting design and contemporary comforts 
carry through the spaces of the lower-level 
rooms, which include a state-of-the-art gym and 
a cinema room, featuring lighting designs by 
Kelly Wearstler, including Covet Double Box and 
Nouvel sconce fixtures.

Connecting the past and present in a way that 
makes sense isn’t always easy, and the undertaking 
addressed a global challenge as international 
design firms strive to find new ways to strike a 
balance between heritage and contemporary 
design elements. MFA&D executed the mandate 
exquisitely in this home, ensuring that the 
character of the property would remain relevant 
to the current design. This is exactly where 
MFA&D succeeds, executing signature projects 
based on storylines individualized for each client 
to deliver high-end residential and commercial 
custom-design environments. 

Top: A contemporary kitchen 
showcases a blend of fresh 

materials and heritage design. 
Bottom: Detailing continues 

upstairs in the master bedroom 
suite and guest bedrooms
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WE FOCUS ON…
TIMELESS 

DESIGNS THAT 
CORRESPOND 
COHERENTLY 

THROUGHOUT 
THE PROJECT

‘‘

‘‘
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design elements. MFA&D executed the mandate 
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character of the property would remain relevant 
to the current design. This is exactly where 
MFA&D succeeds, executing signature projects 
based on storylines individualized for each client 
to deliver high-end residential and commercial 
custom-design environments. 
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CRAFTMANSHIP

TIMELESS 
STYLE
Actors George Clooney and Hyun Bin triumph 
in style with the new collection of the signature 
Omega Speedmaster ’57 timepiece
WRITTEN BY RICK MULLER 

I
t’s diffi cult to imagine anything improving 
the appearance of George Clooney —
unless it’s an Omega Speedmaster ’57 
timepiece. Clooney, a longtime friend 
of Omega, has in many ways travelled 

a similar path as the famed Swiss watchmaker: 
both began their lives in the optimistic times of 
the space race and the swinging ’60s, and today 
both are known for the longevity of their careers, 
qualities of excellence and superior performances.

Both Clooney and South Korean actor Hyun 

Bin, the rising star who recently joined the 
Omega family, are joining forces in the promotion 
of the brand’s new Speedmaster ’57 collection, 
emblematic of the original Speedmaster design, 
which Omega designed in 1957 for racing car 
drivers and engineers on the track. 

As a tribute to the sleek style and sophistication, 
which marked its debut 65 years ago, today’s new 
Speedmaster ’57 collection of eight new watches 
has been delivered with a slim style, colourful dial 
choices, a vintage bracelet and an outstanding 

co-axial master chronometer 9906 movement, 
which delivers, for the classic timepiece, the 
pinnacle of precision, magnetic resistance and 
peak performance for which Omega is known 
worldwide.

“The Speedmaster ’57 is known for its 
quality and timeless charm,” says Raynald 
Aeschlimann, president and CEO of Omega from 
its headquarters in Biel, Switzerland. “George 
Clooney and Hyun Bin are the perfect leading men 
to showcase these values and prove exactly how 

 In a nod to Speedmaster’s 
racing heritage, Clooney 

is seen near his home on 
Lake Como, Italy, wearing 

the Speedmaster ’57 
stainless steel model with 

a PVD blue dial
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the timepiece fi ts with the dashing style 
of today.” 

As a leading man, actor and fi lmmaker, 
Clooney has few peers in today’s world 
of moviemaking and stardom. From his 
television role on ER from 1994 to 1999, he 
starred in Batman & Robin in 1997 and achieved 
his commercial breakthrough in 2001 in Steven 
Soderbergh’s heist comedy remake, Ocean’s 
Eleven, which became the fi rst in a trilogy. 

Clooney is one of three people to have been 
nominated for Academy Awards in six different 
categories, a position shared only with Walt 
Disney and Alfonso Cuaron. Along with Brad Bitt, 
Clooney is one of only two actors to have won 
Academy Awards for both Best Supporting Actor 
and Best Picture. 

Along with his human-rights-lawyer wife 
Amal Clooney, he is a respected and well-known 
supporter of equality, political and economic 
causes, having served as one of the United Nations 
Messengers of Peace since 2008 and is also a 
member of the Council on Foreign Relations.

Despite turning just 40 in 2022, Bin is already 
one of the highest paid and most infl uential actors 
in South Korea, a notable achievement considering 
his career was interrupted for nearly two years 
when he served his mandatory military service in 
the Marine Corps, where he was one of its top 
marksmen. He has starred in many blockbuster 
movies, including Confi dential Assignment, The 
Swindlers and The Negotiation. Expect to hear 
much more from Bin, as his work in Europe and 
North America is sure to increase.

Together, Clooney and Bin personify the 
commanding and confi dent style that attracts so 
many to the Omega Speedmaster line. The new 
Speedmaster ’57 collection now includes eight 
new models and along with the distinctive blue 
and black faces, green and burgundy choices are 
also offered. Signature details from its original 
1957 launch include the brushed metallic bezel 
with its classic “Dot Over Ninety,” as well as its 
famous “Broad Arrow” hands.

Slim, stylish and sophisticated, the new 
Speedmaster ’57 collection is sure to attract 
leading men any place where time is a virtue. 

the timepiece fi ts with the dashing style 

As a leading man, actor and fi lmmaker, 
Clooney has few peers in today’s world 
of moviemaking and stardom. From his 

 from 1994 to 1999, he 
 in 1997 and achieved 

his commercial breakthrough in 2001 in Steven 

Photographed on location 
with a classic car in South 

Korea, Bin is wearing a 40.5 
mm stainless steel model from 

the new Speedmaster ’57 
collection with a black dial

www.omegawatches.com
      @omega
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Together, Clooney and Bin personify the 
commanding and confi dent style that attracts so 
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new models and along with the distinctive blue 
and black faces, green and burgundy choices are 
also offered. Signature details from its original 
1957 launch include the brushed metallic bezel 
with its classic “Dot Over Ninety,” as well as its 
famous “Broad Arrow” hands.
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FASHION IN THE 
COUNTRYSIDE

Chanel Brings the 
Scottish Landscape into 
Parisian City Life with 
its Fall-Winter 2022/23 
Collection

TEXT BY ALEXANDRA AULICINO
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The Chanel Fall-Winter 2022/23 
Ready-to-Wear collection 

campaign encapsulates the natural 
elements of Fall. This collection brings 
the Scottish landscape and countryside 
around the River Tweed into modern  
city life. 

Model Rianne Van Rompaey stuns 
wearing designs by Virginie Viard in the 
campaign directed by Inez and Vinoodh. 

Chanel has become known for its 
classic tweed designs, and this Fall-
Winter collection perfectly interprets this 
versatile textile’s multifaceted fabrication. 
Gabrielle Chanel first discovered tweed 
during the 1920s while visiting Scotland 
with the Duke of Westminster. These 
visits inspired her to use the textile, which 
was commonly used in menswear to 
design clothing for the fabulous women 
of Paris. This year’s Fall/Winter ready-to-
wear collection also took its inspiration 
from her visits to the River Tweed from 
the beautiful landscape to her original 
feminine designs using the fabric.

The duality of tweed is shown through 
the campaign’s images, some being 
outdoors featuring colour, fog and nature, 
and the others being black and white 
in studio shots highlighting graphic 
forms and silhouettes. The collection 
features a mix of autumnal colours with 
ultra-feminine Fuchsia. Suits, overcoats, 
knits and dresses complete the elegant 
collection. 

Fall-Winter 2022/23 Ready-to-Wear collection 
available now in CHANEL boutiques.
 
#CHANELFallWinter
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HAUTE COUTURE

MAKING DREAMS
COME TRUE

A wedding dress is special — after all, what other item of clothing do you wear just once? Designer 
Ines Di Santo gets it, as she creates glamorous custom gowns that grace brides around the world on 

their special day. What makes her gowns so special? Perhaps it’s the love she pours into each and 
every one. “Every time I design a collection, I put my life into it,” she says. So when Dolce’s own 

Estelle Zentil said, “Yes!” she knew exactly who to call 

WRITTEN BY DONNA PARIS  

Designer Ines Di Santo puts 
her heart and soul into every 
wedding dress that she 
creates for each bride
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Before she does anything else, Di Santo likes to sit down and chat with a bride-to-be to see what she likes. Then, Di Santo 
starts to think about the style, fabrics and the design to make the bride’s dream come true

For her gown, Estelle Zentil was inspired by her own 
grandmother, who was married in July 1955. She 
especially liked the romantic, elegant look of the wedding 
dress, which featured Chantilly lace and an A-line shape

I
nes Di Santo certainly comes by her 
passion honestly, ever since she was a 
little girl growing up in Buenos Aires. 
Her mother tailored men’s shirts, and her 
father was a designer creating covers at 

a fashion magazine. “I was fascinated when my 
father used to bring me the magazine,” she says. 
She pictured her doll in the fashions and thought 
about fabrics that could be used, then put pen to 
paper, making her own designs, creating her fi rst 
dress for one of her dolls when she was only fi ve 
years old. 

Inside Di Santo’s head the wheels were 
always turning, and her creativity was born of 
imagination, as when she decided one day to put 
her nine-month-old sister at the head of the table 
and pinned fabric all around her. “My mother 
almost had a heart attack,” she says. Di Santo 
cultivated a love for haute couture. She went on 
to study in Italy, then attended school in Paris, 
where she learned how to transform her ideas into 
fresh, modern creations with incredible attention 

to detail. In fact, one of her instructors, who had 
worked for Christian Dior, was always impressed 
with her work. “He used to say to me, ‘If  Christian 
was alive, he would be very impressed with 
your ruching.’” 

She attended the School of Arts of Buenos 
Aires, and later on, she started teaching in another 
school. She was able to teach for only one year 
before she immigrated to Canada. That wasn’t 
easy, when she found herself a recent immigrant 
and a single mother at 23 years old. She worked 
in a bridal salon, quietly nurturing her dream, and 
eventually the cream rises to the top. She was 
able to start her business with $10 and a sewing 
machine she’d found in the garbage. “This country 
gave me the opportunity to be who I am today,” 
she says. She launched her fi rst bridal collection, 
which grew into a global success story. Today she 
is one of the most sought-after designers and her 
creations grace the catwalks, red carpets and even 
Washington’s Capitol Hill.

For Di Santo, the bride is the fl ower of the 
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HAUTE COUTURE

MAKING DREAMS
COME TRUE

A wedding dress is special — after all, what other item of clothing do you wear just once? Designer 
Ines Di Santo gets it, as she creates glamorous custom gowns that grace brides around the world on 

their special day. What makes her gowns so special? Perhaps it’s the love she pours into each and 
every one. “Every time I design a collection, I put my life into it,” she says. So when Dolce’s own 

Estelle Zentil said, “Yes!” she knew exactly who to call 
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Before she does anything else, Di Santo likes to sit down and chat with a bride-to-be to see what she likes. Then, Di Santo 
starts to think about the style, fabrics and the design to make the bride’s dream come true

For her gown, Estelle Zentil was inspired by her own 
grandmother, who was married in July 1955. She 
especially liked the romantic, elegant look of the wedding 
dress, which featured Chantilly lace and an A-line shape
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nes Di Santo certainly comes by her 
passion honestly, ever since she was a 
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Her mother tailored men’s shirts, and her 
father was a designer creating covers at 
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father used to bring me the magazine,” she says. 
She pictured her doll in the fashions and thought 
about fabrics that could be used, then put pen to 
paper, making her own designs, creating her fi rst 
dress for one of her dolls when she was only fi ve 
years old. 

Inside Di Santo’s head the wheels were 
always turning, and her creativity was born of 
imagination, as when she decided one day to put 
her nine-month-old sister at the head of the table 
and pinned fabric all around her. “My mother 
almost had a heart attack,” she says. Di Santo 
cultivated a love for haute couture. She went on 
to study in Italy, then attended school in Paris, 
where she learned how to transform her ideas into 
fresh, modern creations with incredible attention 

to detail. In fact, one of her instructors, who had 
worked for Christian Dior, was always impressed 
with her work. “He used to say to me, ‘If  Christian 
was alive, he would be very impressed with 
your ruching.’” 

She attended the School of Arts of Buenos 
Aires, and later on, she started teaching in another 
school. She was able to teach for only one year 
before she immigrated to Canada. That wasn’t 
easy, when she found herself a recent immigrant 
and a single mother at 23 years old. She worked 
in a bridal salon, quietly nurturing her dream, and 
eventually the cream rises to the top. She was 
able to start her business with $10 and a sewing 
machine she’d found in the garbage. “This country 
gave me the opportunity to be who I am today,” 
she says. She launched her fi rst bridal collection, 
which grew into a global success story. Today she 
is one of the most sought-after designers and her 
creations grace the catwalks, red carpets and even 
Washington’s Capitol Hill.

For Di Santo, the bride is the fl ower of the 

P
H

O
TO

 C
O

U
R

TE
S

Y
 O

F 
E

S
TE

LL
E

 Z
E

N
TI

L

2022  VOL. 26, ISSUE 3 www.dolcemag.com | DOLCE MAGAZINE

61



THE BRIDE SHOULD FEEL LIKE THE 
MOST IMPORTANT WOMAN IN THE 

WORLD ON HER WEDDING DAY

‘‘

‘‘

Ines Di Santo loves nothing more than designing wedding gowns for brides so they can shine on their special day. Every dress is different and every one is customized, made with 
the star of the day in mind
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Part of the wedding vows (“I will love and honour you all the days of my life”) were engraved onto the marriage bands and 
embroidered onto the veil of the wedding dress itself

day, and, on her wedding day, she should feel 
like the most important woman in the world. She 
loves working directly with the bride, designing a 
custom dress only for her and always begins with 
a chat, “so I have the opportunity to understand 
the bride and see what she likes,” she says. And, 
in creating the dress, she makes the dream come 
true, which brings her tremendous satisfaction.

As for Estelle, it has been a dream to have her 
wedding dress designed by Di Santo. “I always 
knew that Ines’ design would be the one I would 
walk down the aisle in — she’s designing my two 
dresses for the most special day of my life,” says 
Estelle. “Her love of beauty and ability to find it 
everywhere, in any shape and form, is incredible 
to witness first-hand.”

For her wedding dress, Estelle had three 
references. First, her nonna’s wedding dress. 
Married in July 1955, her dress has a timeless 
look with its romantic Chantilly lace and elegant 
A-line shape. Second, Estelle was inspired by 
Grace Kelly’s gown at her wedding to Prince 
Rainier III in 1956, loving the V-shaped neckline, 
feminine lace details and the conservative nature 
of the gown. And then Estelle plucked a bit of 
fancy from her own baptismal gown. “My mother 

custom-made a baptism dress that had my name, 
a biblical reference, and baptism date embroidered 
onto it, and I loved the idea of embroidering part 
of my vows into the veil and onto the dress,” she 
says. The same quote that is engraved on their 
marriage bands (“I will love and honour you all the 
days of my life”) is also embroidered onto the veil.

For her second dress, Estelle wanted to wear 
something that would reflect her personality: 
colourful with a sense of happy-go-lucky and 
a little bit extravagant (cue puffed sleeve) that 
would speak to her love of flowers. In particular, 
she wanted the flowers on her dress to reflect 
the cherry blossom season in Japan. Because 
cherry blossoms bloom for only two weeks out 
of the year, the blooming flowers represent the 
transience of life and fleeting beauty, which 
reminds all of us to focus on living in the present, 
she adds. “I wanted my dress to be a reminder of 
this special season in my life,” she says. The dress 
includes such personal details that can only make 
it hers: red embroidery on the sleeve that reads 
“Forever & Always,” on the back collar “Wifey for 
Lifey,” and on the front “La Vie en Rose,” which 
ties into the red and white garden roses Estelle 
chose for the day. 
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The lacy wedding dress (top), conservative 
in nature, was also inspired by Grace 
Kelly’s gown. But the second dress (below) 
was a fun reflection of Zentil’s personality 
and her love of flowers. It also took 
inspiration from Giambattista Valli’s couture 
dress design, notoriously worn by Amal 
Clooney the day after her wedding
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THE BRIDE SHOULD FEEL LIKE THE 
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WORLD ON HER WEDDING DAY
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Ines Di Santo loves nothing more than designing wedding gowns for brides so they can shine on their special day. Every dress is different and every one is customized, made with 
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Part of the wedding vows (“I will love and honour you all the days of my life”) were engraved onto the marriage bands and 
embroidered onto the veil of the wedding dress itself
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loves working directly with the bride, designing a 
custom dress only for her and always begins with 
a chat, “so I have the opportunity to understand 
the bride and see what she likes,” she says. And, 
in creating the dress, she makes the dream come 
true, which brings her tremendous satisfaction.

As for Estelle, it has been a dream to have her 
wedding dress designed by Di Santo. “I always 
knew that Ines’ design would be the one I would 
walk down the aisle in — she’s designing my two 
dresses for the most special day of my life,” says 
Estelle. “Her love of beauty and ability to find it 
everywhere, in any shape and form, is incredible 
to witness first-hand.”

For her wedding dress, Estelle had three 
references. First, her nonna’s wedding dress. 
Married in July 1955, her dress has a timeless 
look with its romantic Chantilly lace and elegant 
A-line shape. Second, Estelle was inspired by 
Grace Kelly’s gown at her wedding to Prince 
Rainier III in 1956, loving the V-shaped neckline, 
feminine lace details and the conservative nature 
of the gown. And then Estelle plucked a bit of 
fancy from her own baptismal gown. “My mother 

custom-made a baptism dress that had my name, 
a biblical reference, and baptism date embroidered 
onto it, and I loved the idea of embroidering part 
of my vows into the veil and onto the dress,” she 
says. The same quote that is engraved on their 
marriage bands (“I will love and honour you all the 
days of my life”) is also embroidered onto the veil.

For her second dress, Estelle wanted to wear 
something that would reflect her personality: 
colourful with a sense of happy-go-lucky and 
a little bit extravagant (cue puffed sleeve) that 
would speak to her love of flowers. In particular, 
she wanted the flowers on her dress to reflect 
the cherry blossom season in Japan. Because 
cherry blossoms bloom for only two weeks out 
of the year, the blooming flowers represent the 
transience of life and fleeting beauty, which 
reminds all of us to focus on living in the present, 
she adds. “I wanted my dress to be a reminder of 
this special season in my life,” she says. The dress 
includes such personal details that can only make 
it hers: red embroidery on the sleeve that reads 
“Forever & Always,” on the back collar “Wifey for 
Lifey,” and on the front “La Vie en Rose,” which 
ties into the red and white garden roses Estelle 
chose for the day. 

P
H

O
TO

 B
Y

 E
M

A
D

 M
O

H
A

M
M

A
D

I

P
H

O
TO

S
 B

Y
 D

A
N

IJ
E

LA
 G

O
R

LE
Y

The lacy wedding dress (top), conservative 
in nature, was also inspired by Grace 
Kelly’s gown. But the second dress (below) 
was a fun reflection of Zentil’s personality 
and her love of flowers. It also took 
inspiration from Giambattista Valli’s couture 
dress design, notoriously worn by Amal 
Clooney the day after her wedding
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LOVE IS VERY 
IMPORTANT TO 

ME. I LIVE EVERY 
DAY BECAUSE I 
LOVE PEOPLE 

‘‘

‘‘

Just as a marriage is a celebration of love, every 
dress that Di Santo creates is born of love. “You 
need the love of your husband, your mother, 
kids, friend and beyond,” she says. “Love is very 
important to me. I live every day because I love 
people.” She is inspired by her heritage, and 
it shows in her most recent collection. It is a 
culmination of her Italian background and all the 
beautiful flowers that bloom under the sun; the 
time she spent growing up in Argentina and the 
lace that is so popular there; elegant French flair 
that she picked up when she studied in Paris; and 
the intricate beading, a reflection of her time spent 
in Dubai. 

Perhaps Di Santo’s greatest inspiration comes 
from her daughter, Veronica. “The biggest dream 
in my life was to have a daughter, and when she 
was born it was the happiest day of my life,” 
she says. Now they work together, “and she 
is an inspiration for me because we are mother 
and daughter. I do the design, and she does the 
business side.” 

And that for Di Santo is la dolce vita. “It is 
this, it is today — it’s spending time with the 
family, family is No. 1,” she says. “And then to do 
whatever you like. Our job is important because 
it’s how we express ourselves.” When you have 
the love of family, you have everything, she adds. 

Estelle agrees because she well knows the value 
of love. “To me, la dolce vita is all about family and 
love. And what a sweet honour it is to have Ines 
design a dress inspired by my nonna, in which I 
will marry the love of my life, becoming one as a 
new family.”

inesdisanto.com
      @inesdisanto

The happy couple 
celebrated with friends 
and family at the ROM 
(top), where Zentil 
later changed into her 
second dress (below 
left) after a church 
ceremony (below right)
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this, it is today — it’s spending time with the 
family, family is No. 1,” she says. “And then to do 
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later changed into her 
second dress (below 
left) after a church 
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When Elvis was found unconscious on his bathroom floor, everyone 
assumed the worst. And toxicology reports showed more than 10 
different drugs in his system. But now, author Sally Hoedel claims the 
‘King of Rock ‘n’ Roll’ died from bad genes and not prescription drugs 
in her book, Destined to Die Young

WRITTEN BY DONNA PARIS  |  INTERVIEW BY ESTELLE ZENTIL

WHY DID ELVIS 
REALLY LEAVE THE 
BUILDING?

LABOUR OF LOVE

A  boy grows up poor in Mississippi 
fascinated by music, and becomes a 
huge success with blues and country 
songs, gospel hymns and as a pioneer of 

the rockabilly music that set rock ‘n’ roll in motion. 
Elvis Presley became a cultural icon. And when 
he really did “leave the building,” the toxicology 
reports confirmed that he was overloaded with 
prescription medications — just a star who popped 
too many pills. That’s the story we all know. But 
is it true? 

In fact, author and historian Sally Hoedel doesn’t 
see it as a tale of self-destruction at all. Instead, 
she argues that Elvis was a man who struggled 
to survive, first with extreme poverty, then with 
out-of-this-world fame, then with multiple chronic 
health conditions, some stemming from birth. And 
she explains it all in her book, Destined to Die Young.

Hoedel, who grew up in Detroit, loved reading 
and writing. “That’s really where I think my love of 
Elvis started, from reading a lot of the books about 
him,” she says. She became a huge fan, buying 
cassette tapes and watching his movies. She and 
her sister shared this love, and her sister ended up 
keeping their collection when Hoedel went away 
to college to study journalism. 

Life got busy for Hoedel, who owns a curriculum 
business with her husband, as she helped with the 
writing of textbooks and with their four children, 
whom she home-schooled for 10 years. But when 
her sister passed away six years ago, she retrieved 
all the Elvis books. And that’s when she started 
thinking about things. Things like the fact that 
Elvis’s maternal grandparents were first cousins, 
which can cause genetic issues from the shrinking 
of the gene pool. The family had a number of health 
issues, she discovered, and problems with the heart, 

liver and lungs and other impaired bodily functions 
that were passed down to Gladys, Elvis’s mother, 
possibly her siblings and Elvis himself. “Gladys, his 
mother, had a lot of the same symptoms that Elvis 
had,” says Hoedel. “The bloating of the stomach, 
the heart issues were all very similar.” 

Hoedel started to dig a little deeper and thought 
maybe she could write an e-book. Really, she says, 
it was as if her sister had left her a gift, “because 
I never would have reread those books and this 
project probably never would have happened.” 
Hoedel was also lucky enough to meet Ron 
Strauss, the pilot of Elvis’s plane, The Lisa Marie, 
for two years. They spent a day together and she 
thought perhaps others would talk, too. And so her 
idea became a real project, with Hoedel putting in 
a lot of time travelling, conducting research and 
interviews and writing the book. 

When reading Elvis’s story we also have to 
remember that the family had little medical care 
when he was a child and he had no money to pay 
for health care until he began to be successful. 
“But even then, they didn’t understand immune 
system disorders,” says Hoedel, adding that Elvis 
had an immune system disorder that prevented 
his body from creating the right antibodies to fight 
infection. Times are different now: People talk 
about constipation and we know about gluten and 
dairy intolerances, but it wasn’t always like that. 
“That’s one of the things that struck me about 
reading about Elvis as a kid … with stomach aches, 
allergies and allergic reactions — and who doesn’t 
gain weight,” she says. Today, she adds, he would 
probably be on a dairy- and gluten-free diet to see 
if that helped, but not back then. Instead, he was 
prescribed medication. And, as a lifelong insomniac, 
he was prescribed even more medication. In 1977 

alone, “Dr. Nick,” Elvis’s physician, wrote almost 
200 prescriptions for more than 10,000 doses of 
sedatives, amphetamines, laxatives, hormones  
and narcotics.

As for Elvis’s death, Hoedel says it was certainly 
a heart-related issue, as he died very suddenly in 
his bathroom. He had an incredible work ethic, 
pulling his family out of poverty, then spending 
and giving away a lot of money, says Hoedel. “So, 
in the ’70s, when he really wasn’t feeling well, 
he doesn’t feel like he can stop because he’s the 
provider for all these people,” she adds. In fact, she 
argues that Elvis was going to live a short life with 
or without all the meds, and that, really, they just 
kept him going. 

In the end, Elvis is a victim of sensationalism 
and romanticism, according to Hoedel. “That 
keeps a lot of the personal health issues buried, 
“because sex, drugs and rock ‘n’ roll is just a sexier 
story.” And that’s why Hoedel is glad she wrote 
the book. “I believe this is a story that Elvis would 
want known, and my hope for this labour of love is 
that it makes someone stop and think about Elvis 
just a little bit differently — he deserves it.”

Sally Hoedel takes a look at the role that 
Elvis’s health issues played in his death in her 
book, Destined to Die Young

Author Sally Hoedel argues that Elvis actually struggled to 
survive with chronic health issues

elvisauthor.com
      @sallyhoedelP
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Elizabeth II, by the Grace of 
God, of the United Kingdom 
of Great Britain and Northern 
Ireland and of her other realms 
and territories Queen, Head of 
the Commonwealth, Defender 
of the Faith, 1926 – 2022
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A QUEEN 
        REMEMBERED

A nation and the world mourn the passing of Her Majesty 
Queen Elizabeth II and celebrate her remarkable life and reign

WRITTEN BY RICK MULLER

sometimes be so loud and can say so much.
The silence was out of respect and gratitude for 

the commitment to duty and service of someone 
who never expected to be Queen, but who may 
be remembered in the future as “Elizabeth the 
Great.” She was certainly one of the three greatest 
monarchs in British history, alongside Elizabeth I 
and Queen Victoria. All three were women, it is 
worth pointing out.

She was the “accidental Queen” due to two 
unforeseen events. The first was when her uncle, 
King Edward VIII, who’d been monarch for 
just eight months, announced his shocking and 
sudden abdication in 1936 so that he could marry 
his mistress, American divorcée Wallis Simpson. 
That left the throne to Elizabeth’s father, Prince 

Albert, crowned George VI, and suddenly made 
his eldest child, 10-year-old Elizabeth, heir to the 
throne. Until then she had been happy playing 
hide-and-seek with the guards at Windsor Castle, 
but now the carefree days of her childhood out of 
the spotlight were over. 

During the Second World War, when she was 
just 14, she used her new position as heir to make 
a radio address to speak about the war to children 
who had been evacuated to North America and 
about why their fathers were away fighting. 
She enlisted to do her part in the fight against 
fascism, and during the war was a mechanic and 
drove ambulances. She made her dedication 
and commitment to her country clear on her 
21st birthday, when she declared in her famous 

A people filled with respect 
and affection, a city filled 
with sadness and a nation 
and world filled with 
appreciation marked the 
regal state funeral of Queen 
Elizabeth II in London on 

Monday, September 19, a ceremony most people 
alive today will never see the likes of again.

Amid the pomp, circumstance and historical 
significance, what was so striking were the two 
minutes of complete silence observed by perhaps 
a million people gathered to bid farewell to 
Britain’s oldest and longest-serving monarch 
following the service at Westminster Abbey, site 
of both her wedding and coronation. Silence can 
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Elizabeth II, by the Grace of 
God, of the United Kingdom 
of Great Britain and Northern 
Ireland and of her other realms 
and territories Queen, Head of 
the Commonwealth, Defender 
of the Faith, 1926 – 2022
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worth pointing out.

She was the “accidental Queen” due to two 
unforeseen events. The first was when her uncle, 
King Edward VIII, who’d been monarch for 
just eight months, announced his shocking and 
sudden abdication in 1936 so that he could marry 
his mistress, American divorcée Wallis Simpson. 
That left the throne to Elizabeth’s father, Prince 

Albert, crowned George VI, and suddenly made 
his eldest child, 10-year-old Elizabeth, heir to the 
throne. Until then she had been happy playing 
hide-and-seek with the guards at Windsor Castle, 
but now the carefree days of her childhood out of 
the spotlight were over. 

During the Second World War, when she was 
just 14, she used her new position as heir to make 
a radio address to speak about the war to children 
who had been evacuated to North America and 
about why their fathers were away fighting. 
She enlisted to do her part in the fight against 
fascism, and during the war was a mechanic and 
drove ambulances. She made her dedication 
and commitment to her country clear on her 
21st birthday, when she declared in her famous 

A people filled with respect 
and affection, a city filled 
with sadness and a nation 
and world filled with 
appreciation marked the 
regal state funeral of Queen 
Elizabeth II in London on 

Monday, September 19, a ceremony most people 
alive today will never see the likes of again.

Amid the pomp, circumstance and historical 
significance, what was so striking were the two 
minutes of complete silence observed by perhaps 
a million people gathered to bid farewell to 
Britain’s oldest and longest-serving monarch 
following the service at Westminster Abbey, site 
of both her wedding and coronation. Silence can 
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The Queen kept up her official duties until the very end, appointing her 15th Prime Minister Liz Truss, just two days before her death

speech, “Whether my life is long or short, I devote 
it to your service.” Truer words may never have 
been spoken.

It was believed that Princess Elizabeth would 
have many years, if not decades, to prepare for 
the throne, but then the second unforeseen event 
occurred. Her father, a heavy smoker, drew his 
last breath at Sandringham on February 6, 1952, 
when he was just 56 years old. Elizabeth, just 26, 
was informed of the news while in a treehouse 
in Kenya, on a royal tour with her husband of 
only five years, Prince Philip, the dashing young 
Greek navy captain she’d first met when she was 
just 8 years old and he was 13. (They were third 
cousins, sharing a great-great-grandmother in 
Queen Victoria.) 

Her coronation the following year was attended 

by Sir Winston Churchill, her first Prime Minister. 
On September 6, 2022, just two days before her 
death, she appointed her 15th British Prime 
Minister, Liz Truss. The coronation of Queen 
Elizabeth II was the first truly global television 
event; in fact, it caused a boom in the sale of 
televisions, which at the time was a relatively new 
medium. 

When Elizabeth ascended the throne, not 
much was expected of the young Queen. After 
all, since the death of Queen Victoria, in 1901, 
the monarchy had been a man’s job. Britain was 
facing a long post-war recovery; the economy was 
in tatters and the British Empire retained only a 
shadow of its former glory. But Queen Elizabeth 
II surprised everyone with the seriousness of her 
commitment, working on the famous red boxes 

every day, and she eventually found her footing 
and began to bring her own style to the job. 

She focused on expanding the Commonwealth 
to 56 countries and at the time of her death she 
was head of state to 2.5 billion people. She circled 
the world 42 times and visited more than 100 
countries, becoming the most photographed 
human on the planet, and she reigned during the 
most transformational time in history.

When she assumed the throne, few Britons had 
cars, home telephones or indoor plumbing. By the 
time of her death, British astronauts were working 
on the International Space Station, the country 
was a leader in research and the development of 
pharmaceuticals and technology, and you could 
take a train under the English Channel to France. 

Part of her legacy was her ability to adapt to 
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changing times and changing events. She reigned 
during the cultural changes of the “Swinging ’60s,” 
endured the tumult and royal scandals of the 
1980s and 1990s and adopted the technological 
changes of the 2000s. The annual Christmas 
broadcasts she introduced were always Britain’s 
most watched television shows of any year and 
she was the first member of the Royal Family to 
send a tweet. 

She had an innate ability to laugh at herself 
and her station, taking a keen joy in taking off 
the crown and embracing what was popular 
at the time, whether it was making the Beatles 
Members of the Order of the British Empire in 
1965 or pretending to jump out of a helicopter 
with James Bond to open the 2012 
London Olympics or sharing tea 
and a marmalade sandwich with 
Paddington Bear this past spring to 
mark her 70th year on the throne.

Globally, among world leaders, 
she had no peer. When a new 
president or prime minister took 
office, a phone call to Queen 
Elizabeth II was always one of their 
first. She had gone everywhere, met 
everyone and could provide counsel 
and insight on global situations 
unlike anyone else. During her reign 
she met 14 American presidents, 12 
Canadian prime ministers and seven 
popes. When those famous “class 
photos” were taken at any gathering 
of world leaders, no leader dare sit 
in the first-row centre seat — that 
was for Queen Elizabeth.

Naturally, with age, she began to 
pull back on some of her duties and 
royal engagements, ceasing to travel 
internationally many years ago and 
handing off some responsibilities 
to Prince Charles, such as this past 
spring when he read the Speech 
from the Throne at the opening 
of Parliament with the poignant visual of her 
Imperial State Crown resting on the empty throne 
beside him.

The death of her beloved husband in April 2021 
seemed to drain her and begin a downward spiral. 
One of the most heartbreaking photos from the 
global pandemic was of Queen Elizabeth dressed 
in black and wearing a mask, sitting entirely 
alone, mourning her husband of 73 years during 
his funeral at Windsor Castle. Far removed from 
the trappings of her imperial power, she seemed 
so small and so human, enduring the isolation we 
all were experiencing. 

Yet we were encouraged by her appearance 
this past June during the celebrations marking 
her 70th anniversary on the throne, standing 
on the balcony three times — the last time 
dressed in vivid green —— with Prince Charles 

and Prince William and their families. We were 
equally buoyed by the photo issued by the palace 
on Tuesday, September 6, when she greeted the 
new British Prime Minister, Liz Truss. While frail, 
Queen Elizabeth was standing and smiling, and 
once again doing what she always did best —  
her duty.

Concern mounted only two days later, at 
approximately 12:30 p.m. British Standard Time 
(BST, 7:30 a.m. EST), with the rare announcement 
that her doctors were “concerned by the Queen’s 
health.” Television commentators were quick to 
point out that, in the past, when media had made 
too much of any announcements concerning the 
Queen’s health the Palace had been quick to shut 

down any rumours. This time, the Palace went 
silent. Regular programming was halted. 

At 4:30 p.m. Prime Minister Truss was handed 
a note in Parliament and immediately departed 
the chamber. “London Bridge was down”— that 
was the code signalling the Queen had died and 
that Operation London Bridge should be enacted. 
This was the funeral plan begun in the 1960s by 
the Queen herself, every department of British 
government and the military. The code was sent 
out to all diplomatic posts worldwide before the 
official announcement was made at 6:30 p.m. 

Despite her advanced age of 96, the country 
was still not prepared for Elizabeth’s passing, 
which may explain the overwhelming outpouring 
of grief throughout the United Kingdom and the 
emotional days that followed. Mourners gathered 
from all stations and walks of life to mark with 

gratitude a promise faithfully fulfilled. From 
the Blitz to the pandemic and the incredible 
changes in between, for many Britons the Queen 
represented the history of their lives. Indeed, 
since her passing on September 8, it has been a 
historical turning of the page. The passing of a 
reassuring presence. 

In times of constant change, the Queen gave 
the world 70 years of certainty, stability and 
consistency, with constant reminders of her 
kindness, warmth, integrity, wisdom, dignity, 
grace, loyalty and unwavering devotion to duty 
and service — traits that mean so much more 
in these turbulent times. Those traits will be  
her legacy.

Since September 8, the visuals 
have been of pageantry and 
traditional ceremony, from the 
coffin leaving Balmoral for a tour 
through hamlets and villages and 
her beloved Scottish countryside 
to the return to the grandeur of 
London, while overwhelmingly the 
emotion has been one of love and 
respect from a people filled with 
grief and gratitude. 

The London portion of the 
funeral began with sailors from 
the Royal Navy slow-marching the 
gun carriage carrying the Queen’s 
coffin for the procession from 
Westminster Hall to Westminster 
Abbey, followed on foot by King 
Charles III and other members 
of the Royal Family. A point so 
clearly made over the period of 
mourning was that while she was 
the Queen, she was also a wife, 
mother, grandmother and great-
grandmother. The flag-draped coffin 
was adorned with flowers, the royal 
orb and sceptre and the priceless 
Imperial State Crown, a powerful 
symbol of British monarchy 

dating from 1660 and encrusted with more than  
3,000 jewels.

The funeral in the Abbey on September 19, the 
first funeral for a monarch held there since King 
George II’s funeral in 1760, was led by the Dean 
of Westminster, with readings by the Archbishop 
of Canterbury and new British Prime Minister 
Liz Truss, among others. They addressed 2,000 
in-person attendees, a grieving nation and 
billions of viewers around the world watching 
on various platforms. A measure of the Queen’s 
global stature is that more than 500 heads of state 
and dignitaries from every corner of the globe 
attended the funeral, the largest such gathering 
in modern times and requiring the most complex 
security operation in recent history.

Following the service, the solemn funeral 
procession was led by members of the Royal 

MICHELLE AND I ARE 
GRATEFUL TO HAVE 

WITNESSED HER 
MAJESTY’S DEDICATED 

LEADERSHIP AND WE ARE 
AWED BY HER LEGACY 

OF TIRELESS, DIGNIFIED 
PUBLIC SERVICE

‘‘
‘‘

– Barack Obama
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only five years, Prince Philip, the dashing young 
Greek navy captain she’d first met when she was 
just 8 years old and he was 13. (They were third 
cousins, sharing a great-great-grandmother in 
Queen Victoria.) 

Her coronation the following year was attended 

by Sir Winston Churchill, her first Prime Minister. 
On September 6, 2022, just two days before her 
death, she appointed her 15th British Prime 
Minister, Liz Truss. The coronation of Queen 
Elizabeth II was the first truly global television 
event; in fact, it caused a boom in the sale of 
televisions, which at the time was a relatively new 
medium. 

When Elizabeth ascended the throne, not 
much was expected of the young Queen. After 
all, since the death of Queen Victoria, in 1901, 
the monarchy had been a man’s job. Britain was 
facing a long post-war recovery; the economy was 
in tatters and the British Empire retained only a 
shadow of its former glory. But Queen Elizabeth 
II surprised everyone with the seriousness of her 
commitment, working on the famous red boxes 

every day, and she eventually found her footing 
and began to bring her own style to the job. 

She focused on expanding the Commonwealth 
to 56 countries and at the time of her death she 
was head of state to 2.5 billion people. She circled 
the world 42 times and visited more than 100 
countries, becoming the most photographed 
human on the planet, and she reigned during the 
most transformational time in history.

When she assumed the throne, few Britons had 
cars, home telephones or indoor plumbing. By the 
time of her death, British astronauts were working 
on the International Space Station, the country 
was a leader in research and the development of 
pharmaceuticals and technology, and you could 
take a train under the English Channel to France. 

Part of her legacy was her ability to adapt to 
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changing times and changing events. She reigned 
during the cultural changes of the “Swinging ’60s,” 
endured the tumult and royal scandals of the 
1980s and 1990s and adopted the technological 
changes of the 2000s. The annual Christmas 
broadcasts she introduced were always Britain’s 
most watched television shows of any year and 
she was the first member of the Royal Family to 
send a tweet. 

She had an innate ability to laugh at herself 
and her station, taking a keen joy in taking off 
the crown and embracing what was popular 
at the time, whether it was making the Beatles 
Members of the Order of the British Empire in 
1965 or pretending to jump out of a helicopter 
with James Bond to open the 2012 
London Olympics or sharing tea 
and a marmalade sandwich with 
Paddington Bear this past spring to 
mark her 70th year on the throne.

Globally, among world leaders, 
she had no peer. When a new 
president or prime minister took 
office, a phone call to Queen 
Elizabeth II was always one of their 
first. She had gone everywhere, met 
everyone and could provide counsel 
and insight on global situations 
unlike anyone else. During her reign 
she met 14 American presidents, 12 
Canadian prime ministers and seven 
popes. When those famous “class 
photos” were taken at any gathering 
of world leaders, no leader dare sit 
in the first-row centre seat — that 
was for Queen Elizabeth.

Naturally, with age, she began to 
pull back on some of her duties and 
royal engagements, ceasing to travel 
internationally many years ago and 
handing off some responsibilities 
to Prince Charles, such as this past 
spring when he read the Speech 
from the Throne at the opening 
of Parliament with the poignant visual of her 
Imperial State Crown resting on the empty throne 
beside him.

The death of her beloved husband in April 2021 
seemed to drain her and begin a downward spiral. 
One of the most heartbreaking photos from the 
global pandemic was of Queen Elizabeth dressed 
in black and wearing a mask, sitting entirely 
alone, mourning her husband of 73 years during 
his funeral at Windsor Castle. Far removed from 
the trappings of her imperial power, she seemed 
so small and so human, enduring the isolation we 
all were experiencing. 

Yet we were encouraged by her appearance 
this past June during the celebrations marking 
her 70th anniversary on the throne, standing 
on the balcony three times — the last time 
dressed in vivid green —— with Prince Charles 

and Prince William and their families. We were 
equally buoyed by the photo issued by the palace 
on Tuesday, September 6, when she greeted the 
new British Prime Minister, Liz Truss. While frail, 
Queen Elizabeth was standing and smiling, and 
once again doing what she always did best —  
her duty.

Concern mounted only two days later, at 
approximately 12:30 p.m. British Standard Time 
(BST, 7:30 a.m. EST), with the rare announcement 
that her doctors were “concerned by the Queen’s 
health.” Television commentators were quick to 
point out that, in the past, when media had made 
too much of any announcements concerning the 
Queen’s health the Palace had been quick to shut 

down any rumours. This time, the Palace went 
silent. Regular programming was halted. 

At 4:30 p.m. Prime Minister Truss was handed 
a note in Parliament and immediately departed 
the chamber. “London Bridge was down”— that 
was the code signalling the Queen had died and 
that Operation London Bridge should be enacted. 
This was the funeral plan begun in the 1960s by 
the Queen herself, every department of British 
government and the military. The code was sent 
out to all diplomatic posts worldwide before the 
official announcement was made at 6:30 p.m. 

Despite her advanced age of 96, the country 
was still not prepared for Elizabeth’s passing, 
which may explain the overwhelming outpouring 
of grief throughout the United Kingdom and the 
emotional days that followed. Mourners gathered 
from all stations and walks of life to mark with 
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the Blitz to the pandemic and the incredible 
changes in between, for many Britons the Queen 
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In times of constant change, the Queen gave 
the world 70 years of certainty, stability and 
consistency, with constant reminders of her 
kindness, warmth, integrity, wisdom, dignity, 
grace, loyalty and unwavering devotion to duty 
and service — traits that mean so much more 
in these turbulent times. Those traits will be  
her legacy.

Since September 8, the visuals 
have been of pageantry and 
traditional ceremony, from the 
coffin leaving Balmoral for a tour 
through hamlets and villages and 
her beloved Scottish countryside 
to the return to the grandeur of 
London, while overwhelmingly the 
emotion has been one of love and 
respect from a people filled with 
grief and gratitude. 

The London portion of the 
funeral began with sailors from 
the Royal Navy slow-marching the 
gun carriage carrying the Queen’s 
coffin for the procession from 
Westminster Hall to Westminster 
Abbey, followed on foot by King 
Charles III and other members 
of the Royal Family. A point so 
clearly made over the period of 
mourning was that while she was 
the Queen, she was also a wife, 
mother, grandmother and great-
grandmother. The flag-draped coffin 
was adorned with flowers, the royal 
orb and sceptre and the priceless 
Imperial State Crown, a powerful 
symbol of British monarchy 

dating from 1660 and encrusted with more than  
3,000 jewels.

The funeral in the Abbey on September 19, the 
first funeral for a monarch held there since King 
George II’s funeral in 1760, was led by the Dean 
of Westminster, with readings by the Archbishop 
of Canterbury and new British Prime Minister 
Liz Truss, among others. They addressed 2,000 
in-person attendees, a grieving nation and 
billions of viewers around the world watching 
on various platforms. A measure of the Queen’s 
global stature is that more than 500 heads of state 
and dignitaries from every corner of the globe 
attended the funeral, the largest such gathering 
in modern times and requiring the most complex 
security operation in recent history.

Following the service, the solemn funeral 
procession was led by members of the Royal 

MICHELLE AND I ARE 
GRATEFUL TO HAVE 

WITNESSED HER 
MAJESTY’S DEDICATED 

LEADERSHIP AND WE ARE 
AWED BY HER LEGACY 

OF TIRELESS, DIGNIFIED 
PUBLIC SERVICE

‘‘
‘‘

– Barack Obama
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While her father was the 
reluctant King, Queen 
Elizabeth became the 
dutiful Queen, dedicating 
her life to service
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From Harry Truman to Joe Biden, 
Queen Elizabeth II met and counselled 
fourteen American Presidents

From shopkeeper to celebrity, everyone who met Queen Elizabeth was drawn into the warm embrace of her very human spirit
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Canadian Mounted Police, followed by members 
of the National Health Service (NHS). Since the 
Queen was personally involved in every aspect 
of her own funeral planning over the decades, 
adding members of the NHS pointed to her 
ability to alter those plans since the pandemic. 

The gun carriage travelled through London to 
Wellington Arch, where the coffin was transferred 
to the royal hearse for the drive to Windsor Castle 
for the committal service, after parading past 
hundreds of thousands of people gathered 30- 
and 40-deep on each side of the 2 1/2-mile Long 
Walk at Windsor castle in a magnificent display of 
English pomp and circumstance. Many countries 
try, but none does pageantry better.

While not attended by as many as at 
the Abbey service, the service at the King  
George VI Memorial Chapel in Windsor Castle 
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Queen Elizabeth II met and counselled 
fourteen American Presidents

From shopkeeper to celebrity, everyone who met Queen Elizabeth was drawn into the warm embrace of her very human spirit
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Canadian Mounted Police, followed by members 
of the National Health Service (NHS). Since the 
Queen was personally involved in every aspect 
of her own funeral planning over the decades, 
adding members of the NHS pointed to her 
ability to alter those plans since the pandemic. 

The gun carriage travelled through London to 
Wellington Arch, where the coffin was transferred 
to the royal hearse for the drive to Windsor Castle 
for the committal service, after parading past 
hundreds of thousands of people gathered 30- 
and 40-deep on each side of the 2 1/2-mile Long 
Walk at Windsor castle in a magnificent display of 
English pomp and circumstance. Many countries 
try, but none does pageantry better.

While not attended by as many as at 
the Abbey service, the service at the King  
George VI Memorial Chapel in Windsor Castle 
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HE HAS QUITE SIMPLY BEEN MY 
STRENGTH AND STAY ALL THESE 

YEARS. I OWE HIM A DEBT GREATER 
THAN HE WOULD EVER CLAIM

‘‘‘‘

When she was Princess 
Elizabeth, she married Prince 
Philip in 1947, beginning a 
73-year long royal love story 
unlike any other
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later that evening was in many ways more 
emotional and certainly more ceremonial. While 
the Queen referred to Buckingham Palace as her 
office, she called Windsor Castle her home. Here, 
the orb, sceptre and Imperial State Crown were 
finally removed from the Queen’s coffin, signifying 
that she no longer held the title of monarch. These 
storied objects will be returned to the Tower of 
London to join the other Crown Jewels and re-
emerge for King Charles’s coronation, most likely 
next spring or summer. 

During this service the poignant lowering of 
the coffin into the Royal Vault occurred, followed 
by the playing of “God Save the King.” The look 
in the eyes of King Charles at this moment clearly 
showed he was accepting the great magnitude of 
this moment in history. Following a reception, 
a private family service marked the Queen’s 
interment. She now lies beside her beloved late 
husband, Prince Philip. 

The state funeral marked the culmination 
of a 12-day period of national mourning which 
saw something completely unprecedented, 
unexpected and yet very British happen, a 
collective expression of grief that became the 
centrepiece and main storyline. 

Hundreds of thousands of people from 
around the world descended upon London to 
join what soon became proudly known as the 
“Queen’s Queue.” As it has done so many times 
in its history, from its demonstration of resilience 
during the Second World War through its 
enthusiastic celebration of coronations, jubilees 
and royal weddings, Britons came together in 
spirited solidarity: the Queen’s Queue was a truly 
British phenomenon.

This astounding lineup of people waiting to 
file past the Queen’s coffin in Westminster Hall 
stretched for up to 10 kilometres along the south 
bank of the Thames, with wait times anywhere 
from 12 to 24 hours, all for the opportunity to 
spend a few seconds in front of the coffin — to 
curtsey, bow a head or, in the case of veterans, 
to offer a poignant, final and firm salute. The 
prospect of such long waits did not deter the 
mourners in any way, with one saying, “If she 
can give us 70 years of service, I can give her 24 
hours” — the very definition of the British spirit, 
to “Keep calm and carry on.”

The Queen’s Queue quickly became one of 
those rare, spontaneous and cathartic gatherings 
around a shared experience, with many of those 
in line making “line buddies” or “queue families,” 
sharing drinks and snacks with their new friends 
or holding each other’s spots when needed. 
Once more and for a final time in her special 
way, the Queen was bringing people together 
to share their emotions, grief and memories 
and to celebrate Her Majesty’s legacy. Expect a 
captivating documentary. 

In a surprise appearance two days prior to the 
funeral, King Charles III and William, the new 

– Queen Elizabeth II

Prince of Wales, greeted the mourners in the 
queue to shake hands and personally thank them, 
perhaps an indication of a new direction now for 
the House of Windsor.

President Macron of France may have said it 
best for the world in his words of sympathy to 
the British people when he said, “To you, she 
was your Queen. But to us she was THE Queen.” 
While the ceremonies have been very British, the 
mourning has been global. 

As this unique figure departs the stage, the 
United Kingdom and the whole world will 
now exhale after having experienced for 12 
remarkable days an unprecedented global 
event unlike anything we’ve ever seen, which 
culminated in a moving, majestic, historic and 
extraordinarily fitting funeral, to honour a historic 
and extraordinary monarch. 

God bless the Queen. Long live the King.     

It will be difficult to imagine a world without Queen Elizabeth II, “the rock on which modern Britain was built,” said Liz Truss
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HE HAS QUITE SIMPLY BEEN MY 
STRENGTH AND STAY ALL THESE 

YEARS. I OWE HIM A DEBT GREATER 
THAN HE WOULD EVER CLAIM

‘‘‘‘

When she was Princess 
Elizabeth, she married Prince 
Philip in 1947, beginning a 
73-year long royal love story 
unlike any other
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later that evening was in many ways more 
emotional and certainly more ceremonial. While 
the Queen referred to Buckingham Palace as her 
office, she called Windsor Castle her home. Here, 
the orb, sceptre and Imperial State Crown were 
finally removed from the Queen’s coffin, signifying 
that she no longer held the title of monarch. These 
storied objects will be returned to the Tower of 
London to join the other Crown Jewels and re-
emerge for King Charles’s coronation, most likely 
next spring or summer. 

During this service the poignant lowering of 
the coffin into the Royal Vault occurred, followed 
by the playing of “God Save the King.” The look 
in the eyes of King Charles at this moment clearly 
showed he was accepting the great magnitude of 
this moment in history. Following a reception, 
a private family service marked the Queen’s 
interment. She now lies beside her beloved late 
husband, Prince Philip. 

The state funeral marked the culmination 
of a 12-day period of national mourning which 
saw something completely unprecedented, 
unexpected and yet very British happen, a 
collective expression of grief that became the 
centrepiece and main storyline. 

Hundreds of thousands of people from 
around the world descended upon London to 
join what soon became proudly known as the 
“Queen’s Queue.” As it has done so many times 
in its history, from its demonstration of resilience 
during the Second World War through its 
enthusiastic celebration of coronations, jubilees 
and royal weddings, Britons came together in 
spirited solidarity: the Queen’s Queue was a truly 
British phenomenon.

This astounding lineup of people waiting to 
file past the Queen’s coffin in Westminster Hall 
stretched for up to 10 kilometres along the south 
bank of the Thames, with wait times anywhere 
from 12 to 24 hours, all for the opportunity to 
spend a few seconds in front of the coffin — to 
curtsey, bow a head or, in the case of veterans, 
to offer a poignant, final and firm salute. The 
prospect of such long waits did not deter the 
mourners in any way, with one saying, “If she 
can give us 70 years of service, I can give her 24 
hours” — the very definition of the British spirit, 
to “Keep calm and carry on.”

The Queen’s Queue quickly became one of 
those rare, spontaneous and cathartic gatherings 
around a shared experience, with many of those 
in line making “line buddies” or “queue families,” 
sharing drinks and snacks with their new friends 
or holding each other’s spots when needed. 
Once more and for a final time in her special 
way, the Queen was bringing people together 
to share their emotions, grief and memories 
and to celebrate Her Majesty’s legacy. Expect a 
captivating documentary. 

In a surprise appearance two days prior to the 
funeral, King Charles III and William, the new 

– Queen Elizabeth II

Prince of Wales, greeted the mourners in the 
queue to shake hands and personally thank them, 
perhaps an indication of a new direction now for 
the House of Windsor.

President Macron of France may have said it 
best for the world in his words of sympathy to 
the British people when he said, “To you, she 
was your Queen. But to us she was THE Queen.” 
While the ceremonies have been very British, the 
mourning has been global. 

As this unique figure departs the stage, the 
United Kingdom and the whole world will 
now exhale after having experienced for 12 
remarkable days an unprecedented global 
event unlike anything we’ve ever seen, which 
culminated in a moving, majestic, historic and 
extraordinarily fitting funeral, to honour a historic 
and extraordinary monarch. 

God bless the Queen. Long live the King.     

It will be difficult to imagine a world without Queen Elizabeth II, “the rock on which modern Britain was built,” said Liz Truss

www.royal.uk
      @theroyalfamily
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RE/MAX Aboutowne Realty provides guidance 
and expertise when it’s needed most

TRUSTED 
ADVICE IN 
VOLATILE 
TIMES

I
t is a challenging time in residential 
real estate, but within challenges also 
lie opportunities, especially if you have 
the guidance and expert advice of an 
experienced Realtor on your side.

“I remind my Realtors of that all the time, so 
we are very aware and have extensive training 
about that,” says Claudia DiPaola, broker-owner 
of RE/MAX Aboutowne Realty Corporation 
Brokerage, which specializes in homes, condos 
and land for sale throughout the Greater Toronto 
region. “Good Realtors understand the stress of 
the process, and we support them so clients come 
back time and time again. It’s not just a one-time 
thing, as 80 to 90 per cent of clients will deal 
again with their Realtors, so if you’re doing things 
properly, you could have a client for life. You do 
one sale — it could turn into seven or eight sales 
down the road.”

DiPaola has considerable experience in real 
estate sales, training and coaching, and she worked 
at both Royal LePage and Sotheby’s before 

of the big picture and dig deep for the proper and 
most effective statistics.”

While running a tight ship is the business side 
of her career, the success of Aboutowne allows 
DiPaola to contribute to her agents and their 
communities through charitable giving to the 
Children’s Miracle Network in support of local 
hospitals, the United Way, Meals on Wheels and 
Food 4 Kids. “Our agents are all different people 
and interested in different things so we diversify 
where our dollars go,” she says, explaining her 
philanthropic philosophy.

As on every other aspect of life, the pandemic 
had a drastic impact on real estate, with people 
departing big metropolitan areas for smaller 
towns. But DiPaola is already starting to see that 
trend change.

“We started to see a change in midsummer 
of this year with some of those people coming 
back to the city, and the big price increases at the 
start of the pandemic are beginning to decrease,” 
says DiPaola. “Prices in Oakville were up at one 
point as much as 30 per cent, which was totally 
unsustainable, and they have dropped to just a 10 
per cent increase.”

“The perception is that real estate is a cold 
business, just about transactions, but that couldn’t 
be farther from the truth,” says DiPaola. “Most 
Realtors are very involved and feel the joy and 
stress with their clients. They are helping people 
with their dreams, and when those dreams come 
true it is hugely satisfying for the Realtor. When 
you get through all the headlines and all the noise, 
we find people the right home.”

purchasing RE/MAX Aboutowne 
Realty Corp. 11 years ago. She has 
grown the business to two offices, with 
more than 200 Realtors specializing in 
luxury homes and condos throughout 
the GTA, proud of what DiPaola calls 
the “Aboutowne difference.”

“We foster an environment of 
entrepreneurs that are able to run their 
own businesses and grow, yet be under 
the umbrella of a company which 
supports them and is customer-centric,” 
says DiPaola. “My customer is the 
Realtor, and I do that by combining my 
corporate experience with my personal 

touch of catering to the Realtor. My focus is all 
about customer service. It’s a hard profession 
so we have created an environment to help  
the Realtor.”

Part of that support is arming her Realtors 
with the best market intelligence and statistics 
on a regular basis. Agents receive weekly updated 
statistics and every two weeks she sends them 
a market update regarding trends by digging 
beyond the headlines to uncover real estate news 
and developments. DiPaola also brings in leading 
economists to speak with her agents and supply 
them with even more background information. 
This type of data is used as insight to set up her 
agents for success.

“Our reputation is all about professionalism, 
innovation and support,” she says. “I run a 
very tight ship because as broker-owner I’m 
responsible for every transaction that happens 
under me, and rules must be followed. Realtors 
are consumers, too, and they are bombarded with 
information, so our job is to give them every side 

www.remaxaboutowne.com
      @remaxaboutowne

Since immigrating with her 
family from Argentina in 
1979, DiPaola has spent 
decades in real estate, 
becoming an expert in 
training, coaching and sales
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RE/MAX Aboutowne Realty provides guidance 
and expertise when it’s needed most

TRUSTED 
ADVICE IN 
VOLATILE 
TIMES

I
t is a challenging time in residential 
real estate, but within challenges also 
lie opportunities, especially if you have 
the guidance and expert advice of an 
experienced Realtor on your side.

“I remind my Realtors of that all the time, so 
we are very aware and have extensive training 
about that,” says Claudia DiPaola, broker-owner 
of RE/MAX Aboutowne Realty Corporation 
Brokerage, which specializes in homes, condos 
and land for sale throughout the Greater Toronto 
region. “Good Realtors understand the stress of 
the process, and we support them so clients come 
back time and time again. It’s not just a one-time 
thing, as 80 to 90 per cent of clients will deal 
again with their Realtors, so if you’re doing things 
properly, you could have a client for life. You do 
one sale — it could turn into seven or eight sales 
down the road.”

DiPaola has considerable experience in real 
estate sales, training and coaching, and she worked 
at both Royal LePage and Sotheby’s before 

of the big picture and dig deep for the proper and 
most effective statistics.”

While running a tight ship is the business side 
of her career, the success of Aboutowne allows 
DiPaola to contribute to her agents and their 
communities through charitable giving to the 
Children’s Miracle Network in support of local 
hospitals, the United Way, Meals on Wheels and 
Food 4 Kids. “Our agents are all different people 
and interested in different things so we diversify 
where our dollars go,” she says, explaining her 
philanthropic philosophy.

As on every other aspect of life, the pandemic 
had a drastic impact on real estate, with people 
departing big metropolitan areas for smaller 
towns. But DiPaola is already starting to see that 
trend change.

“We started to see a change in midsummer 
of this year with some of those people coming 
back to the city, and the big price increases at the 
start of the pandemic are beginning to decrease,” 
says DiPaola. “Prices in Oakville were up at one 
point as much as 30 per cent, which was totally 
unsustainable, and they have dropped to just a 10 
per cent increase.”

“The perception is that real estate is a cold 
business, just about transactions, but that couldn’t 
be farther from the truth,” says DiPaola. “Most 
Realtors are very involved and feel the joy and 
stress with their clients. They are helping people 
with their dreams, and when those dreams come 
true it is hugely satisfying for the Realtor. When 
you get through all the headlines and all the noise, 
we find people the right home.”

purchasing RE/MAX Aboutowne 
Realty Corp. 11 years ago. She has 
grown the business to two offices, with 
more than 200 Realtors specializing in 
luxury homes and condos throughout 
the GTA, proud of what DiPaola calls 
the “Aboutowne difference.”

“We foster an environment of 
entrepreneurs that are able to run their 
own businesses and grow, yet be under 
the umbrella of a company which 
supports them and is customer-centric,” 
says DiPaola. “My customer is the 
Realtor, and I do that by combining my 
corporate experience with my personal 

touch of catering to the Realtor. My focus is all 
about customer service. It’s a hard profession 
so we have created an environment to help  
the Realtor.”

Part of that support is arming her Realtors 
with the best market intelligence and statistics 
on a regular basis. Agents receive weekly updated 
statistics and every two weeks she sends them 
a market update regarding trends by digging 
beyond the headlines to uncover real estate news 
and developments. DiPaola also brings in leading 
economists to speak with her agents and supply 
them with even more background information. 
This type of data is used as insight to set up her 
agents for success.

“Our reputation is all about professionalism, 
innovation and support,” she says. “I run a 
very tight ship because as broker-owner I’m 
responsible for every transaction that happens 
under me, and rules must be followed. Realtors 
are consumers, too, and they are bombarded with 
information, so our job is to give them every side 

www.remaxaboutowne.com
      @remaxaboutowne

Since immigrating with her 
family from Argentina in 
1979, DiPaola has spent 
decades in real estate, 
becoming an expert in 
training, coaching and sales

After purchasing 
Aboutowne Realty 11 
years ago, DiPaola has 
grown the business into 
two offices with more 
than 200 Realtors

REALTORS ARE 
HELPING PEOPLE 

WITH THEIR DREAMS, 
AND WHEN THOSE 

DREAMS COME 
TRUE IT IS HUGELY 
SATISFYING FOR  

THE REALTOR
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GROWING UP ON SCREEN

EMILIA MCCARTHY: AN 
ACTRESS CANADA IS PROUD 

TO CALL ITS OWN
Young award-winning Canadian-Mexican actress Emilia McCarthy is a great example 

for all young girls looking to break into the film and television industry. She provides us 
with insight into her experience, goals and how she hopes to make a difference

WRITTEN BY ALEXANDRA AULICINO
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Emilia McCarthy is best known for her 
work in such TV series as Hemlock 
Grove, Z-O-M-B-I-E-S, Zapped and 
Max & Shred, but there is so much 

more we can look forward to from the actress. 
Born in London, Ont., she started her career 
at the age of 7 and has already worked with 
A-listers such as Brad Pitt, Cate Blanchett and Elle 
Fanning. Not only is McCarthy a talented actress, 
but she is doing meaningful work by putting 
forward messages of inclusivity, individuality and  
working together.  

Q: Can you tell us a bit about your experience as 
an actress?
A: I’ve been acting since I was 7. It is such an 
ingrained part of me now. I’ve always loved 
performing and being able to do something I 
love as a career is something I’m so grateful for. 
It is one of the few professions where your job is 
to be asked to essentially be vulnerable and put 
yourself in situations you maybe wouldn’t ever put 
yourself in, so my biggest takeaway from being 
an actress is how it’s allowed me to grow and  
welcome challenges. 

Q: What does it mean to you to be a Canadian 
actress?

I’VE ALWAYS 
TRIED TO MAKE 

CONSCIOUS 
DECISIONS 

THAT LEAD TO 
A POSITIVE AND 
EMPOWERING 

WAY IN HOW WE 
SEE WOMEN ON 
OUR SCREENS

‘‘

‘‘

and Ryan Gosling and going to the same high 
school as Eugene Levy and Martin Short.

Q: What is your favourite project you have worked 
on in the past?
A: Every project I’ve worked on has been so 
different and an amazing opportunity in its own 
way. One of the most memorable ones was my 
very first project. It was my first audition ever at 
age 7 to be Elle Fanning’s double in Alejandro 
González Iñárritu’s Babel, which also starred Brad 
Pitt and Cate Blanchett. We filmed in the Mexican 
desert for six weeks, and it was such a learning 
experience about the industry in the best way. 

Q: What actor/actress do you look up to most?
A: Being that Rachel McAdams is from my same 
town, I’ve always looked up to her in how her 
career evolved, and, of course, Mean Girls is one of 
my favourite movies along with her performance. 

Q: What was it like starting your career at  
7 years old? 
A: I was lucky in that my career started as a hobby 
and was something I genuinely enjoyed doing. I 
also think growing up in an industry that is so rich 
in growth opportunities and amazing people to 
meet has helped make me into the adult I am now. 

A: Canada has been so great to me. I’ve had so 
many amazing opportunities there, and there is 
a lot of work that happens in Canada. Also, a lot 
of talent comes from Canada and, for me, that 
has always been so inspiring being from the same 
small city (London, Ont.) as Rachel McAdams 

It’s all about the 
drama! The actress’s 
talents come out in her 
incredible acting

Dress - RNVG Couture
Rings - PANDORA

P
H

O
TO

S
 B

Y
 F

A
R

Z
A

M
 H

D
 | 

V
ID

E
O

G
R

A
P

H
E

R
: E

M
A

D
 M

O
H

A
M

M
A

D
I

W
A

R
D

R
O

B
E

 S
TY

LI
S

T:
 A

S
H

LE
Y

 G
A

LA
N

G
 | 

H
A

IR
/M

A
K

E
U

P
: T

AY
LO

R
 C

H
O

U
S

K
Y

 | 
LO

C
AT

IO
N

: G
LE

N
 H

IL
L 

P
R

E
S

E
N

TA
TI

O
N

 C
E

N
TR

E
/ 

LA
N

TE
R

R
A

 D
E

V
E

LO
P

M
E

N
TS

DOLCE MAGAZINE | www.dolcemag.com 2022  VOL. 26, ISSUE 3

76



GROWING UP ON SCREEN

EMILIA MCCARTHY: AN 
ACTRESS CANADA IS PROUD 

TO CALL ITS OWN
Young award-winning Canadian-Mexican actress Emilia McCarthy is a great example 

for all young girls looking to break into the film and television industry. She provides us 
with insight into her experience, goals and how she hopes to make a difference

WRITTEN BY ALEXANDRA AULICINO
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Emilia McCarthy is best known for her 
work in such TV series as Hemlock 
Grove, Z-O-M-B-I-E-S, Zapped and 
Max & Shred, but there is so much 

more we can look forward to from the actress. 
Born in London, Ont., she started her career 
at the age of 7 and has already worked with 
A-listers such as Brad Pitt, Cate Blanchett and Elle 
Fanning. Not only is McCarthy a talented actress, 
but she is doing meaningful work by putting 
forward messages of inclusivity, individuality and  
working together.  

Q: Can you tell us a bit about your experience as 
an actress?
A: I’ve been acting since I was 7. It is such an 
ingrained part of me now. I’ve always loved 
performing and being able to do something I 
love as a career is something I’m so grateful for. 
It is one of the few professions where your job is 
to be asked to essentially be vulnerable and put 
yourself in situations you maybe wouldn’t ever put 
yourself in, so my biggest takeaway from being 
an actress is how it’s allowed me to grow and  
welcome challenges. 

Q: What does it mean to you to be a Canadian 
actress?

I’VE ALWAYS 
TRIED TO MAKE 

CONSCIOUS 
DECISIONS 

THAT LEAD TO 
A POSITIVE AND 
EMPOWERING 

WAY IN HOW WE 
SEE WOMEN ON 
OUR SCREENS

‘‘

‘‘

and Ryan Gosling and going to the same high 
school as Eugene Levy and Martin Short.

Q: What is your favourite project you have worked 
on in the past?
A: Every project I’ve worked on has been so 
different and an amazing opportunity in its own 
way. One of the most memorable ones was my 
very first project. It was my first audition ever at 
age 7 to be Elle Fanning’s double in Alejandro 
González Iñárritu’s Babel, which also starred Brad 
Pitt and Cate Blanchett. We filmed in the Mexican 
desert for six weeks, and it was such a learning 
experience about the industry in the best way. 

Q: What actor/actress do you look up to most?
A: Being that Rachel McAdams is from my same 
town, I’ve always looked up to her in how her 
career evolved, and, of course, Mean Girls is one of 
my favourite movies along with her performance. 

Q: What was it like starting your career at  
7 years old? 
A: I was lucky in that my career started as a hobby 
and was something I genuinely enjoyed doing. I 
also think growing up in an industry that is so rich 
in growth opportunities and amazing people to 
meet has helped make me into the adult I am now. 

A: Canada has been so great to me. I’ve had so 
many amazing opportunities there, and there is 
a lot of work that happens in Canada. Also, a lot 
of talent comes from Canada and, for me, that 
has always been so inspiring being from the same 
small city (London, Ont.) as Rachel McAdams 

It’s all about the 
drama! The actress’s 
talents come out in her 
incredible acting

Dress - RNVG Couture
Rings - PANDORA
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Bold and fun are two words that 
can be used to describe both this 
stunning dress by RVNG Couture and 
Emilia McCarthy herself

Earrings, Necklaces, Bracelet and 
Rings - PANDORA
Dress - RVNG Couture
Shoes - ALDO

Q: What are some career goals you have already 
achieved?
A: I grew up a very devoted fan of Disney Channel, 
so it’s been amazing to be a part of that world now 
and be a part of our next generation’s childhood. 
Especially in films like Zombies, that have such 
important messaging about inclusivity, celebrating 
differences and living in harmony. 

Q: What are some of your career goals? 
A: My current career goal is to do something  
on HBO.

Q: Can you tell us about a project you are currently 
working on?
A: SkyMed, a medical drama about travel nurses in 
the north is now on Paramount+ (and CBC Gem 
in Canada), and we have our fingers crossed for a 
second season!

Q: As you are trying to make an impact through 
your work, what are some of the changes you are 
looking to help make?
A: Specifically, through my work, I’ve always 
tried to make conscious decisions that lead to 

a positive and empowering way in how we see 
women on our screens. Dismantling the male gaze 
is something our industry has slowly progressed 
in doing and as a woman who can make decisions 
that assist that, it’s always something I’m aware of 
when deciding what projects to be a part of.

Q: What is your definition of la dolce vita?
A: La dolce vita to me is remembering to have fun 
with life and make your happiness your priority — 
otherwise, what is the point?

McCarthy stuns in the 
Glenhill Condominiums 
by Lanterra 
Developments

Dress - RVNG Couture
Rings - PANDORA
Shoes - ALDO

      @emiliaamccarthy
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Bold and fun are two words that 
can be used to describe both this 
stunning dress by RVNG Couture and 
Emilia McCarthy herself

Earrings, Necklaces, Bracelet and 
Rings - PANDORA
Dress - RVNG Couture
Shoes - ALDO

Q: What are some career goals you have already 
achieved?
A: I grew up a very devoted fan of Disney Channel, 
so it’s been amazing to be a part of that world now 
and be a part of our next generation’s childhood. 
Especially in films like Zombies, that have such 
important messaging about inclusivity, celebrating 
differences and living in harmony. 

Q: What are some of your career goals? 
A: My current career goal is to do something  
on HBO.

Q: Can you tell us about a project you are currently 
working on?
A: SkyMed, a medical drama about travel nurses in 
the north is now on Paramount+ (and CBC Gem 
in Canada), and we have our fingers crossed for a 
second season!

Q: As you are trying to make an impact through 
your work, what are some of the changes you are 
looking to help make?
A: Specifically, through my work, I’ve always 
tried to make conscious decisions that lead to 

a positive and empowering way in how we see 
women on our screens. Dismantling the male gaze 
is something our industry has slowly progressed 
in doing and as a woman who can make decisions 
that assist that, it’s always something I’m aware of 
when deciding what projects to be a part of.

Q: What is your definition of la dolce vita?
A: La dolce vita to me is remembering to have fun 
with life and make your happiness your priority — 
otherwise, what is the point?

McCarthy stuns in the 
Glenhill Condominiums 
by Lanterra 
Developments

Dress - RVNG Couture
Rings - PANDORA
Shoes - ALDO

      @emiliaamccarthy
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S P O N S O R E D  C O N T E N T

With the design and project management of a luxury home 
in Mississauga, Toronto-based Studio 93 proves experience, 
vision, creativity and the ability to listen turns dreams into  
superior design

STUDIO 93: DELIVERING 
WITH DESIGN

Studio 93 used a 5-foot-wide 
fireplace instead of the traditional 
3-foot version to increase the 
openness between the living and 
dining rooms, with Calacatta and 
Nero Marquina marble on the 
main floor

The design of a new home calls upon 
many innate skills, such as insight, 
creativity and the ability to have the 
foresight and vision to capture dreams 

and turn them into realty. Toronto-based designers 
Studio 93 Inc. brought its experience and those 
skills to the fore recently with a stunning home 
on Mississauga Road, just west of Toronto, in a 
mature neighbourhood of grand homes.

The result, completed in late 2021, is a 
5,500-square-foot home with a budget of just 
under $3 million, which has the look, feel and vibe 
of a home worth 10 times as much — a result of P
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studio93inc.com
     @Studio93inc

Studio 93’s ability to maximize the space and add 
the creative visions both in layout and finishings 
to achieve exceptional results.

“Achieving clients’ visions within their budgets 
is what we do best,” says Studio 93 principal Steve 
Shak. “We work hard to understand our client, 
their goals and dreams and the neighbourhood of 
the home. Our designs must reflect all of that. Our 
strength is that after meeting with the client, we 
come back to them with a narrative and multiple 
layout options.”

Studio 93 uses those initial conversations 
to translate the client’s wants and wishes, then 

designing and presenting to the client a complete 
3-D rendering that aligns the client’s vision with 
their dreams. They do this before they take any 
more steps in order to be completely transparent 
and efficient within the supplied budget. This way, 
the client can see and imagine the reality of their 
new space. 

“This is their home,” says Shak. “We are the 
professionals who can achieve their dream, but in 
the end it is their home and, most importantly, it 
must fit their day-to-day lifestyle, which we go to 
great lengths to investigate and understand.”

The Mississauga Road home features main- 
floor Calacatta and Nero Marquina slab marble 
and bronze inlay as well as a five-foot-wide 
transparent fireplace, instead of the typical three-
foot-wide fireplace, connecting the living and 
dining room. The home also features a double-
height ceiling in the family room because, as Shak 
says, if you have the space, use it and create it.

“I’m tired of the one-floor-level home,” he says. 
“I like the space to be more sculptural in feel. 
Giving it more air, light and a feeling of relaxation. 
Being in grand spaces, I believe, is timeless.”

Studio 93 is expert in creating grand  
spaces — timeless in design, with luxury always 
in mind.

HEALTH AND WELLNESS

A look inside the ultra-private Swiss luxury treatment centre specializing in highly 
personalized anti-aging and longevity programs  

WRITTEN BY ESTELLE ZENTIL

THE ULTIMATE 
SWISS RETREAT 

The hallmark of Swiss watches are their 
precision and durability. They are built 
to last generations. Humans, of course, 
are not blessed with the same qualities. 

Indeed, a number of recent studies have shown 
that markers for burnout, particularly among 
professionals, are at record highs. Thankfully, the 
services and treatments offered by the Kusnacht 
Practice — a treatment facility located an hour’s 
drive from the Swiss Alps — combine Swiss 
standards of excellence with state-of-the-art 
medical practices with the goal of providing clients 
an opportunity to holistically rebalance and restore 

their minds, bodies and souls. In the discreet 
privacy of five-star villas, clients may be treated 
for a wide range of physical and emotional issues, 
or can check in to receive the Kusnacht Practice’s 
renowned Biomolecular Restoration treatment, a 
program designed to restore the body and brain’s 
metabolic health and boost rejuvenation for the 
long term. Sound good? We caught up with Dr. 
László Ürögi and Dr. Antoinette Sarasin Gianduzzo 
to learn more about the Kusnacht Practice. 

 
Q: What is the overall approach at The Kusnacht 
Practice? 

Dr. Ürögi: The overall approach is that we are 
looking for individual answers. We are executing 
from a holistic perspective. That means we take 
the issues that our clients present — they can be 
somatic issues, mental issues or a combination of 
these two — and we try to understand them from 
several angles.  

We are a very complex team — we have 
specialists in internal medicine, psychiatry, 
biomolecular restoration, addiction, and so on. We 
try to understand what is actually happening with 
the individual. Then we come up with a realistic 
plan with the clients. We understand the human 

Mindfulness, physical and 
emotional restoration are 
the goals of this luxury 
treatment centre an hour’s 
drive from the Swiss Alps
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MINDFULNESS 
HELPS A LOT TO 

UNDERSTAND 
WHERE THERE 

IS BEAUTY IN 
THE WORLD AND 
WHERE THERE’S 

SWEETNESS IN 
THE WORLD

‘‘

‘‘

Dr. Antoinette Sarasin 
Gianduzzo, Director 
of the Department 
of Biomolecular 
Restoration (Bio-R®), 
Nutrition & Lifestyle, 
Director and Founder 
of the Bio-R Program

Dr. László Ürögi, 
Head of Psychiatry, 
Psychotherapy & 
Relapse Prevention

 The Kusnacht Practice is a calm sanctuary and oasis amid today’s turbulent times, with skilled experts and professionals 
practicing the latest methods to help clients influence their own individual biochemistry in order to find happiness and attain 
higher levels of comfort and peace

being as complex and we address all the issues 
at the same time, and do not divide mind, body  
and soul. 

 
Q: Can you give an insight into your patients/clients 
and how the type of patient has changed over time? 
Dr. Gianduzzo: The profiles of clients have changed 
a little bit with time. In the very beginning, it was 
exclusively addicts — so addiction, substance 
abuse — not even psychiatric disorders like 
bipolar disorder or schizophrenia, but substance 
abuse with underlying causes. Then we developed 
a more solid psychiatric team to treat clients with 
very complex psychiatric disorders. Now, we have 
developed further to maintain health and vitality 
in the sense of longevity. Some clients are healthy, 
more or less, but are interested in analyzing their 
complex biochemistry to see if it is going in the 
direction of keeping up their health or if there are 
metabolic stress factors, which are the origin of 
pathways of disease. Most diseases develop over 
5, 10, 15 years.  

 
Q: It’s known that many CEOs and high-level 
executives experience burnout. What is your 
experience with burnout clients?
Dr. Ürögi: We have clients who are high  
achievers — because, naturally, to get these kinds 
of services they have to have the right financial 
background — and so we see this slice of the 
cake. Our clients who are CEOs or heads of big 
enterprises are even over-represented, because this 
really is a segment only of ultra-high-net-worth 
people. 

If we’re talking about burnout, it’s always an 
occupational phenomenon. It’s this long-term 
stress that you experience at your workplace. High 
achievers are really vulnerable because they are 
running the extra mile. They get bored easily, so 
they are always looking for new challenges. They 
want new stimulation. They sometimes don’t 
know their boundaries — they just go full speed 
forward. And also, now, through the COVID 
period, they were more distracted because they 
were at home, home-schooling with the children, 
and their spouse was home as well. They didn’t 
get that immediate feedback, what you would 
normally get when you’re physically in your work 
environment. So there’s a loss of direct rewards, 
and a genuine drop in confidence.   

 Very often what we see is that they are trying 
to self-medicate to get rid of all this discomfort or 
fatigue with substances, which leads to conditions 
where clients have an extra layer of suffering … 
When it comes to the treatment duration, we are 
already thinking about the period after discharge 
from day one. The length of stay can really vary, 
but if there’s a chronic condition like burnout, 
we can really only think in weeks, but better in  
months … Some people would just like to have an 
extra push, some guidance — some understanding, 
you know — checkups from our internal medical 

team, or a little support from the psychiatry team. 
And then they want to do things on their own or 
in their own country. Some people come here to 
pack as many tools as possible in their backpack, 
and they want to leave earlier. So there we try 
to look for a realistic plan. We also have hybrid 
models where our clients do not necessarily have 
to give up working completely, they have business 
hours built into their daily or weekly schedule. We 
are aiming to decrease the stress levels as much as 
possible, but we also have to be true to our mission, 
which is highly individualized therapy, and that 
means if someone has to work two hours a day, 

then we will make it happen. There’s no standard 
program — it’s always tailor-made. 

Q: What have been some of the success stories 
you’ve experienced so far? 
Dr. Ürögi: For me, the biggest success is when 
our clients feel they are in charge of their life, 
and they’re capable of maintaining healthy or 
healthier lifestyles, because it’s not always realistic 
to be completely healthy. Not all conditions are 
treatable. We face a lot of chronic illnesses or 
pathological behaviours and to completely change 
them or completely eradicate them is sometimes 

This interview has been edited for length and clarity.

kusnachtpractice.com
      @thekusnachtpractice

almost impossible. But still, the improvement in 
the quality of life is where we can measure the 
success of a treatment. 

Sometimes we have to reset the focus or adjust 
the expectations, but in the end it comes down 
to how you can function, how independent you 
are, how resilient you are, how empowered you 
feel, and how much control you feel that you have 
over your life and over your health. We get plenty 
of good feedback. One of the biggest rewards for 
us is if clients are referring us to family members, 
acquaintances or friends. That’s when we know 
that we did the right job. These people have access 
to the best services in general and so you probably 
will not be able to impress them with a new watch 
or a new car. Investing in your life expectancy and 
health — this is what really is of value to them. 
One client said, “What is the purpose of having 
a Ferrari or a big boat if you aren’t able to benefit 
from it as long as possible?”  

 
Q: What are some general health tips that you could 
give that everyone should follow for an optimized 
life? 
Dr. Ürögi: Take your time. Before taking action, 
understand yourself, and understand your 
environment. Rather do less but continuously and 
with dedication than try everything without any 
passionate commitment. Rather do a 10-minute 

walk in the morning every day or three times a 
week than try to aim for a marathon or do 10 
kilometres every time, because it might not be 
realistic. Find individual solutions, and for that, 
you have to have mindfulness and ability for self-
reflection and see what kind of resources you have 
in you. “Sustainability” is the key word. 

Dr. Gianduzzo: For any achievement, you want to 
do it in a sustainable way. Less is more, but on 
a consistent basis. Nowadays, there’s a certain 
tendency for perfectionism and clean food, and this 
is not healthy. There is always room for a little bit 
of unhealthiness. There is not a problem of having 
a little bit of unhealthy aspects in your life — we 
need that for our health. An important part of 
our program is taking into account the personal 
pleasure of our clients. You have to consider this as 
well as their environment.

 
Q: What does la dolce vita, the sweet life, mean 
to you? 
Dr. Ürögi: My free association of the sweet life is 
mindfulness. For me, what immediately comes to 
my mind is how are we experiencing the world 
and how can we see or experience joy. I think that 
when I was young that was very natural, it was in 
my gut. I think that when we get older, it gets a 
bit more complex. There are so many distractions. 

You have fewer and fewer moments when there’s 
pure joy. Maybe I’m a bit pessimistic here, but 
I’m just talking about me. I think it’s a personal 
question. So, for me, mindfulness helps a lot to 
understand where is the beauty in the world, and 
where’s the sweetness in the world — and where’s 
the beauty in myself as an individual or as a human 
being. Now I immediately have to think about 
mindfulness as a tool that I’m using to interpret 
myself and the world and get the sweetness out 
of it.  

 
Dr. Gianduzzo: For me, the sweet life is associated 
with certain joy or happiness, feeling comfortable. 
I’m bringing it back to biochemistry, because 
happiness or feeling comfortable is linked to 
biochemistry. You can influence your biochemistry, 
and among the ways of doing so is mindfulness and 
yoga. These activities have a very positive influence 
on bringing up serotonin, our happiness. When we 
influence our biochemistry, and when we do it on 
a regular basis, even if it’s only 10 minutes a day, 
it affects our body, and the “sweet life” feeling is 
easier to achieve. 
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at the same time, and do not divide mind, body  
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Q: Can you give an insight into your patients/clients 
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abuse — not even psychiatric disorders like 
bipolar disorder or schizophrenia, but substance 
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more or less, but are interested in analyzing their 
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pathways of disease. Most diseases develop over 
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and a genuine drop in confidence.   
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from day one. The length of stay can really vary, 
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months … Some people would just like to have an 
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you know — checkups from our internal medical 
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in their own country. Some people come here to 
pack as many tools as possible in their backpack, 
and they want to leave earlier. So there we try 
to look for a realistic plan. We also have hybrid 
models where our clients do not necessarily have 
to give up working completely, they have business 
hours built into their daily or weekly schedule. We 
are aiming to decrease the stress levels as much as 
possible, but we also have to be true to our mission, 
which is highly individualized therapy, and that 
means if someone has to work two hours a day, 

then we will make it happen. There’s no standard 
program — it’s always tailor-made. 

Q: What have been some of the success stories 
you’ve experienced so far? 
Dr. Ürögi: For me, the biggest success is when 
our clients feel they are in charge of their life, 
and they’re capable of maintaining healthy or 
healthier lifestyles, because it’s not always realistic 
to be completely healthy. Not all conditions are 
treatable. We face a lot of chronic illnesses or 
pathological behaviours and to completely change 
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almost impossible. But still, the improvement in 
the quality of life is where we can measure the 
success of a treatment. 

Sometimes we have to reset the focus or adjust 
the expectations, but in the end it comes down 
to how you can function, how independent you 
are, how resilient you are, how empowered you 
feel, and how much control you feel that you have 
over your life and over your health. We get plenty 
of good feedback. One of the biggest rewards for 
us is if clients are referring us to family members, 
acquaintances or friends. That’s when we know 
that we did the right job. These people have access 
to the best services in general and so you probably 
will not be able to impress them with a new watch 
or a new car. Investing in your life expectancy and 
health — this is what really is of value to them. 
One client said, “What is the purpose of having 
a Ferrari or a big boat if you aren’t able to benefit 
from it as long as possible?”  

 
Q: What are some general health tips that you could 
give that everyone should follow for an optimized 
life? 
Dr. Ürögi: Take your time. Before taking action, 
understand yourself, and understand your 
environment. Rather do less but continuously and 
with dedication than try everything without any 
passionate commitment. Rather do a 10-minute 

walk in the morning every day or three times a 
week than try to aim for a marathon or do 10 
kilometres every time, because it might not be 
realistic. Find individual solutions, and for that, 
you have to have mindfulness and ability for self-
reflection and see what kind of resources you have 
in you. “Sustainability” is the key word. 

Dr. Gianduzzo: For any achievement, you want to 
do it in a sustainable way. Less is more, but on 
a consistent basis. Nowadays, there’s a certain 
tendency for perfectionism and clean food, and this 
is not healthy. There is always room for a little bit 
of unhealthiness. There is not a problem of having 
a little bit of unhealthy aspects in your life — we 
need that for our health. An important part of 
our program is taking into account the personal 
pleasure of our clients. You have to consider this as 
well as their environment.

 
Q: What does la dolce vita, the sweet life, mean 
to you? 
Dr. Ürögi: My free association of the sweet life is 
mindfulness. For me, what immediately comes to 
my mind is how are we experiencing the world 
and how can we see or experience joy. I think that 
when I was young that was very natural, it was in 
my gut. I think that when we get older, it gets a 
bit more complex. There are so many distractions. 

You have fewer and fewer moments when there’s 
pure joy. Maybe I’m a bit pessimistic here, but 
I’m just talking about me. I think it’s a personal 
question. So, for me, mindfulness helps a lot to 
understand where is the beauty in the world, and 
where’s the sweetness in the world — and where’s 
the beauty in myself as an individual or as a human 
being. Now I immediately have to think about 
mindfulness as a tool that I’m using to interpret 
myself and the world and get the sweetness out 
of it.  

 
Dr. Gianduzzo: For me, the sweet life is associated 
with certain joy or happiness, feeling comfortable. 
I’m bringing it back to biochemistry, because 
happiness or feeling comfortable is linked to 
biochemistry. You can influence your biochemistry, 
and among the ways of doing so is mindfulness and 
yoga. These activities have a very positive influence 
on bringing up serotonin, our happiness. When we 
influence our biochemistry, and when we do it on 
a regular basis, even if it’s only 10 minutes a day, 
it affects our body, and the “sweet life” feeling is 
easier to achieve. 
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VINTAGES

ORGANICALLY  
FARMED FLAVOUR
Famed movie director Francis Ford Coppola’s Inglenook estate winery's new 
22,000-square-foot winery cave in Napa Valley adds innovation to its already 

stellar world-class winemaking reputation
WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL 

Francis Ford Coppola 
brings his legendary 
attention to detail and 
innovation as a movie 
director to Inglenook, his
Napa Valley wine estate

L egendary motion picture director and 
screenwriter Francis Ford Coppola 
has always been an innovator. You can 
see that in the creativity, imagination 

and camera shots used in such classic films as 
The Godfather Parts I and II, Apocalypse Now, 
Bram Stoker’s Dracula and The Cotton Club, in a 
career that has garnered him 14 Academy Award 
nominations and 6 wins.

As it turns out, Coppola is also an innovator 
away from the movie set, as his Napa Valley 
winery, Inglenook, has unveiled its spectacular 
22,000-square-foot winery cave, built into a hillside 
vineyard near the majestic château of Napa’s first 
estate winery. 

The Inglenook winery cave is distinctive for its 
complex engineering, size, function and dedication 
to specificity and customization. The new winery 

will be used for the first time for this year’s harvest 
and features 120 remotely controlled fermentation 
tanks that are aligned with each organically farmed 
vineyard block on the estate.

“Most wineries design caves for barrel aging 
and storage,” says proprietor Coppola, who first 
set foot on the property in 1975. “But we are 
proud that ours stands out as a 22,000-square-foot 
production cave where our winemaking team can P
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craft Inglenook’s world-renowned and elegant 
wines. Our new winery cave is so astounding, 
extensive and spectacular in its visuals, dimensions 
and sheer audacity. Together with my family, I am 
just the third steward of this legendary estate. Since 
it was founded in Napa Valley in 1879, Inglenook 
has been recognized around the world for its 
innovation and industry leadership. This new 
production cave is another shining achievement in 
Inglenook’s illustrious 143-year history.”

Because winery caves are not usually equipped 
for production, adapting winemaking to a 
cave environment was an intricate engineering 
challenge. One of the most notable features is the 
addition of 120 brand new insulated, remotely — 
controlled stainless steel fermentation tanks, each 
of them assigned to a different block in Inglenook’s 
235-acre organically farmed vineyard. 

“To have each tank allocated to one vineyard 
block is extraordinary,” says Philippe Bascaules, 
Inglenook’s director of winemaking. “This level of 
customization in our winemaking is an important 
advantage that enhances our ability to make the 
world-renowned wines for which Inglenook is 
known. We now have infinite possibilities, which 
will lead to even more complex wines. I am very 
proud of everything the Inglenook team and our 
partners have accomplished in designing this new 
winery cave.”

Thirty miles of electrical and communications 
wiring run through six miles of conduit in the 
new cave. As caves naturally maintain cooler 
temperatures throughout the year, Inglenook’s 
new winery is eco-friendly and does not require 

heating or cooling. Tucked beneath a knoll on the 
south side of the estate, the entire cave is protected 
by sprinklers to ensure safety from the occasional 
threat of wildfire.

Inglenook’s founder, Gustave Niebaum, won 
accolades in Paris and Australia and swiftly garnered 
international acclaim for Inglenook’s wines in 
1889, just 10 years after he founded the estate. 
That success was continued by his grandnephew, 
John Daniel Jr. Most notably, Daniel’s 1941 
Cabernet Sauvignon is still widely considered 
by wine experts as one of the best wines of the  
20th century. 

Many of Niebaum’s innovations at Inglenook in 
the 1800s became industry standards: it instituted 
the first sterile bottling process in Napa Valley; it 
was the first to separate field debris from grapes; 
Inglenook planted Napa’s first Merlot in 1882; and 
Inglenook built its iconic château — one of the first 
gravity-flow wineries — in 1887.

Coppola’s involvement in the wine estate 
business was one of life’s happy accidents when 
you’re busy making other plans. In 1975 he and 
his wife, Eleanor, were searching for a modest 
vacation cottage and instead ended up purchasing 
Niebaum’s home and a portion of the Inglenook 
estate. It was one of those unexpected perfect fits, 
and the Coppolas soon discovered the inherent 
treasure in what they had discovered and vowed 
to reunite the vineyards of the original estate and 
restore Inglenook’s esteemed reputation after 11 
years under ownership of a corporation.

The Coppola family produced their first vintage 
of Rubicon, Inglenook’s premier wine, in 1978, 

The Inglenook winery cave is distinctive for its complex engineering and size, and features 120 fermentation tanks that are aligned with each organically farmed vineyard block on the estate

and purchased the estate’s château in 1995. That 
same year they reunited all of the contiguous 
vineyards of the original estate. They bought back 
Inglenook’s name and trademark in 2011.

Organically farmed since the 1970s, Inglenook 
was one of the first estates in Napa Valley 
to be certified organic, in 1994. In 1995, in 
conjunction with the Napa County Land Trust, 
Inglenook granted a conservation easement for 
394 undeveloped acres for the preservation and 
protection of land in its natural condition. The 
estate’s commitment went further when it amassed 
a fleet of electric cars in 2011 to transport employees 
and guests around the property, with larger electric 
“people movers” added in 2012 and electric vans 
added in 2018. Additionally, Inglenook employees 
are encouraged to ride bicycles around the estate.

Inglenook is best known globally for its critically 
acclaimed Rubicon, Cabernet Sauvignon, RC 
Reserve Syrah and Sauvignon Blanc, as well as a 
distinctive Marsanne-Roussanne-Viognier blend 
called Blancaneaux.

One of the trademarks of his career as a director 
was Coppola’s hands-on approach to every 
aspect of every production. He is continuing that 
approach as the proprietor of a world-class wine 
estate. More than 140 years after Inglenook's 
founding, its fine reputation for superb, complex 
and distinctive wines continues, enhanced by 
Francis Ford Coppola’s creativity and vision — 
and will only grow stronger with this newest 
innovation, the wine cave.
www.inglenook.com
      @inglenook1879
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FARMED FLAVOUR
Famed movie director Francis Ford Coppola’s Inglenook estate winery's new 
22,000-square-foot winery cave in Napa Valley adds innovation to its already 

stellar world-class winemaking reputation
WRITTEN BY RICK MULLER  |  INTERVIEW BY ESTELLE ZENTIL 

Francis Ford Coppola 
brings his legendary 
attention to detail and 
innovation as a movie 
director to Inglenook, his
Napa Valley wine estate

L egendary motion picture director and 
screenwriter Francis Ford Coppola 
has always been an innovator. You can 
see that in the creativity, imagination 

and camera shots used in such classic films as 
The Godfather Parts I and II, Apocalypse Now, 
Bram Stoker’s Dracula and The Cotton Club, in a 
career that has garnered him 14 Academy Award 
nominations and 6 wins.

As it turns out, Coppola is also an innovator 
away from the movie set, as his Napa Valley 
winery, Inglenook, has unveiled its spectacular 
22,000-square-foot winery cave, built into a hillside 
vineyard near the majestic château of Napa’s first 
estate winery. 

The Inglenook winery cave is distinctive for its 
complex engineering, size, function and dedication 
to specificity and customization. The new winery 

will be used for the first time for this year’s harvest 
and features 120 remotely controlled fermentation 
tanks that are aligned with each organically farmed 
vineyard block on the estate.

“Most wineries design caves for barrel aging 
and storage,” says proprietor Coppola, who first 
set foot on the property in 1975. “But we are 
proud that ours stands out as a 22,000-square-foot 
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craft Inglenook’s world-renowned and elegant 
wines. Our new winery cave is so astounding, 
extensive and spectacular in its visuals, dimensions 
and sheer audacity. Together with my family, I am 
just the third steward of this legendary estate. Since 
it was founded in Napa Valley in 1879, Inglenook 
has been recognized around the world for its 
innovation and industry leadership. This new 
production cave is another shining achievement in 
Inglenook’s illustrious 143-year history.”

Because winery caves are not usually equipped 
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cave environment was an intricate engineering 
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will lead to even more complex wines. I am very 
proud of everything the Inglenook team and our 
partners have accomplished in designing this new 
winery cave.”
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wiring run through six miles of conduit in the 
new cave. As caves naturally maintain cooler 
temperatures throughout the year, Inglenook’s 
new winery is eco-friendly and does not require 
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international acclaim for Inglenook’s wines in 
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the first sterile bottling process in Napa Valley; it 
was the first to separate field debris from grapes; 
Inglenook planted Napa’s first Merlot in 1882; and 
Inglenook built its iconic château — one of the first 
gravity-flow wineries — in 1887.

Coppola’s involvement in the wine estate 
business was one of life’s happy accidents when 
you’re busy making other plans. In 1975 he and 
his wife, Eleanor, were searching for a modest 
vacation cottage and instead ended up purchasing 
Niebaum’s home and a portion of the Inglenook 
estate. It was one of those unexpected perfect fits, 
and the Coppolas soon discovered the inherent 
treasure in what they had discovered and vowed 
to reunite the vineyards of the original estate and 
restore Inglenook’s esteemed reputation after 11 
years under ownership of a corporation.

The Coppola family produced their first vintage 
of Rubicon, Inglenook’s premier wine, in 1978, 

The Inglenook winery cave is distinctive for its complex engineering and size, and features 120 fermentation tanks that are aligned with each organically farmed vineyard block on the estate

and purchased the estate’s château in 1995. That 
same year they reunited all of the contiguous 
vineyards of the original estate. They bought back 
Inglenook’s name and trademark in 2011.

Organically farmed since the 1970s, Inglenook 
was one of the first estates in Napa Valley 
to be certified organic, in 1994. In 1995, in 
conjunction with the Napa County Land Trust, 
Inglenook granted a conservation easement for 
394 undeveloped acres for the preservation and 
protection of land in its natural condition. The 
estate’s commitment went further when it amassed 
a fleet of electric cars in 2011 to transport employees 
and guests around the property, with larger electric 
“people movers” added in 2012 and electric vans 
added in 2018. Additionally, Inglenook employees 
are encouraged to ride bicycles around the estate.

Inglenook is best known globally for its critically 
acclaimed Rubicon, Cabernet Sauvignon, RC 
Reserve Syrah and Sauvignon Blanc, as well as a 
distinctive Marsanne-Roussanne-Viognier blend 
called Blancaneaux.

One of the trademarks of his career as a director 
was Coppola’s hands-on approach to every 
aspect of every production. He is continuing that 
approach as the proprietor of a world-class wine 
estate. More than 140 years after Inglenook's 
founding, its fine reputation for superb, complex 
and distinctive wines continues, enhanced by 
Francis Ford Coppola’s creativity and vision — 
and will only grow stronger with this newest 
innovation, the wine cave.
www.inglenook.com
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As vice president of 
global events and 
experience at Global 
Citizen, David Beame 
oversees all major events
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Ahead of the Global Citizen 
Festival’s tenth year in New York, 
the company’s vice president of 
events and broadcasts, David 
Beame, reflects on its success 
and why the global situation has 
never been more pressing

WRITTEN BY JOSH WALKER

INTERVIEW BY ESTELLE ZENTIL 

I
n 2012, Global Citizen hosted its first 
festival in New York’s Central Park. It 
invited bands among the likes of Foo 
Fighters and Black Keys to the stage, 
all with an aligned mission to help end 

extreme poverty. Since then, the organization has 
continued joining purpose with talent, playing an 
instrumental role in distributing over $56 billion 
(US$41.4 billion) to non-government partners 
around the world. 

On September 24, 2022, the festival saw its 
tenth edition and was introduced to Ghana for 
the first time. Here, the company’s vice president 
of events and broadcasts opens up on some of 
his favourite memories and how his experience 
as an entertainment attorney has shaped Global 
Citizen’s success. 

Q: When did you know that you wanted to go into 
entertainment law?
A: I studied music at New World School of the 
Arts in Miami and, in my senior year of high 
school, the music director recognized that I 
had a knack for the business side of music. Over 
that year, I helped book shows and learned how 
important it is for artists to have advocates to guide  
their careers. 

I saw then that entertainment law could be 
a foundation to build a successful career in the 
entertainment industry, beyond being an attorney. 
Having a deep understanding of entertainment 
deal structures and intellectual property rights, 
along with an eye for live experiences and 
broadcasts, has definitely provided me with a 
lot of valuable tools to produce memorable and 
impactful shows. 

Q: What made you believe in the vision for Global 
Citizen in 2012?
A: We were a very small team that first year, and 
in many ways that same spirit still exists. We 

have Margaret Mead’s quote on our office wall: 
“Never doubt that a small group of thoughtful, 
committed citizens can change the world. Indeed, 
it is the only thing that ever has”.  

With so many challenges facing us — getting 
artists to play, permitting for the Great Lawn and 
paying for the whole thing — it was really an 
incredible effort, with a lot of wind at our back to 
prove our concept in its first year. 

Q: How has your vision for Global Citizen in 2012 
evolved over the past 10 years?
A: I’m proud to have accomplished all that we 
have over the last 10 years. We’ve been able to do 

major corporations and philanthropic foundations 
to make commitments to meet the following 
objectives: Invest $600 million into the future 
of women and girls, close the annual $10 billion 
climate-financing shortfall, deliver $500 million 
to help farmers on the African continent respond 
to the global food crisis and provide urgent relief 
from crushing debts to end extreme poverty now.

Q: How does your role as partner at Beame & 
Mencher LLP lend itself to your role at Global 
Citizen?
A: Producing a live show requires the ability to 
multitask and manage a tremendous amount 
of details. As an entertainment attorney, I can 
view the show as a series of agreements, which, 
taken collectively, create the shape of the  
overall experience. 

By having a deep understanding about what 
the parties agree to do, whether it’s to produce 
a live stream or perform on stage, the show can 
become tangible, and you can identify who is 
responsible and what may be missing. But that is 
only a part of it. You also need to know what will 
energize and excite an audience, and law school 
can’t teach you that. 

Q: What are a few of your favourite memories over 
the years?
A: Every year, we’ve had incredible lineups, but 
2015 on the Great Lawn in Central Park stood 
out for me in particular. It was the year the UN 
launched the Global Goals from our stage, and 
60,000 people got to see Beyoncé, Pearl Jam, 
Coldplay and Ed Sheeran perform in one night, 
on one stage. No doubt it was a very special show 
with these artists collaborating. 

But it was also one of the most meaningful 
nights for me, and it proved our “pop and policy” 
model. That day, four women stood on stage 
and, one by one, they removed their headscarves, 
introduced themselves and pledged to fight for 
girls to have access to education around the 
world. 

The last woman to speak and introduce 
herself was Nobel Prize laureate and activist 
Malala Yousafzai. The crowd erupted in applause 
and treated her as a global rock star. It was 
overwhelmingly beautiful to see that kind of 
support and admiration for an activist at a festival.

Q: What is your definition of success?
A: I define success by how well I play my part and 
whether I will ultimately leave our planet a better 
place for everyone. Notions of accumulating great 
wealth or notoriety might mean success to some, 
but to live a good life, where I have endeavoured 
to do good and be good and make a positive 
impact on the world, is a successful life. 

THE 
INTERNATIONAL 

SYSTEM IS 
BROKEN AND NOT 
MEETING TODAY’S 

CHALLENGES — 
FROM EPIDEMICS 
TO THE CLIMATE 

CRISIS TO 
COLLAPSING 

FOOD SYSTEMS
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‘‘

      @dbeame

so much for those living in poverty, but not since 
Live Aid took place almost 30 years ago have we 
seen the kind of dire need we see today. More 
than ever, urgent action is needed to mitigate the 
issues that war, climate inaction and the pandemic 
have brought on the world’s poor.

Q: What are the key messages you’re hoping to 
share through the Global Citizen Festival?
A: Hundreds of millions of people are not having 
their basic needs met — with no access to a reliable 
supply of food, clean water, adequate shelter, 
education or medical care. The international 
system is broken and not meeting today’s 
challenges — from epidemics to the climate crisis 
to collapsing food systems. If we don’t take action 
now, as many as 200 million more people may 
be plunged into extreme poverty by November, 
bringing the total number to one billion people.

This year, we are calling for world leaders, 
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all with an aligned mission to help end 

extreme poverty. Since then, the organization has 
continued joining purpose with talent, playing an 
instrumental role in distributing over $56 billion 
(US$41.4 billion) to non-government partners 
around the world. 

On September 24, 2022, the festival saw its 
tenth edition and was introduced to Ghana for 
the first time. Here, the company’s vice president 
of events and broadcasts opens up on some of 
his favourite memories and how his experience 
as an entertainment attorney has shaped Global 
Citizen’s success. 

Q: When did you know that you wanted to go into 
entertainment law?
A: I studied music at New World School of the 
Arts in Miami and, in my senior year of high 
school, the music director recognized that I 
had a knack for the business side of music. Over 
that year, I helped book shows and learned how 
important it is for artists to have advocates to guide  
their careers. 

I saw then that entertainment law could be 
a foundation to build a successful career in the 
entertainment industry, beyond being an attorney. 
Having a deep understanding of entertainment 
deal structures and intellectual property rights, 
along with an eye for live experiences and 
broadcasts, has definitely provided me with a 
lot of valuable tools to produce memorable and 
impactful shows. 

Q: What made you believe in the vision for Global 
Citizen in 2012?
A: We were a very small team that first year, and 
in many ways that same spirit still exists. We 

have Margaret Mead’s quote on our office wall: 
“Never doubt that a small group of thoughtful, 
committed citizens can change the world. Indeed, 
it is the only thing that ever has”.  

With so many challenges facing us — getting 
artists to play, permitting for the Great Lawn and 
paying for the whole thing — it was really an 
incredible effort, with a lot of wind at our back to 
prove our concept in its first year. 

Q: How has your vision for Global Citizen in 2012 
evolved over the past 10 years?
A: I’m proud to have accomplished all that we 
have over the last 10 years. We’ve been able to do 

major corporations and philanthropic foundations 
to make commitments to meet the following 
objectives: Invest $600 million into the future 
of women and girls, close the annual $10 billion 
climate-financing shortfall, deliver $500 million 
to help farmers on the African continent respond 
to the global food crisis and provide urgent relief 
from crushing debts to end extreme poverty now.

Q: How does your role as partner at Beame & 
Mencher LLP lend itself to your role at Global 
Citizen?
A: Producing a live show requires the ability to 
multitask and manage a tremendous amount 
of details. As an entertainment attorney, I can 
view the show as a series of agreements, which, 
taken collectively, create the shape of the  
overall experience. 

By having a deep understanding about what 
the parties agree to do, whether it’s to produce 
a live stream or perform on stage, the show can 
become tangible, and you can identify who is 
responsible and what may be missing. But that is 
only a part of it. You also need to know what will 
energize and excite an audience, and law school 
can’t teach you that. 

Q: What are a few of your favourite memories over 
the years?
A: Every year, we’ve had incredible lineups, but 
2015 on the Great Lawn in Central Park stood 
out for me in particular. It was the year the UN 
launched the Global Goals from our stage, and 
60,000 people got to see Beyoncé, Pearl Jam, 
Coldplay and Ed Sheeran perform in one night, 
on one stage. No doubt it was a very special show 
with these artists collaborating. 

But it was also one of the most meaningful 
nights for me, and it proved our “pop and policy” 
model. That day, four women stood on stage 
and, one by one, they removed their headscarves, 
introduced themselves and pledged to fight for 
girls to have access to education around the 
world. 

The last woman to speak and introduce 
herself was Nobel Prize laureate and activist 
Malala Yousafzai. The crowd erupted in applause 
and treated her as a global rock star. It was 
overwhelmingly beautiful to see that kind of 
support and admiration for an activist at a festival.

Q: What is your definition of success?
A: I define success by how well I play my part and 
whether I will ultimately leave our planet a better 
place for everyone. Notions of accumulating great 
wealth or notoriety might mean success to some, 
but to live a good life, where I have endeavoured 
to do good and be good and make a positive 
impact on the world, is a successful life. 
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than ever, urgent action is needed to mitigate the 
issues that war, climate inaction and the pandemic 
have brought on the world’s poor.

Q: What are the key messages you’re hoping to 
share through the Global Citizen Festival?
A: Hundreds of millions of people are not having 
their basic needs met — with no access to a reliable 
supply of food, clean water, adequate shelter, 
education or medical care. The international 
system is broken and not meeting today’s 
challenges — from epidemics to the climate crisis 
to collapsing food systems. If we don’t take action 
now, as many as 200 million more people may 
be plunged into extreme poverty by November, 
bringing the total number to one billion people.
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OAD
AUTOMOTIVE

TRIPPING
WITH DOLCE

The Mercedes-Benz 
AMG S63 Cabriolet is 
the perfect balance of 
power, road-handling 
ability and luxury style

ROAD Another Dolce Road Trip 
Embraces the Best of the 
Autumn Season
WRITTEN BY MICHELLE ZERILLO-SOSA

Mercedes-AMG S63 Cabriolet

Engine Type and Required Fuel    

 

Displacement (litres/cubic inches)

Maximum  
Horsepower @ RPM  

Transmission  

Drivetrain  

LL ate summer and early fall is one of the 
most beautiful times of the year in a 
multi-season region such as Ontario, 
and I recently had the opportunity to 
embrace its natural splendour on another 
Dolce Road Trip, courtesy of our friends 

at AutoOne Group, one of Canada’s largest 
automotive leasing companies. 

Joining me for a day in the countryside was 
Realtor Jo-Ann Folino, of Sotheby’s, with two 
destinations in mind: Dixie Orchards farm, nestled 
near the Caledon escarpment between the villages 
of Caledon East and Inglewood, and Giro D’Italia 
Ristorante in Vaughan. It’s the perfect way to 
spend a day when just a hint of change is in the 
air, and Mother Nature is sending her signal that 
seasonal transition will soon be upon us.

Our hosts for the day were Kevin Andrews 
and Rozmin Patel from AutoOne, which has 
an impressive track record of success based on 
a very simple yet convincing financial formula. 
Depreciation is the largest portion of the annual 
cost of car ownership. On average, a car will lose 
15 to 20 per cent of its value each year, according to 
Bankrate.com. Leasing a car with the opportunity 
to drive a new one every two or four years is a 
growing and popular trend.

From luxury and exotic vehicles to commercial 
trucks and cargo vans, AutoOne offers a broad 
range of custom in-house leasing options and 
services, such as used vehicle sales and leasing, 
along with vehicle service and maintenance. 
For me and Jo-Ann, Kevin and Rozmin had 
chosen a mix of classic and new for our drive in  
the countryside.

The classic was a 1989 Jeep Grand Wagoneer 
4D Utility, the SUV that started it all. It happily 
transported us back to the time before social 
media or Bluetooth, when road trips involved 
actual conversation.P
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FARM,  
FOOD AND 
FUNTwin-Turbo Premium 

Unleaded V-8

4.0 L/243

603 @ 5500

9-Speed Automatic

All-Wheel Drive
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range of custom in-house leasing options and 
services, such as used vehicle sales and leasing, 
along with vehicle service and maintenance. 
For me and Jo-Ann, Kevin and Rozmin had 
chosen a mix of classic and new for our drive in  
the countryside.

The classic was a 1989 Jeep Grand Wagoneer 
4D Utility, the SUV that started it all. It happily 
transported us back to the time before social 
media or Bluetooth, when road trips involved 
actual conversation.P
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A PERFECT DAY IN  
THE COUNTRY: ENJOYING 
MOTORING ALONG 
WINDING ROADS IN 
EXTRAORDINARY 
VEHICLES WITH  
LOVELY PEOPLE

‘‘

‘‘

The classic 1989 Jeep 
Grand Wagoneer 4D Utility 
is the vehicle that started 
the worldwide SUV trend

For the new, they chose a 2019 Mercedes-Benz 
S-class drop top. This was an AMG S63 Cabriolet, 
with “S” standing for the most luxurious model 
offered with the incredible power of a 4L twin- 
turbo V8 under the hood. While this machine 
can transport you from 0 to 100 km/h in 3.3 
seconds, we took our time enjoying the scenery 
and the cars’ handling abilities on the winding  
country roads.

Dixie Orchards was our first destination, and 
it is absolutely the perfect spot for a day in the 
country, especially at the onset of the autumn 
season. The Orchards’ season starts in August 
with a stunning display of sunflowers, followed 
by apples in early September, pumpkins in late 
September and hazelnuts in early October. It is 
also the perfect location for family fun, offering 
apple-picking, a large pick-your-own pumpkin 
patch, and its hazelnut orchard supplies the 
experience of learning how to pick your own nuts. 

Dixie Orchards also has a market offering 
ready-picked apples, pumpkins, hazelnuts and 
seasonal produce, along with baked goods, pies, 
jams, honey, maple syrup, cider and gift items 
such as candles. Jo-Ann, Kevin, Rozmin and I 
could have spent the entire day there, but it was 
time to return to our classic and new vehicles as 
our luncheon reservation awaited us.

Giro D’Italia Ristorante in Vaughan is one of 
those authentic Italian restaurants that I treasure 
so much, with its food, hospitality and atmosphere 
capturing the vitality and essence of Italy perfectly. 
Its menu celebrates the 20 regions of Italy, with 
each month featuring a different regional menu 

so you can fully experience the diverse foods that 
make the country so special. 

Greeting us with great hospitality and 
friendliness was manager Michele Pellegrini, who 

made us all feel like family as we sat down to enjoy 
one of the best luncheons I’ve had in many years. 
Our special lunch was prepared by corporate 
chef Claudio Tentenni, a master of authentic 
Italian cooking. The antipasto featured Black 
Angus beef tartare served on the typical Sardinian 
flatbread pane carasau, with Famiglia Zerillo extra 
virgin olive oil topped with truffle and balsamic  
vinegar spherification.

Our pasta was Rummo spaghetti with carbonara 
sauce enriched with white-truffle essence and 
was cooked to perfection. Our secondi featured 
a beautiful sous-vide duck breast, purple potatoes 
purée, demi-jus and butter-sautéed baby heirloom 
carrots. There was barely enough room for 
dessert, but we were easily convinced given the 
choice between sfogliatelle napoletane or ricotta 
and pear cake. According to a quick survey of our 
table, both were delicious.

It was the perfect ending to a perfect day in 
the country: enjoying motoring along winding 
roads in extraordinary vehicles with lovely people, 
enjoying the fresh air and many activities at Dixie 
Orchards farm, followed by a splendid luncheon 
of authentic Italian food prepared by a master 
chef. Jo-Ann, Kevin, Rozmin and I were especially 
fortunate to enjoy it all.

At this perfect time of year, when the nights 
begin to get chillier, the angle of the sun starts to 
change, and we settle back into routines, there can 
be so much joy in putting the perhaps-individual 
pursuits of summer vacations behind us and 
returning to the comfort and familiarity of hearth 
and home with family and friends — the very 
definition of la dolce vita.

www.autoone.ca
      @autoonedrive

www.zerillo.ca
      @famigliazerillo

www.giroditalia.ca
      @giroditaliaristorante

I just had to take a selfie beside the stunning 
sunflowers of Dixie Orchard, which are a 
signal of the fall growing season, enjoyed by 
me and my road-tripping companion Jo-Ann 
Folino (middle left), seen with her classic 
1989 Jeep Grand Wagoneer, courtesy of 
our hosts from AutoOne, Kevin Andrews 
and Rozmin Patel (upper right). Our perfect 
day culminated in a sumptuous luncheon at 
Giro D’Italia Ristorante in Vaughan, where we 
enjoyed an authentic Italian lunch prepared 
by corporate chef Claudio Tentenni and 
hosted by general manager Michele Pellegrini 
(bottom right photo, left)
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ART

FAITH  
AND 

FORTUNE: 

Art Across the Global 
Spanish Empire, a Global, 
Bright and Unexpected 
Exhibit at the Art Gallery 
of Ontario

A look at one of the rooms in 
the Faith and Fortune exhibit, 
which includes sculptures, printed 
books, textiles, and paintings from 
across the global Spanish empire 
between 1492 and 1898

Sebastián Muñoz, Maria Luisa of Orléans,  
Queen of Spain, Lying in State, 1689-1690.  

Oil on canvas, 207 cm x 252.5 cm 
The Hispanic Society of America,  

New York, NY.  
Photo ©The Hispanic Society of America, New York
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lobal, bright and unexpected: 
These are the three words that 
Adam Harris Levine, assistant 
curator of European art at the 
Art Gallery of Ontario, used to 

describe his current exhibit, Faith and Fortune: 
Art Across the Global Spanish Empire.

Levine is responsible for European art up until 
the year 1700, which includes paintings, sculpture 
and decorative arts. As an art curator, he is 
responsible for making exhibitions, looking after 
the AGO’s permanent collection of European 
art up until 1700, as well as looking out for new 
purchases for the museum. We spoke to him 
about being an art curator, his current exhibition 
and the implications of having an exhibit like this 
in Toronto. 

Q: This collection features four centuries of art. 
What would you say is a visual connection between 
these periods?  
A: There are probably two through-lines that 
really connect the art from the 1400s through 
the 1800s in this exhibit, and those are the title 
themes: faith, the Catholic religion that connects 
the spread of Catholicism through Latin America 
and the Philippines, and fortune, which really 
looks at silver and gold and some of the precious 
materials that came out of these territories 
through colonization. In every single gallery, 
you’ll see elements of strong Catholic devotion 
and certainly the kind of shiny and lavish elements 
of silver and gold.

Q: Could you tell us more about the ties and 
relationship between medieval Spanish art and 
the religions in Spain at the time?
A: The period before 1492 leading up to the 
history that we look at in this exhibit is a period 
that some historians call the Convivencia, which 
means “living together” in Spanish. This is a 
period where Jewish people, Muslim people and 
Christian people shared cities and landscapes 
across Spain and lived in relative harmony. This 
is a period that I’m so interested in, I think about 

it as being impactful in Toronto, a city where 
we’re so proud of our multiculturalism, and it is 
really fascinating because when you see the art 
that comes from this period you’ll start to see that 
there are these interesting connections between 
neighbours. During this period, you would find 
Christian artists working for Jewish patrons or 
Muslim artists working for Christians, and you 
really can start to get the sense that people were 
at ease with people who were different from them 
and lived in unusual hybrid communities. That’s 
something I think we can learn a lot from today as 
we look to better understand our fellow humans.

Q: Can you tell us more about the visual culture 
of the Spanish empire and how it depicted and 
enforced colonization at the time?
A: A number of the artworks in the exhibit give 
us really key insights into how Spaniards justified 
colonization. There are some key pieces in the 
exhibit that depict the “constructing” idea or an 
image of indigenous people as requiring Spanish 
help, Spanish colonization, Spanish civilization 
and Spanish culture as a way of rescuing them 
from their ways. I was nervous to include these 
works of art in the show because they’re so 
troubling, but I also think that they’re some of the 
most powerful tools that we have in the exhibit 
for really understanding ugly, complex histories. 
So we decided to include the works in the show 
because we really want people to learn the true 
and real history of the time.

Q: What is something about this collection that you 
want people to know?
A: At the core of this exhibit is the idea that we’re 
still reckoning with the legacies of colonization 
from its very beginnings. This exhibit starts in 

1492 when Christopher Columbus arrived in 
the Caribbean, and he thinks that he’s in the 
Moluccas, which are islands in Southeast Asia 
that were important to Europeans because of 
their role in the spice trade. And from that very 
first mistake that Columbus makes, he sets off 
a series of chain reactions that build the world 
that we’re in today. So, when we think about 
decolonization, and we imagine our inequitable 
futures in places like Canada, I really want people 
to understand that some of the questions that 
we’re looking to grapple with and that we’re 
continuing to negotiate sometimes have 400- or 
500-year-old histories and that we can see them 
from new perspectives if we look to the past and 
understand where they came from. I hope that 
will invigorate people to invest wholly in these 
questions and in these projects.

Q: What would you say is the importance of 
having a collection like this in the AGO and, more 
specifically, in a multicultural metropolis like 
Toronto?
A: This exhibit is exciting to me in the Toronto 
context because it brings together art from so 
many different countries. We live in one of the 
most diverse cities on Earth, and I hope that 
people who have come to Toronto from so many 
of the different countries in the exhibit will come 
and see art from their homelands and see histories 
that reflect their family’s histories in this exhibit. 
I hope that we can all use this exhibit as a way 
of thinking about our own place in a global and 
international city.

I HOPE THAT 
WE CAN ALL USE 

THIS EXHIBIT 
AS A WAY OF 
THINKING 

ABOUT OUR 
OWN PLACE IN 
A GLOBAL AND 

INTERNATIONAL 
CITY

‘‘

‘‘

Adam Harris Levine, assistant 
curator of European Art at the Art 
Gallery of Ontario, talks about 
the Faith and Fortune exhibit, and 
what it means for Toronto

Adam Harris Levine, assistant curator of European art at 
the AGO

WRITTEN BY ALEXANDRA AULICINO

www.ago.ca
      @agotoronto
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Albany’s mermaid sculpture 
Coralee is made of 
reclaimed materials and 
found objects
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DANA ALBANY 
IS AN ARTIST 
MAKING 
SCULPTURES 
OUT OF BONES 
AND BOOKS
In 1994, sculptor and installation artist Dana Albany attended 
Burning Man for the first time. Here, she discusses her latest exhibit 
and how a festival in the desert changed her life
WRITTEN BY JOSH WALKER  |  INTERVIEW BY ESTELLE ZENTIL

Until October 1, 2022, Chatsworth 
House in the UK is hosting Radical 
Horizons: The Art of Burning Man, at 
Chatsworth, a large-scale exhibition 

set in the 1,000-acre park surrounding the 
property. It brings together nine sculptures first 
exhibited at the festival that takes place annually 
in Nevada’s Black Rock Desert, as well as three 
new sculptures built on site.

It’s the first time the works have been on display 
in the UK, that they are free for all to access and 
have been paired with a larger program that 
collaborates with surrounding communities and 
leaves a creativity legacy for locals. 

One of the artists exhibiting is Dana Albany, 
a sculptor and mixed-media artist based in San 
Francisco’s Bay Area, who found her footing in 
the art world by accident. “I was studying science 
and wanted to work for the Centers for Disease 
Control and Prevention, discovering diseases and 
their causes,” she says. 

That all changed in 1994 when she attended 
Burning Man for the first time. “I was blown away 
by the creativity, spontaneity and engagement and 

this aspect that anyone could express themselves. 
So, the next year, I decided to make something.” 
That something was a sculpture of a camel, 
made of papier-mâché and pallets, so lifelike she 
describes how people would gravitate toward it. 

Whether Albany is constructing a camel for 
the desert or the mermaid sculpture Coralee for 
display at Chatsworth, recycling is a constant that 
runs through her work. Bone Tree, her site-specific 
sculpture in Black Rock, was created in 1999 from 
bones collected from cattle ranches surrounding 
Black Rock City. It symbolizes the passage of time 
and pays homage to the precariousness of life. 

Body of Knowledge, a large-scale sculpture of the 
human body, is another, constructed with dated 
textbooks and library books, symbolizing how the 
power of books, whether fact or fiction, make up 
who we are as people today.

“Being young, broke and in the city, I gravitated 
toward recycled materials,” Albany says. She 
explains how creating the camel “opened my 
world to the possibility that you can create art 
out of anything and that you don’t need a lot of 
money. I love utilizing materials and giving them 

new life. Some hold so much symbolism, meaning 
and history, and it’s nice to carry that into  
the future.”

The mermaid at Chatsworth, created on-site 
with a crew that included Flash Hopkins, Heather 
Henderson and Kathy Richardson, continues this 
theme of repurposing material and is made from 
found objects like old keys, locks, bike gears, hinges 
and spoons collected locally by Chatsworth staff 
and families from the community. 

When reflecting on working with young 
people, she references the famous Pablo Picasso 
quote, “Every child is an artist. The problem is 
how to remain an artist once we grow up,” saying 
how much she enjoyed the process. 

“The [mermaid] scales are made from recycled 
bottles,” she continues. “There’s greens, blues 
and clears. They collected bottles of Bombay 
Sapphire Gin, Perrier, Pellegrino, and I love that 
there’s a very direct correlation between recycling 
and making art.”

Of the 12 pieces on display at Chatsworth, 
eight were existing sculptures and four were 
built on-site, mirroring the building process 

Dana Albany is a sculptor and mixed-media artist based in San 
Francisco’s Bay Area
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Albany’s mermaid sculpture 
Coralee is made of 
reclaimed materials and 
found objects
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seen at Burning Man. Albany describes visiting 
Chatsworth as something akin to stepping into 
an oil painting. “The landscape was so rich and 
beautiful,” she continues. “The hills were lush and 
green from all the rain, and you’d walk through 
sheep to get to the workshop every morning.” 

Other works at the house include Christina 
Sporrong’s The Flybrary, a 20-foot steel head 
with book-like birds flying from the top, Randy 
Polumbo’s Lodestar, which turns a World War 
II military jet into a contemplative flower, and 
Rebekah Waites’s Relevé, an installation inspired 
by the Nine Ladies Stone Circle, which is a Bronze 
Age archeological site close to Chatsworth House. 

Having had her work exhibited at a number 
of galleries, Albany has pieces across the world 
and spends her time working on both public art 
exhibitions and private commissions. “There’s 
a nice balance,” she says. “You can have a one-
to-one relationship with the client and watch 
something evolve without the red tape and 
paperwork you go through with public art, but 
that’s its own beauty.” 

As well as celebrating the talent and creative 
spirit of Burning Man, the Chatsworth exhibition 
is a dedication to public art, something Albany 
believes is a necessity in our lives. 

“It brings together humanity and says a lot 
about different cultures. It’s a way of expressing 
modern times but also past references. Can you 
imagine if there was no art? If the walls were 
completely white, how boring would that be? 
[...] It’s such a wonderful preface to conversation  
and dialogue.” 

I LOVE UTILIZING 
MATERIALS AND 

GIVING THEM 
NEW LIFE. SOME 
HOLD SO MUCH 

SYMBOLISM, 
MEANING AND 

HISTORY, AND IT’S 
NICE TO CARRY 
THAT INTO THE 

FUTURE

‘‘

‘‘

A selection of the works on 
display at Chatsworth House: 
1. Wings of Wind (W.O.W) by 
Bryan Tedrick 
2. Mum by Mr. & Mrs. Ferguson 
3. Lodestar by Randy Polumbo 
4. The Flybrary by Christina 
Sporrong

www.danaalbanyart.com
      @taramechani_digitaljourney

www.chatsworth.org
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How to exercise critical thinking 
in an e� ort to solve a di�  cult 
problem or confront a challenging 
situation in life? Critical thinking 

is a learned behaviour that involves putting aside 
preconceived notions or personal biases. Keeping 
an open mind helps us to navigate the complexities 
of our everyday lives whether we are 6 or 60. 

“In essence, critical thinking a� ords students 
the ability to think independently, to think ‘outside 
the box.’ It involves a number of competencies by 
which you can then form judgments about the 
world,” says Dr. Joel Benabu, BA, PhD, instructor 
and Head of Toronto Campuses at Brain Power. 
With locations in Vaughan, Hamilton, and most 
recently, in North Toronto, Brain Power — a 30-
year leader in enrichment for high-potential kids — 
fosters in students the capacity and know-how to 
become independent thinkers.  

According to Dr. Benabu, critical thinking 
questions are unique in character: instead of 
yielding answers, they generate additional 

PA R T N E R  C O N T E N T

Brain Power’s innovative approach to teaching critical 
thinking positions young people to be mindful in the 

worlds of today and tomorrow 

THINKING 
CRITICALLY 

ABOUT 
THINKING

questions that uncover the complexities of an 
issue or problem. He adds, “It is a huge mistake 
to burden young people with solving the big 
existential problems they are to inherit. All this 
does is create anxiety. Instead, we should equip 
young people with tools that will help them 
‘reason themselves out’ of the predicaments 
they face. Young people need to be given ample 
opportunity to acquire, rehearse and exercise the 
skills they will need in future.” 

� is becomes increasingly di�  cult in an age 
of misinformation and disinformation on social 
media, where most kids are never exposed to the 
nuances of facts or minority opinions, and knee-
jerk reactions to comments online are the rule, 
not the exception. Brain Power has developed a 
singular, innovative curriculum, through which 
students learn to analyze and evaluate their own 
thinking processes and those of others. “Kids 
are not thinking critically about their thinking,” 
says Brain Power CEO and instructor, Vanessa 
Serra Iarocci. 

Brain Power is the only player in the enrichment 
space today that teaches � rst-graders how to pose 
questions critically. Later in their training, Brain 
Power kids are taught to become self-examining, 
asking, What assumptions am I making? What data/
evidence do I have to support my decision/position? 
And what biases do I have and am I ready to let go 
of them? “In my capacity as CEO, I have worked 
tirelessly to ensure that critical thinking forms 
the basis of our Language Arts, Math and Public 
Speaking courses,” says Serra Iarocci.

Dr. Benabu, a Shakespeare scholar and a vetran 
instuctor of critical thinking, reading and writing 
at the University of Toronto, believes that young 
people are especially vulnerable to the onslaught 
of information that pervades their daily lives. “If 
every student is taught to evaluate information 
a little better, then we can keep the perils of 
misinformation and disinformation at bay. In so 
doing, we encourage our Brain Power students to 
consider who is generating information, how the 
‘message’ has been framed and what the intention 
might be,” he says. 

Brain Power,s overarching goal is to get kids to 
think critically about thinking, which is less about 
teaching facts and more about giving students the 
tools they need to develop their own pathways 
to knowledge.
www.brainpower.ca
        @brain_power_enrichment

Dr. Joel Benabu (BA, PhD), 
instructor and Head of Toronto 
Campuses at Brain Power

◀ “The fundamental critical thinking 
skills and work ethic I gained from Brain 
Power continue to be valuable assets.”

◀ “Brain Power allows me to think 
deeply and motivates me to take 
on challenges I would have never 
considered before! I love Brain Power’s 
thoughtful and caring atmosphere.”

▶ “Before working with Brain Power 
instructors, I feared speaking in front of 

large groups and had little experience in 
public speaking. Brain Power helped me to 

be confi dent in myself as a student and a 
speaker throughout research presentations, 

interviews, and my daily interactions.”

▶ “I’m extremely grateful to Brain Power 
instructors for helping me discover my 

interest in writing, which has largely defi ned 
and balanced my otherwise science-focused 

career. I wholeheartedly endorse Brain Power 
to anyone looking to develop their critical-
thinking skills in the company of ambitious 

and intellectually-curious peers.”

Dr. Taras Klitovchenko

Michal Moshkovich

Dr. Ilia Ostrovski

Julia Kobylianski
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FOOD

TORONTO’S RESTAURANT 
SCENE GETS THE MICHELIN 

SEAL OF APPROVAL 
The executive vice-president of destination development, Andrew Weir, 

shares the process of getting the Michelin Guide to the table

WRITTEN BY JOSH WALKER  |  INTERVIEW BY ESTELLE ZENTIL

Q: What do you love most about your role at 
Destination Toronto?
A: I’ve been very fortunate to have a number of 
different roles over the years with Destination 
Toronto. Across all of them, one thing that stands 
out is the opportunity to be connected with not 
only the hospitality sector but with different 
organizations all throughout our community 
— from the arts to sports, tech to health care, 
academic institutions and governments at all levels. 
That connectivity throughout our community is 
growing stronger and serves as a reminder of how 
impactful the visitor economy is for people and 
businesses in Toronto.

Q: What does it mean for the city of Toronto to have 
the Michelin Guide?
A: Those of us who live here and eat here know 
how exceptional Toronto’s culinary scene is. It’s 
simply a fact that Toronto has one of the most 
diverse and deepest restaurant communities in the 
world. Now, through the globally trusted voice of 
Michelin, more people will discover what we have 
long known to be true. 

Q: What does the process of landing the Michelin 
Guide look like?
A: Michelin undertakes culinary guides only in 
select cities, so the first step is demonstrating that 

Toronto belongs in that group. Once we established 
in some early discussions about the potential for 
Toronto to join the Michelin family, Michelin 
inspectors visited the city and conducted a full 
assessment. No surprise to us, they determined 
Toronto absolutely has the breadth and depth of 
culinary scene to merit a Michelin Guide. That led 
to further discussions about a multi-year marketing 
partnership to make the guide a reality and, despite 
a lengthy pandemic delay, it’s very gratifying to 
see the guide revealed and the talk about Toronto 
dining growing even louder. 

Q: Why hasn’t Toronto landed the Michelin Guide 
sooner?
A: It’s likely that Toronto’s dining scene could have 
supported a Michelin Guide years earlier. But it’s 
great to see that it’s a reality now, especially as the 
restaurant and broader hospitality sector continues 
to recover from the pandemic that took such a 
huge toll on so many people in the sector.

Q: How does the Michelin Guide help to encourage 
the culinary scene in Toronto?
A: Through our research on other Michelin 
cities, it is clear that Michelin can be a powerful 
catalyst for investment in restaurants. On the 
one hand, existing restaurants invest more in 
their staff and in sourcing high-quality (typically 
locally produced) ingredients. On the other hand, 
more chefs and restaurateurs come to the city to 
open new restaurants and expand the city’s scene  
even further. 

Q: What are you hoping the Michelin Guide’s impact 
will be on the city?
A: It starts with our culinary scene and how we 
elevate the global reputation of our restaurants. 
That generates more demand and more business 
for restaurants across the city. And it goes beyond 
restaurants and helps create more interest and 

awareness for Toronto as a whole, leading to 
potentially more meetings and conventions 
choosing Toronto because of the heightened 
appeal of Toronto; more companies choosing to 
invest here because of the experience available 
to their workers; more talent choosing to move 
here. So the impacts start in the restaurants and 
then extend well beyond into a much broader 
economic sphere.

Q: Are there any negative impacts of having landed 
the Michelin Guide?
A: Clearly, with greater demand for restaurants 
comes the need for more staff, which has been a 
challenge for the hospitality industry, particularly 
throughout the different phases of the pandemic. 
Many of these issues existed before the pandemic, 
and certainly before Michelin came to Toronto, 
and need to be addressed in a systemic way. Many
communities around the world are confronting the 
same challenge. 

Q: What do you love most about the city of Toronto?
A: As a lifelong Torontonian, I enjoy the contrasts 
and diversity. It could be the global diversity of 
a city with a thriving Little Portugal, Greektown, 
Koreatown, Indian Bazaar, three Little Italys 
and five Chinatowns, but it’s more than that. It’s 
the contrast of old and new, sometimes in the 
same building, like the striking expansions to 
institutions, like the Art Gallery of Ontario or the 
Royal Conservatory of Music ... or, the height and 
glisten of the financial towers contrasted against 
the street-level vibrancy of nearby Kensington 
Market. It’s all these perspectives and experiences 
mixed and remixed into what can only, in the end, 
be Toronto.

Q: Can you talk about some of the restaurants to be 
announced in the Michelin Guide? 
A: It was exciting to see the guide recognize 74 

On September 13, the Michelin Guide 
announced that 74 restaurants 
had made its Toronto selection. It 
marked a first not just for Toronto 

but for Canada, and it happened after a process 
of discussions and visits by Michelin to the city. 
Here, Andrew Weir, who was instrumental in 
making it happen, discusses the positive impact of 
having the Michelin Guide in Toronto and what he 
loves so much about the city. 

different restaurants. Most importantly, I think, is 
that the guide also captured 27 different cuisine 
types. That’s a real testament to Toronto’s 
diversity. Of course, 13 starred restaurants are a 
noteworthy achievement for a new Michelin city. 
But many followers of Michelin content know that 
often the best finds are in the “Bib Gourmand” and 
“Recommended” categories, where you really see 
Toronto’s diversity on display. And there is much 
discussion already taking place about many more 
restaurants that can and should be included. I 
know we will see more restaurants added in the 
coming months and years, and that really speaks 
to the strength of our scene that there are so many 
more that the guide could include.

Q: What are you working on next when it comes to 
bringing attention to Toronto?
A: Our newest campaign brings the voices of key 
Toronto residents to global audiences, particularly 
in the U.S., and says to travellers “You gotta see 
what we see.” People like Simu Liu have shared 
their Toronto stories and perspectives in a very 
personal way that really seems to connect with 
people. That new campaign launched this summer 
as we work to inspire travellers to discover — or 
rediscover — Toronto as they resume travel after 
the pandemic pause.

Q: What does la dolce vita, the sweet life, mean 
to you?
A: It’s the life that makes you thrive. For me, I look 
for a mix of known comforts and new discoveries 
— the warm embrace of the familiar mixed with 
the cool edge of something boldly new. 

guide.michelin.com
      @michelinguide

MICHELIN GUIDE REVEALS 
INAUGURAL TORONTO SELECTION

TWO-MICHELIN-STAR RESTAURANT
•  Sushi Masaki Saito (Japanese/Sushi 

cuisine)
ONE-MICHELIN-STAR RESTAURANTS

• Aburi Hana (Japanese/Kaiseki cuisine)  
• Alo (Contemporary cuisine) 
• Alobar Yorkville (French cuisine)
•  Don Alfonso 1890 Toronto (Italian cuisine)
• Edulis (Contemporary cuisine)
• Enigma Yorkville (Contemporary cuisine)
• Frilu (Contemporary cuisine)
•  Kaiseki Yu-zen Hashimoto (Japanese/

Kaiseki cuisine)
• Osteria Giulia (Italian cuisine)
• Quetzal (Mexican cuisine) 
• Shoushin (Japanese/Sushi cuisine) 
• Yukashi (Japanese/Kaiseki cuisine)  

Aburi Hana

Enigma Yorkville 

Alo

Don Alfonso 1890

Alobar Yorkville

Quetzal

 Sushi Masaki Saito
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TORONTO’S RESTAURANT 
SCENE GETS THE MICHELIN 

SEAL OF APPROVAL 
The executive vice-president of destination development, Andrew Weir, 

shares the process of getting the Michelin Guide to the table

WRITTEN BY JOSH WALKER  |  INTERVIEW BY ESTELLE ZENTIL

Q: What do you love most about your role at 
Destination Toronto?
A: I’ve been very fortunate to have a number of 
different roles over the years with Destination 
Toronto. Across all of them, one thing that stands 
out is the opportunity to be connected with not 
only the hospitality sector but with different 
organizations all throughout our community 
— from the arts to sports, tech to health care, 
academic institutions and governments at all levels. 
That connectivity throughout our community is 
growing stronger and serves as a reminder of how 
impactful the visitor economy is for people and 
businesses in Toronto.

Q: What does it mean for the city of Toronto to have 
the Michelin Guide?
A: Those of us who live here and eat here know 
how exceptional Toronto’s culinary scene is. It’s 
simply a fact that Toronto has one of the most 
diverse and deepest restaurant communities in the 
world. Now, through the globally trusted voice of 
Michelin, more people will discover what we have 
long known to be true. 

Q: What does the process of landing the Michelin 
Guide look like?
A: Michelin undertakes culinary guides only in 
select cities, so the first step is demonstrating that 

Toronto belongs in that group. Once we established 
in some early discussions about the potential for 
Toronto to join the Michelin family, Michelin 
inspectors visited the city and conducted a full 
assessment. No surprise to us, they determined 
Toronto absolutely has the breadth and depth of 
culinary scene to merit a Michelin Guide. That led 
to further discussions about a multi-year marketing 
partnership to make the guide a reality and, despite 
a lengthy pandemic delay, it’s very gratifying to 
see the guide revealed and the talk about Toronto 
dining growing even louder. 

Q: Why hasn’t Toronto landed the Michelin Guide 
sooner?
A: It’s likely that Toronto’s dining scene could have 
supported a Michelin Guide years earlier. But it’s 
great to see that it’s a reality now, especially as the 
restaurant and broader hospitality sector continues 
to recover from the pandemic that took such a 
huge toll on so many people in the sector.

Q: How does the Michelin Guide help to encourage 
the culinary scene in Toronto?
A: Through our research on other Michelin 
cities, it is clear that Michelin can be a powerful 
catalyst for investment in restaurants. On the 
one hand, existing restaurants invest more in 
their staff and in sourcing high-quality (typically 
locally produced) ingredients. On the other hand, 
more chefs and restaurateurs come to the city to 
open new restaurants and expand the city’s scene  
even further. 

Q: What are you hoping the Michelin Guide’s impact 
will be on the city?
A: It starts with our culinary scene and how we 
elevate the global reputation of our restaurants. 
That generates more demand and more business 
for restaurants across the city. And it goes beyond 
restaurants and helps create more interest and 

awareness for Toronto as a whole, leading to 
potentially more meetings and conventions 
choosing Toronto because of the heightened 
appeal of Toronto; more companies choosing to 
invest here because of the experience available 
to their workers; more talent choosing to move 
here. So the impacts start in the restaurants and 
then extend well beyond into a much broader 
economic sphere.

Q: Are there any negative impacts of having landed 
the Michelin Guide?
A: Clearly, with greater demand for restaurants 
comes the need for more staff, which has been a 
challenge for the hospitality industry, particularly 
throughout the different phases of the pandemic. 
Many of these issues existed before the pandemic, 
and certainly before Michelin came to Toronto, 
and need to be addressed in a systemic way. Many
communities around the world are confronting the 
same challenge. 

Q: What do you love most about the city of Toronto?
A: As a lifelong Torontonian, I enjoy the contrasts 
and diversity. It could be the global diversity of 
a city with a thriving Little Portugal, Greektown, 
Koreatown, Indian Bazaar, three Little Italys 
and five Chinatowns, but it’s more than that. It’s 
the contrast of old and new, sometimes in the 
same building, like the striking expansions to 
institutions, like the Art Gallery of Ontario or the 
Royal Conservatory of Music ... or, the height and 
glisten of the financial towers contrasted against 
the street-level vibrancy of nearby Kensington 
Market. It’s all these perspectives and experiences 
mixed and remixed into what can only, in the end, 
be Toronto.

Q: Can you talk about some of the restaurants to be 
announced in the Michelin Guide? 
A: It was exciting to see the guide recognize 74 

On September 13, the Michelin Guide 
announced that 74 restaurants 
had made its Toronto selection. It 
marked a first not just for Toronto 

but for Canada, and it happened after a process 
of discussions and visits by Michelin to the city. 
Here, Andrew Weir, who was instrumental in 
making it happen, discusses the positive impact of 
having the Michelin Guide in Toronto and what he 
loves so much about the city. 

different restaurants. Most importantly, I think, is 
that the guide also captured 27 different cuisine 
types. That’s a real testament to Toronto’s 
diversity. Of course, 13 starred restaurants are a 
noteworthy achievement for a new Michelin city. 
But many followers of Michelin content know that 
often the best finds are in the “Bib Gourmand” and 
“Recommended” categories, where you really see 
Toronto’s diversity on display. And there is much 
discussion already taking place about many more 
restaurants that can and should be included. I 
know we will see more restaurants added in the 
coming months and years, and that really speaks 
to the strength of our scene that there are so many 
more that the guide could include.

Q: What are you working on next when it comes to 
bringing attention to Toronto?
A: Our newest campaign brings the voices of key 
Toronto residents to global audiences, particularly 
in the U.S., and says to travellers “You gotta see 
what we see.” People like Simu Liu have shared 
their Toronto stories and perspectives in a very 
personal way that really seems to connect with 
people. That new campaign launched this summer 
as we work to inspire travellers to discover — or 
rediscover — Toronto as they resume travel after 
the pandemic pause.

Q: What does la dolce vita, the sweet life, mean 
to you?
A: It’s the life that makes you thrive. For me, I look 
for a mix of known comforts and new discoveries 
— the warm embrace of the familiar mixed with 
the cool edge of something boldly new. 

guide.michelin.com
      @michelinguide

MICHELIN GUIDE REVEALS 
INAUGURAL TORONTO SELECTION

TWO-MICHELIN-STAR RESTAURANT
•  Sushi Masaki Saito (Japanese/Sushi 

cuisine)
ONE-MICHELIN-STAR RESTAURANTS

• Aburi Hana (Japanese/Kaiseki cuisine)  
• Alo (Contemporary cuisine) 
• Alobar Yorkville (French cuisine)
•  Don Alfonso 1890 Toronto (Italian cuisine)
• Edulis (Contemporary cuisine)
• Enigma Yorkville (Contemporary cuisine)
• Frilu (Contemporary cuisine)
•  Kaiseki Yu-zen Hashimoto (Japanese/

Kaiseki cuisine)
• Osteria Giulia (Italian cuisine)
• Quetzal (Mexican cuisine) 
• Shoushin (Japanese/Sushi cuisine) 
• Yukashi (Japanese/Kaiseki cuisine)  

Aburi Hana

Enigma Yorkville 

Alo

Don Alfonso 1890

Alobar Yorkville

Quetzal
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A sk any chef and they will tell you: 
“The secret to any good dish lies in its 
ingredients.” That’s because no matter 
how much skill and creativity is put 

into preparing a dish, without quality ingredients 
the dish will not reach its full fl avour potential. 
Quality ingredients simply bring out the best in 
a dish. 

Using a quality ingredient begins with knowing 
exactly where and how it was produced. Zerillo 
Premium Extra Virgin Olive Oil comes with a 
guarantee of exceptional provenance and high 
standards of production that are deeply rooted in 
tradition. Olives are harvested from centuries-old 
olive groves in the Apulian countryside, known 
as one of the best olive oil-producing regions in 
the world. Zerillo Premium Extra Virgin Olive Oil 
imparts a true taste of place — a terroir featuring 
clay-rich soil and a moderate climate with sunshine 

all year round. At Azienda Agricola Fratelli 
Zerillo, olives are picked strictly by hand. They are 
taken from the fi eld to the mill within 48 hours of 
harvesting, before oxidation and fermentation can 
occur, to ensure that quality is not compromised. 
The olive-oil production process is solely 
mechanical and uses no chemicals, preserving 
and enhancing the characteristics of the olives 
and resulting oil. The oil is obtained from the 
fi rst pressing of the fruit, without the use of heat, 
keeping fl avour and aroma intact, and retaining 
high levels of polyphenols and antioxidants. The 
result is a superior-quality extra virgin olive oil 
with a mild and fruity fl avour, pleasantly bitter and 
with fresh notes of citrus. Zerillo Premium Extra 
Virgin Olive Oil is complex, yet soft and sweet on 
the palate.

When it comes to cooking, fat is an essential 
element. Whether it’s animal fat, butter or oil, 

the power of fat should be harnessed. Fat binds 
ingredients together, it enhances fl avour and 
it produces richness and depth in a dish. Fat is 
used as a cooking medium, imparting fl avour and 
allowing other ingredients to soften and release 
their natural fl avours. Fat is used as a seasoning. 
Fat adds texture to a dish — crispiness, fl akiness, 
creaminess. Fat makes food delicious. Of course, 
one of the most indispensable fats in any kitchen 
is olive oil. A kitchen staple used by home cooks 
and professionals alike, olive oil defi nes the fl avour 
of a dish. The superior quality of Zerillo Premium 
Extra Virgin Olive Oil sets it apart, allowing the 
fl avours of a dish to shine, and corporate chef 
Claudio Tentenni of Giro D’Italia restaurant 
agrees. Giro D’Italia specializes in authentic Italian 
cuisine, with most ingredients imported from Italy. 
Chef Tentenni and his talented kitchen team —
Emanuele, Gianluigi, Giulianno, Paolo, Vinny, 

WRITTEN BY RUBA RAHIM

THE TASTE 
OF QUALITY

RECIPE

� e superior quality of Zerillo Premium Extra Virgin Olive Oil is the result of 
ideal terroir, the highest standards of production, and a family’s passion and 
dedication to a centuries-old craft

The Apulian countryside 
is blessed with ideal 
growing conditions for 
producing some of the 
best olive oil in the world

Pan-Seared Atlantic Salmon, 
with House-Made Zerillo Premium Extra Virgin Olive Oil and Marsala Zabaglione

8 ounces, plus 2 teaspoons 
Zerillo Premium Extra Virgin Olive Oil
1 salmon fi llet, skin on
1 clove garlic

1.   Preheat oven to 400°F/200°C
2.  Season salmon with salt.
3.    Heat 2 teaspoons of olive oil in a non-stick oven-proof skillet over 

medium-high heat.
4.    Add garlic, rosemary, thyme and clarifi ed butter, and then fry for 

30 seconds to release fl avours.
5.    Add salmon, fl esh-side down, and cook for 4-5 minutes until meat is 

seared, fl ipping it over for the last minute to brown and crisp the skin.
6.    Transfer skillet to the preheated oven and continue cooking for 

8-10 more minutes.  
7.    In the meantime, prepare the zabaglione sauce by whisking together 

the egg yolks, a pinch of salt, sugar and Marsala wine. Add 8 ounces 
of olive oil and whisk.

8.   Prepare a bain-marie by fi lling a pot halfway with water and bringing 
it to a simmer.

9.    Place bowl with zabaglione over the pot. The bottom of the bowl 
should not touch the simmering water. Continue whisking the mixture 
until it thickens and coats the back of a spoon.

10.  Place roasted vegetables on a plate. Once the salmon is ready, take 
out of the oven, place it skin-side down on top of the vegetables, and 
pour the zabaglione sauce over the top.

11.  Decorate with edible fl owers.

2 egg yolks
2 pinches sugar
Salt
Your choice of roasted vegetables
Edible fl owers

1/2 teaspoon clarifi ed butter
One sprig fresh rosemary
One sprig fresh thyme
2 ounces Marsala wine

Recipe courtesy of Giro D’Italia Ristorante, #16-8740 Jane St., Vaughan, ON
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A sk any chef and they will tell you: 
“The secret to any good dish lies in its 
ingredients.” That’s because no matter 
how much skill and creativity is put 

into preparing a dish, without quality ingredients 
the dish will not reach its full fl avour potential. 
Quality ingredients simply bring out the best in 
a dish. 

Using a quality ingredient begins with knowing 
exactly where and how it was produced. Zerillo 
Premium Extra Virgin Olive Oil comes with a 
guarantee of exceptional provenance and high 
standards of production that are deeply rooted in 
tradition. Olives are harvested from centuries-old 
olive groves in the Apulian countryside, known 
as one of the best olive oil-producing regions in 
the world. Zerillo Premium Extra Virgin Olive Oil 
imparts a true taste of place — a terroir featuring 
clay-rich soil and a moderate climate with sunshine 

all year round. At Azienda Agricola Fratelli 
Zerillo, olives are picked strictly by hand. They are 
taken from the fi eld to the mill within 48 hours of 
harvesting, before oxidation and fermentation can 
occur, to ensure that quality is not compromised. 
The olive-oil production process is solely 
mechanical and uses no chemicals, preserving 
and enhancing the characteristics of the olives 
and resulting oil. The oil is obtained from the 
fi rst pressing of the fruit, without the use of heat, 
keeping fl avour and aroma intact, and retaining 
high levels of polyphenols and antioxidants. The 
result is a superior-quality extra virgin olive oil 
with a mild and fruity fl avour, pleasantly bitter and 
with fresh notes of citrus. Zerillo Premium Extra 
Virgin Olive Oil is complex, yet soft and sweet on 
the palate.

When it comes to cooking, fat is an essential 
element. Whether it’s animal fat, butter or oil, 

the power of fat should be harnessed. Fat binds 
ingredients together, it enhances fl avour and 
it produces richness and depth in a dish. Fat is 
used as a cooking medium, imparting fl avour and 
allowing other ingredients to soften and release 
their natural fl avours. Fat is used as a seasoning. 
Fat adds texture to a dish — crispiness, fl akiness, 
creaminess. Fat makes food delicious. Of course, 
one of the most indispensable fats in any kitchen 
is olive oil. A kitchen staple used by home cooks 
and professionals alike, olive oil defi nes the fl avour 
of a dish. The superior quality of Zerillo Premium 
Extra Virgin Olive Oil sets it apart, allowing the 
fl avours of a dish to shine, and corporate chef 
Claudio Tentenni of Giro D’Italia restaurant 
agrees. Giro D’Italia specializes in authentic Italian 
cuisine, with most ingredients imported from Italy. 
Chef Tentenni and his talented kitchen team —
Emanuele, Gianluigi, Giulianno, Paolo, Vinny, 

WRITTEN BY RUBA RAHIM

THE TASTE 
OF QUALITY

RECIPE

� e superior quality of Zerillo Premium Extra Virgin Olive Oil is the result of 
ideal terroir, the highest standards of production, and a family’s passion and 
dedication to a centuries-old craft

The Apulian countryside 
is blessed with ideal 
growing conditions for 
producing some of the 
best olive oil in the world

Pan-Seared Atlantic Salmon, 
with House-Made Zerillo Premium Extra Virgin Olive Oil and Marsala Zabaglione

8 ounces, plus 2 teaspoons 
Zerillo Premium Extra Virgin Olive Oil
1 salmon fi llet, skin on
1 clove garlic

1.   Preheat oven to 400°F/200°C
2.  Season salmon with salt.
3.    Heat 2 teaspoons of olive oil in a non-stick oven-proof skillet over 

medium-high heat.
4.    Add garlic, rosemary, thyme and clarifi ed butter, and then fry for 

30 seconds to release fl avours.
5.    Add salmon, fl esh-side down, and cook for 4-5 minutes until meat is 

seared, fl ipping it over for the last minute to brown and crisp the skin.
6.    Transfer skillet to the preheated oven and continue cooking for 

8-10 more minutes.  
7.    In the meantime, prepare the zabaglione sauce by whisking together 

the egg yolks, a pinch of salt, sugar and Marsala wine. Add 8 ounces 
of olive oil and whisk.

8.   Prepare a bain-marie by fi lling a pot halfway with water and bringing 
it to a simmer.

9.    Place bowl with zabaglione over the pot. The bottom of the bowl 
should not touch the simmering water. Continue whisking the mixture 
until it thickens and coats the back of a spoon.

10.  Place roasted vegetables on a plate. Once the salmon is ready, take 
out of the oven, place it skin-side down on top of the vegetables, and 
pour the zabaglione sauce over the top.

11.  Decorate with edible fl owers.

2 egg yolks
2 pinches sugar
Salt
Your choice of roasted vegetables
Edible fl owers

1/2 teaspoon clarifi ed butter
One sprig fresh rosemary
One sprig fresh thyme
2 ounces Marsala wine

Recipe courtesy of Giro D’Italia Ristorante, #16-8740 Jane St., Vaughan, ON

P
H

O
TO

 B
Y

 E
M

A
D

 M
O

H
A

M
M

A
D

I

�����������

����������

1 serving

2022  VOL. 26, ISSUE 3 www.dolcemag.com | DOLCE MAGAZINE

101



in Zerillo Premium Extra Virgin Olive Oil. The 
olive tree grows slowly over time, with strength, 
resilience and generosity, and so too have the 
branches of the Zerillo family slowly grown and 
extended their reach to North America. It is here 
that Dolce has been sharing a love of food and 
family with our community for 26 years, so it is 
only natural that we wish to share this exceptional 
product with you, too. It is in the same vein that 
the Zerillo forebears shared the fruits of their 
labour with their family and friends when they 
arrived in Foggia, in the Apulian countryside, and 
began cultivating the land one century ago.

Rich and complex, yet elegant and mild, Zerillo 
Premium Extra Virgin Olive Oil offers versatility 
that covers all culinary needs. A perfect cooking, 
flavouring and finishing oil, extracted from olives 
grown in ideal terroir and using the highest 
standards of production, Zerillo Premium Extra 
Virgin Olive Oil provides the stamp of quality 
needed to bring out the best flavours in any dish.

THE SECRET 
TO ANY GOOD 

DISH LIES IN ITS 
INGREDIENTS

‘‘

‘‘

Antonio and Renis — came together to create 
a dish that highlights the quality and flavour 
of Zerillo Premium Extra Virgin Olive Oil. The 
result: pan-seared Atlantic salmon with house-
made Zerillo Premium Extra Virgin Olive Oil and 
Marsala zabaglione. Pan-searing the fish seals its 
juices and forms a delicious crust, with flavour 
imparted by the fruity notes of Zerillo Premium 
Extra Virgin Olive Oil. Soft and mild, the oil is 
a perfect complement to the delicate flavour of 
the fish. As a main ingredient and seasoning in 
the zabaglione sauce, Zerillo Premium Extra 
Virgin Olive Oil adds a rich and delicious layer of 
creaminess, with sweetness from the fortified wine 
striking a perfect balance with the rich, buttery 
flavour of the salmon.

Today, Nicola and Giovanni Zerillo are the third 
generation of the Zerillo family of olive growers. 
Continuing the legacy that their grandparents 
began 100 years ago, their product is a true 
reflection of their passion and dedication to the 
tradition and craft of making olive oil and to their 
deep connection to the land. Their commitment to 
offering exceptional taste and quality is evidenced 

From top to bottom: Vinny Sharma, pasta chef de partie; Michele Pellegrini, general manager; Claudio Tentenni, corporate chef, 
members of the team at Giro D’Italia Ristorante responsible for creating a dish that perfectly highlights the quality and flavour 
of Zerillo Premium Extra Virgin Olive Oil
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www.shopdolce.ca
      @shopdolce_ca

www.zerillo.ca

DOLCE MAGAZINE | www.dolcemag.com 2022  VOL. 26, ISSUE 3

102



in Zerillo Premium Extra Virgin Olive Oil. The 
olive tree grows slowly over time, with strength, 
resilience and generosity, and so too have the 
branches of the Zerillo family slowly grown and 
extended their reach to North America. It is here 
that Dolce has been sharing a love of food and 
family with our community for 26 years, so it is 
only natural that we wish to share this exceptional 
product with you, too. It is in the same vein that 
the Zerillo forebears shared the fruits of their 
labour with their family and friends when they 
arrived in Foggia, in the Apulian countryside, and 
began cultivating the land one century ago.

Rich and complex, yet elegant and mild, Zerillo 
Premium Extra Virgin Olive Oil offers versatility 
that covers all culinary needs. A perfect cooking, 
flavouring and finishing oil, extracted from olives 
grown in ideal terroir and using the highest 
standards of production, Zerillo Premium Extra 
Virgin Olive Oil provides the stamp of quality 
needed to bring out the best flavours in any dish.

THE SECRET 
TO ANY GOOD 

DISH LIES IN ITS 
INGREDIENTS

‘‘

‘‘

Antonio and Renis — came together to create 
a dish that highlights the quality and flavour 
of Zerillo Premium Extra Virgin Olive Oil. The 
result: pan-seared Atlantic salmon with house-
made Zerillo Premium Extra Virgin Olive Oil and 
Marsala zabaglione. Pan-searing the fish seals its 
juices and forms a delicious crust, with flavour 
imparted by the fruity notes of Zerillo Premium 
Extra Virgin Olive Oil. Soft and mild, the oil is 
a perfect complement to the delicate flavour of 
the fish. As a main ingredient and seasoning in 
the zabaglione sauce, Zerillo Premium Extra 
Virgin Olive Oil adds a rich and delicious layer of 
creaminess, with sweetness from the fortified wine 
striking a perfect balance with the rich, buttery 
flavour of the salmon.

Today, Nicola and Giovanni Zerillo are the third 
generation of the Zerillo family of olive growers. 
Continuing the legacy that their grandparents 
began 100 years ago, their product is a true 
reflection of their passion and dedication to the 
tradition and craft of making olive oil and to their 
deep connection to the land. Their commitment to 
offering exceptional taste and quality is evidenced 

From top to bottom: Vinny Sharma, pasta chef de partie; Michele Pellegrini, general manager; Claudio Tentenni, corporate chef, 
members of the team at Giro D’Italia Ristorante responsible for creating a dish that perfectly highlights the quality and flavour 
of Zerillo Premium Extra Virgin Olive Oil

P
H

O
TO

S
 B

Y
 E

M
A

D
 M

O
H

A
M

M
A

D
I

www.shopdolce.ca
      @shopdolce_ca

www.zerillo.ca

BUSINESS OPPORTUNITY

DRAGONS’ DEN RETURNS FOR 
A 17TH SEASON

The premise is as old as ancient Egypt 
or Greece: someone has an idea for a 
business but needs people to invest 
the capital to make it a reality. It has 

continued for thousands of years — entrepreneurs 
seeking people to invest in their business ideas and 
potential investors giving them either the thumbs-
up or thumbs-down based on the soundness 
and originality of the idea and, many times, on 
the strength and effectiveness of their new-  
business presentation.

These interactions can make for compelling 
theatre — and even better TV. Hence the success 
of Dragons’ Den, which is returning this fall for its 
17th season in Canada on CBC and CBC Gem. 
Seventeen years is a lifetime on television and 
perhaps such success is because when viewing 
the pitch to investors we can empathize with 
both sides — we can envision ourselves as the 

entrepreneur with the great idea and having to 
pitch it to a panel of iconic and successful business 
heavyweights with the power to make our dream 
a reality or crush it outright. We can also imagine 
ourselves the judge and jury as the investors with 
decades of accomplishment being pitched yet 
another unproven business concept.

This drama, human emotion and connection 
is the success behind Dragons’ Den, which is 
reality TV with bite and real-world consequences. 
Rather than the often-manufactured phony drama 
and even worse acting that makes up some of 
that genre of television, Dragons’ Den has been a 
hit because it focuses on the first four letters of  
reality TV: real entrepreneurs pitching real 
business ideas to real potential investors with real 
capital to make their dreams come true and create 
real businesses employing real people. 

The 17th season of Dragons’ Den marks the 

return of one of the founding Dragons on the 
series after a 10-year absence, globally recognized 
business and cybersecurity expert Robert Herjavec. 
Herjavec has had a busy last decade, serving as 
a cybersecurity adviser to the Government of 
Canada and participating in the White House 
Summit of Cybersecurity, and has authored many 
best-selling books on the subject.

Herjavec will claim the sixth spot on the Den 
this fall, joining fellow Dragon investors Arlene 
Dickinson, Michele Romanow, Manjit Minhas, 
Vincenzo Guzzo and Wes Hall, who’s returning 
for his second season.

Given its real-world implications for investors 
and entrepreneurs alike, Dragons’ Den continues to 
be a source of real drama and compelling theatre, 
brightly shining in the television landscape.

With entrepreneurs and investors facing 
off, Dragons’ Den puts the real into 
reality television
WRITTEN BY RICK MULLER 

www.cbc.ca/dragonsden
      @cbcdragon

From left: Robert Herjavec, 
Vincenzo Guzzo and Manjit Minhas 
are three of the six business- 
savvy investors who listen to the 
possibilities for success from 
eager entrepreneurs
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STYLE

HARRY ROSEN 
HELPS A LUCKY 

COUPLE TIE 
THE KNOT 

The Canadian menswear retailer 
launched its “Marry Rosen” contest to 
alleviate the pressure that comes with 
sorting out, and paying for, a wedding

WRITTEN BY JOSH WALKER  |  INTERVIEW BY ESTELLE ZENTIL 

The “Marry Rosen” event took place on the private patio of Harry Rosen’s flagship Toronto store
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L ast month, Harry Rosen hosted 
a contest. “Marry Rosen” offered 
the opportunity for one couple 
to win an all-expenses- paid 

wedding, from the event planner to the food 
and drinks, flowers, officiant, photographer, 
music, furniture and outfits for the grooms  
and groomsmen. 

Not only that, but the wedding was held on the 
private patio of Harry Rosen’s flagship location in 
downtown Toronto, overlooking Bloor Street. 

“Being the wedding experts, we understand 
how difficult it has been for couples to plan over 
the past two years,” says Ian Rosen, the brand’s 
president and chief operating officer. “We’re very 
happy we could help one deserving couple pull 
together the wedding they have always wanted 
and avoid having to postpone the celebration well 
into 2023.”

With many normal services resuming after the 
pandemic and the wedding industry on the rise, 
the brand’s contest comes at an ideal time. For 
context, the brand shared that, according to The 
Knot 2021 Real Weddings Study, this year will see 
the most weddings since 1984. 

The response to the contest is a testament to 
that. Hosted on the Harry Rosen Instagram, the 
brand shared that it received “an overwhelming 
number of comments,” but it was couple Randy 
and Justin who were named the winners. 

“We are overwhelmed with gratitude after 
seeing the care and compassion that Harry 
Rosen put into executing our wedding day,” says 
Randy Coles, half of the contest’s winning couple. 
“Every little detail was more than we could 
have ever imagined, and we are so grateful that 
our wedding day could bring all our family and 
friends together after such a long time to celebrate  
our love.” 

The couple ended up sharing their wedding 
with 35 friends and family, with Harry Rosen 
providing features including a champagne wall, 
sweets and tuxedos. 

Founded in 1954, Harry Rosen has been a 
staple of Canada’s menswear industry. Today, it 
has 18 stores across the country, an e-commerce 
offering and stocks brands including the likes of 
Tom Ford, Giorgio Armani and Moncler, as well 
as its own Harold label. 

The winning 
couple, Justin 
and Randy Coles. 
Below: A selection 
of treats provided 
by Harry Rosen

www.harryrosen.com
      @harryroseninc
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HAUTE COUTURE IN 
THE HEART OF PARIS 

Nature and its elements were were undeniably the threads that weaved 
through the Fall-Winter 2022−2023 Haute Couture shows of Fovari, Stefan 
Đoković, and La Métamorphose. The shows were held in Paris’s Hôtel Le 

Marois, which set a striking stage for the ornate creations

TEXT BY ALEXANDRA AULICINO

A bold and sculptural 
neckline and body 
with sheet elements 
perfectly encapsulate 
Fovari’s The Scent of 
the Clouds collection
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fovari.com
      @fovariofficial

Fovari uses elements 
of architecture and 
softness, both seen 
in this gown with its 
expressive hoop skirt 
and its intricate fl oral 
appliqué, which give it a 
striking yet airy feel
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fovari.com
      @fovarioffi  cial

fovari.com
      @fovarioffi  cial
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Stefan Đoković’s 
collection is inspired by 
the beauty and art of 
the Trianon. Its delicate 
fabrics, colour palette, 
and fl owing movement 
are the height of femininity
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      @stefandjokovich

La Métamorphose’s Le Secret 
D’Empédocle collection focuses on 
the elements of water, fi re, earth, 
and ether. In this jumpsuit, fi re is 
represented by the striking bright 
and bold red colour, with fl owing 
fabrics that symbolize fl ames

P
H

O
TO

 C
O

U
R

TE
S

Y
 O

F 
LA

 M
É

TA
M

O
R

P
H

O
S

E
      @lametamorphoseoffi  cial

DOLCE MAGAZINE | www.dolcemag.com 2022  VOL. 26, ISSUE 3

108



Stefan Đoković’s 
collection is inspired by 
the beauty and art of 
the Trianon. Its delicate 
fabrics, colour palette, 
and fl owing movement 
are the height of femininity

P
H

O
TO

 C
O

U
R

TE
S

Y
 O

F 
S

TE
FA

N
 D

JO
K

O
V

IC
H

      @stefandjokovich

La Métamorphose’s Le Secret 
D’Empédocle collection focuses on 
the elements of water, fi re, earth, 
and ether. In this jumpsuit, fi re is 
represented by the striking bright 
and bold red colour, with fl owing 
fabrics that symbolize fl ames

P
H

O
TO

 C
O

U
R

TE
S

Y
 O

F 
LA

 M
É

TA
M

O
R

P
H

O
S

E

      @lametamorphoseoffi  cial

2022  VOL. 26, ISSUE 3 www.dolcemag.com | DOLCE MAGAZINE

109



FASHION

ANTONIO MARRAS: 
A MODERN RENAISSANCE MAN

Sardinian designer Antonio Marras is a true artist whose works include everything from fashion design 
to paintings. Above all, the designer stays true to his Sardinian roots, taking much in� uence from his 

homeland and expressing his unique perspective through various creative outlets

TEXT BY ALEXANDRA AULICINO
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LEAD SPONSORS

MEDIA PARTNERS

2 0 22
PLEASE JOIN US AS WE CELEBRATE 

OUTSTANDING ACHIEVEMENT AND EMERGING 

TALENT IN THE CANADIAN FASHION INDUSTRY

FOR TICKET DETAILS VISIT 

WWW.CAFAWARDS.CA
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FASHIONAntonio Marras is from Alghero, Sardinia, the place 
that he says has influenced his aesthetic and 

style. The designer has been influential in the fashion industry since 
debuting his first collection in1996 when he presented a couture 
runway show in Rome. Marras held the role of artistic director for 
Kenzo, while designing his own men’s collection, the contemporary 
line I’M Isola Marras, Laboratorio and Limited Series, which are 
handmade and limited-edition pieces created from conception 
to realization at the designers’ home studio in Alghero. He has 
collaborated with Moleskin, Piquadro and Collistar, as well as 
creating paintings, photography, directing plays and working on his 
interior design collection known as Casa Marras.

Marras is known for his meticulous attention to craftsmanship 
and for being an experimental artist within all fields of the visual 
world. As a true artist, he feels the diverse realities around him and 
uses his intellectual curiosity and research skills to create stories 
through his work. For Marras, fashion is a language that he uses to 
converse with the world and express his perspective. By weaving 
references to poetry, art, dance, music, theatre and cinema, he 
creates a visual story that feels like a reality.

The 2023 Resort Collection: The Story of Orlando: Confessions 
of an Apprentice GreenGrocer is a true work of creative 
expression. This collection has no boundaries as the theme is to 
escape one’s reality and go to nature where there is no negativity. 
This feeling of a truly idyllic utopia is expressed through the free-
feeling and mix-matched looks, which include a multitude of prints 
as well as crossing masculine and feminine elements that feel free 
yet have intent. The Story of Orlando has a nuanced feel that only a 
true artist could create.

antoniomarras.com
      @antoniomarrasofficial
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ENVIRONMENT 

TURNING OVER 
A NEW LEAF 
Forester and author Peter Wohlleben 
discusses the importance of doing 
forestry right in today’s changing 
climate and how he’s unravelling 
the hidden life of trees 

WRITTEN BY JOSH WALKER 

INTERVIEW BY ESTELLE ZENTIL 

T he German word Waldeinsamkeit has 
no direct English translation. Instead, 
the combination of the word for forest 
(Wald) and solitude (Einsamkeit) evokes 

more of a feeling than a defi nition, and illustrates 
not just the deep connection the country has with 
its forests but how intertwined the natural world 
is with humanity. 

Having written a book called The Hidden Life of 
Trees that was named a New York Times, Washington 
Post and Wall Street Journal bestseller and 
translated into 47 languages, German forester and 
author Peter Wohlleben has proven that people’s 
obsession with nature is global. 

He pinpoints his love for the natural world to 
as early as age 6 when, despite not knowing what 
it was, he wanted to become an environmentalist. 
After school he contemplated studying biology 
to pursue that interest before reading in the 
newspaper that the German forestry commission 
was on the lookout for students. 

But after training as a forester and entering 
the industry, the idea of cutting down trees that 
were hundreds of years old just to plant others felt 
wrong. “The most important forest scientists advise 
the German government that self-healing forces of 
nature are no longer present,” he explains. “That’s 
crazy, because trees have done so for 300 million 
years and we’ve had forestry for 300. There’s no 
artifi cial forest on Earth that’s better than the 
primeval forest.” 

So, after a period of travelling to different forests, 
reading studies, forging connections with scientists 
and dedicating himself to a process of continuous 
learning, he didn’t just discover that there’s a way 
to achieve environmentally friendly foresting, but 
noticed a pattern. 

“I hosted guided tours through forests for more 
than 30 years, where I would tell people about tree 

Wohlleben’s last 
book, The Hidden 
Life of Trees, 
explores the science 
behind how and why 
trees communicatecommunication, and people always asked where 

they could read more.” With no book on the 
market to direct them to and with an inspirational 
push from his wife to put pen to paper, Wohlleben 
wrote the book people were asking for. 

That book is the aforementioned The Hidden 
Life of Trees, exploring the science that underpins 
how trees communicate, feel and thrive as a 
community. Wohlleben himself adopts that 
philosophy, taking an open approach to sharing 
insights that put the importance and intelligence 
of trees into perspective. 

He describes how oak trees can call on birds 
to get rid of caterpillars feeding on their leaves. 
He talks about the process trees will take to 
defend themselves from an attack by bark beetles 
and let surrounding trees know of the imminent 
danger. He talks about the devastating correlation 
between the meat industry and deforestation, and 
how burning wood is worse for the climate than 
burning coal. 

He also shares that his favourite tree is the 
one standing 10 metres from his window, a birch 
planted when his house was built almost 90 years 
ago. “It’s one of the biggest birches I’ve ever seen,” 
he says. “It’s very healthy, thick and tall, with 
squirrels and insects and birds.” 

In 2023, Wohlleben will continue his dedication 
to the topic by releasing The Promise of Trees, a 
book discussing how ancient forests are adapting 
to climate change and how they’ll save us in an 
increasingly threatening climate. 

“Something that’s surprising is that trees can 
learn to deal with climate change very fast,” 
Wohlleben says. “Even thousand-year-old oaks are 
able to learn from one day to another, and pass this 
information to their seeds so the offspring get 1,000 
years of knowledge and behave differently. There’s 
a lot of research being done worldwide concerning 

this, and the idea that trees are reacting to climate 
change faster than we thought.” 

The book will also deal with the role of 
forestry and how we can make it better — a topic 
Wohlleben is passionate about. He shares how 
much joy he fi nds walking in a nearby protected 
forest. “When I walk through and know there 
will never be a chainsaw cutting those trees, I’m 
at peace.” 

With any career comes learning, points to 
propel you to a new understanding or perspective. 
Having the forest as your offi ce is no different, and 
Wohlleben shares the lessons he’s personally taken 
from trees and applied to his own life. 

“The fi rst lesson is to be social,” he says. “A single 
tree is not able to survive. When we see droughts 
and storms, a single tree is always in danger. A good 
community, where trees share without conditions, 
is very important.” Wohlleben’s second lesson is to 
have patience. “Everything that’s fast is unhealthy. 
We know that organisms that are slow-growing in 
their youth can grow very old. It’s not good to be 
on the fast track of life.”  

As our conversation with Wohlleben comes to 
a close, he tells us that a staggering 80 to 90 per 
cent of species that live in forests are currently 
undetected, including most of the insects, fungi 
and bacteria. It’s a reminder that we don’t yet fully 
understand how the forest works and, as a result, 
how it will deal with the changing climate. 

It also reminds us of the necessity of people 
like Wohlleben, and the work they do in not just 
uncovering the forest’s mystery but protecting it 
for years to come. 
www.peter-wohlleben.de
      @peter_wohlleben

Peter Wohlleben is a 
German forester and author

P
H

O
TO

S
 C

O
U

R
TE

S
Y

 O
F 

P
E

TE
R

 W
O

H
LL

E
N

B
E

N



2022  VOL. 26, ISSUE 3 www.dolcemag.com | DOLCE MAGAZINE

115



DOLCE MAGAZINE | www.dolcemag.com 2022  VOL. 26, ISSUE 3

116

TORONTO’S 
MOST

FASHIONABLE 
ADDRESS

RENTAL LIVING REIMAGINED™LIVEATTHETAYLOR.COM

LOCATED IN THE HEART OF TORONTO’S 
FASHION AND ENTERTAINMENT DISTRICTS

57 Spadina Avenue

High-style Rental Living




